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POUNDED  IN  1884 


ISSUED  EVERY  SATURDAY 


[ewsprint  Consumption  Up  10%; 
*lenty  of  Paper  Available 


IWSPRINT  consumption  has  in- 
cmsKi  a  little  less  than  10%  dur- 
the  last  two  weeks  because  of  war 
itm  and  heavy  war  news  in  reg- 
lar  wues,  but  publishers  are  ap- 
irotly  keeping  their  heads  and  re- 
jining  from  creating  a  heavy  spot 
dot  by  trying  to  increase  their 
serves  for  future  emergencies. 

All  indications  are  there  will  be  no 
ipetition  of  the  newsprint  price  boom 
jring  the  last  war.  There  is  plenty 
pqer  and  large  production  fa- 
lities  available. 

Ftrtiqa  Shipments  a  Question 

Publishers  buying  overseas  news- 
iat,  which  was  expected  to  total 
0.000  tons  during  1939,  need  have 
i  fears  for  their  supply,  ^andinavian 
iwJlHTnt  representatives  in  New 
)rk  this  week  were  hopeful  that 


By  ROBERT  U.  BROWN 


I.  P.  QUOTES  $50  FOR  FIRST  QUARTER 

R.  J.  CULLEN,  president  of  the  International  Paper  Company,  on  Sept.  14 
announced  the  company  informed  its  domestic  newsprint  customers  that, 
taking  advantage  of  inventories  on  hand,  "present  prices  will  be  protected  with¬ 
out  change  throughout  the  first  three  months  of  1940."  Present  price  in  New 
York  is  $50  per  ton. 

"While  it  is  impossible  under  existing  conditions,"  Mr.  Cullen  continued, 
"to  make  at  this  time  any  specific  commitments  beyond  that  date,  it  is  to  be 
hoped  that  a  firm  price  for  the  coming  six  months  will  be  reassuring  to  pub¬ 
lishers  and  will  demonstrate  the  company's  desire  to  maintain  an  orderly  market. 
For  the  future,  prices  on  newsprint  will  be  indicated  just  as  far  in  advance  as 
possible  and  will  be  made  in  the  light  of  conditions  as  they  develop,  always 
recognixing  that  the  interests  of  our  customers  as  well  as  ourselves  demand  as 
large  a  degree  of  stability  as  can  be  preserved." 

Heretofore,  International's  price  has  been  adopted  by  other  Canadian 
manufacturers. 


consumption  increase  from  five  to  15% 
over  a  normal  two-weeks’  period. 

The  consumption  of  newsprint  in 
Boston  rose  but  rapidly  tapered  off 
again  and  is  now  practically  back  to 
normal,  a  survey  of  the  Boston  pa¬ 
pers  reveals.  'Die  Herald-Traveler 
consumption  was  up  12  tons  on  Sep¬ 
tember  6  against  August  6.  The  papers 
all  apparently  have  sufficient  news¬ 
print  stock  on  hand.  There  will  be 
no  wholesale  purchasing  of  stocks  for 
fear  of  a  price  rise,  it  was  said. 

In  Chicago  the  Tribune  reported  a 
4314%  increase  in  newsprint  con¬ 
sumption  over  the  week  ending  Aug. 
27.  This  must  be  viewed  with  the 
fact  that  the  Herald  &  Examiner  sus¬ 
pended  Aug.  27  leaving  the  Tribune 
alone  in  the  field.  The  News  con¬ 
sumption  was  up  10%;  American  25%; 
Times  20%.  No  papers  are  hoarding 
or  increasing  newsprint  inventories  or 
anticipating  price  rise,  depending  on 
the  manufacturers’  guarantee  they 
would  not  take  advantage  of  the  situ¬ 
ation.  Most  publishers  expect  a  level¬ 
ing  off  process  on  circulation  as  war 
fever  cools. 

Sizeable  increases  in  consumption 
by  Minneapolis  newspapers  were  felt 
during  the  last  two  weeks.  The  Star- 


nts  would  continue  during  the  able  for  the  newsprint  mills.  This  ing  about  newsprint  and  what  increase  Journal  during  that  period  consumed 

IT.  However,  ship  lines  had  not  def-  might  curtail  production.  in  consumption  they  had  felt,  Editor  6%  over  total  normal  usage.  The  in- 

itely  listed  whether  they  would  con-  event  of  a  prolonged  Euro-  ^  Publisher  this  week  surveyed  ten  crease  was  attributed  partly  to  the 

lue  operations  from  the  Baltic  which  war  lasting  several  years,  even  of  the  largest  cities.  A  few  New  York  recent  consolidation  of  the  Star  and 

sappo^y  blockaded  by  the  British  j£  ^g  q£  Canadian  man  power  City  publishers  reported  increased  Journal.  The  Star-Journal’s  present 

!<t  ^  large  mme  fields.  News-  should  hamper  newsprint  mills,  there  consumption  of  approximately  15%  .supply  of  newsprint  is  “normal”  and 

mt  B  not  contraband,  Scandinavian  every  reason  to  expect  American  during  the  last  two  weeks.  However,  the  paper  is  contemplating  no  special 
praentatives  pointed  out,  and  if  the  oublishers  would  take  a '  '  "  ”  ’  . 


^tatives  pointed  out,  and  u  the  publishers  would  take  advantage  of  New  York  was  generally  omitted  action  toward  building  up  a  reserve, 
^tl^ugh^th^  bloc^de'^*^^  situation  and  develop  the  vast  thought  Launching  of  the  Times  Tribune,  re 


through  the  blockade.  opportunity  of  making  newsprint  from  that  its  large  number  of  newspapers  placing  the  former  Evening  Tribune, 

southern  pine.  Also,  a  recent  ANPA  and  its  emphasis  on  foreign  news  a^d  circulation  gains  of  the  Morning 

^  would  have  been  approximately  bulletin  said  that  a  report  by  Under  might  unduly  influence  the  net  result  Tribune,  in  addition  to  the  war,  caused 

WWW  tons  for  1939.  Canadian  mfils  Secretary  of  the  Interior  Harry  Slat-  obtained.  the  Tribune  Companies  twelve  per 

newsprmt  tery  reveals  Alaska  has  unusual  water  It  is  also  reasonable  to  assume  that  cent  increased  newsprint  consumption, 

ould  tove  been  operatmg  around  p^^g^  ^^d  pulp-wood  forests  avaU-  the  figures  presented  here  for  the  The  Tribune  papers  will  seek  to  re- 

I  of  their  capacity.  Assuming  all  ^ble  for  newsprint  manufacture  read-  large  cities  are  high  for  the  rest  of  store  their  usual  30  day  supply  but  be- 

off,  this  jjy  accessible  to  the  United  States.  the  country.  yond  that  no  reserve  is  planned. 

rJX?rdirtoS%rd"^^^^^^^  Wom  Again.*  Hoarding . Na  Ov.r  Supply  There  has  been  little  effect  on  news- 

luM  Msily  be  produced  in  Canada  1^®  American  Newspaper  Publish-  In  Philadelphia,  consumption  of  print  in  St.  Louis.  Representatives  of 
Ako,  assuming  American  newspa-^  Association  cautioned  its  members  newsprint  during  the  last  two  weeks  the  Star-Times,  Post-Dispatch  and 
:n  were  to  continue  publishing  10%  ^Iii^  week  regarding  newsprint:  “Pub-  has  increased  from  10  to  15%.  Busi-  morning  Globe-Democrat  said  reserve 

rw  newspapers  for  the  remainder  lishers  should  carefully  watch  the  ness  managers  of  Philadelphia  news-  stocks  have  not  been  increased  in  an- 

year,  this  demand  could  also  trend  of  their  consumption  and  care-  papers  expressed  no  anxiety,  however,  ticipation  of  a  price  rise.  Stocks  on 

itiken  care  of  in  Canada  However  fully  control  it.  Publishers  are  again  over  depletion  of  stock  on  hand  or  hand  remaining  unchanged  at  normal. 

Iwlterities  agree  newsMpers  will  advised  to  take  their  equal  monthly  reserve  supply  of  newsprint.  “The  Percentage  of  increase  during  the 

*lu»lly  return  to  normal  size  if  the  Quotas  of  newsprint  under  their  con-  drain  on  the  reserve  and  stock  on  period  was  estimated  at  approximately 

“opean  war  settles  into  trench  war-  tracts.  Hoarding  or  ordering  beyond  hand  will  naturally  taper  off,”  one  3%  for  the  two  afternoons  and  at 

■’t  with  its  lack  of  sensational  battle  normal  requirements  to  create  stocks  official  said.  Stocks  on  hand  are  “suffi-  about  7%  for  the  Globe-Democrat. 

^  Size  will  be  governed  by  ad-  u*'  hand  beyond  reasonable  needs  cient,  the  newspapers  reported.  ■pjjg  Dallas  News  consumption  was 


of  their  capacity.  Assuming  all 
'sneas  newsprint  was  cut  off,  this 
j|iitional  30,000  tons  per  month  or 
( of  the  Canadian  total  production 
luM  easily  be  produced  in  Canada. 
Ako,  assuming  American  newspa- 
:n  were  to  continue  publishing  10% 


ily  accessible  to  the  United  States. 

Warn  Against  Hoarding 

The  American  Newspaper  Publish- 


i  demand  from  now  on,  it  is  would  only  tend  to  aggravate  a  situa-  Washington  publishers  are  carrying  up  10%.  It  reported  trying  to  increase 
y  agreed.  ’  that  shows  no  signs  at  this  time  normal  stocks  of  newsprint.  Relying  reserves  but  contract  quota  may  make 

of  developing  into  anything  that  upon  contractual  commitments  of  pro-  it  difficult  to  change  this  time  of  year, 
should  worry  publishers.”  ducers,  they  report  no  buying  against  The  Times  Herald  had  slight  increase 

Attempting  to  get  a  clear  picture  of  the  possibility  of  a  market  rise.  The  and  was  not  attempting  to  increase  re- 
what  newspaper  publishers  were  do-  first  two  weeks  of  September  saw  serves.  The  Dispatch  Journal  re- 


mills  can  produce  4,293,-  developing  into  ar 
(Hons  annually,  the  Newsprint  As-  should  worry  publishers 
dition  of  Canada  claims.  Attempting  to  get  a  cle 

10  Days'  Supply  on  Hand  what  newspaper  publish( 

Attording  to  the  Newsprint  Service  - 

New  York,  U.  S.  and  Cana-  1 

® ttinufacturers  had  stock  on  hand  A wtlw\^  T  Alw  I  Q  I 


AGENCY  ACTS  TO  PROTECT  CANADIAN  EMPLOYES 


ported  the  same. 

In  the  San  Francisco  area,  metropoli¬ 
tan  newspapers  increased  newsprint 
consumption  more  than  10%  during 


end  of  August  of  232,605  tons,  THE  Montreal  office  of  Lord  &  today,  that  Lord  &  Thomas  will  pay  consumption  more  than  10%  during 
keienting  about  30  days’  supply.  Thomas,  advertising  agency',  has  re-  the  difference  between  the  last  Lord  the  past  two  w^ks.  Publishers  have 

klkhers’  stocks  on  hand  in  August  ceived  the  following  communication  &  Thomas’  salaries  and  the  prevail-  approximately  three  months  ppplies 
!  not  yet  available.  However,  at  from  Don  Francisco,  president  of  the  ing  military  pay  and  allowance  to  any  on  and,  such  stocking  up  being  a 
of  July  U.  S.  publishers  had  agency;  “A  special  meeting  of  the  employe  in  the  Canadian  military  serv-  yearly  precautionary  move  in  Septem- 
^754  tons  on  hand,  representing  operating  committee  is  giving  pro-  ice.  At  the  end  of  one  year  this  policy  er  because  of  termination  at  this  time 
^  days’  supply  at  July  rate  of  longed  and  sympathetic  consideration  will  be  reviewed  by  the  management  ol  waterfront  labor  agreements.  There 
?«»>Ption.  This  figure  was  prob-  to  the  status  of  our  business  and  em-  to  determine  whether  this  commitment  is  no  fear  of  an  immediate  price  boost 
*y  reduced  at  the  end  of  August  ployes  in  Canada.  It  is  very  difficult  can  be  extended  beyond  that  date.  The  Los  Angeles  Daily  News  and 
*  Jo  the  large  papers  issued  during  to  foresee  conditions  which  will  exist  There  is  nothing  definite  yet  on  group  Evening  News  report  consumption  up 


week  in  the  month.  °  one  year  hence.  However,  we  have  no  insurance.”  about  '7%.  The  Times  has  increased 

*  oiUy  dark  spot  visible  in  the  hesitancy  in  pledging  that  any  em-  Mr.  Francisco  told  Editor  &  Pub-  approximately  12i/4%.  Figures  for  the 

is  the  possibility  that  with  ploye  who  enters  Canadian  military  lisher  this  policy  would  not  neces-  Herald  &  Ec^ress  and  the  Examiner 

•Jvent  of  Canada  into  the  war  service  will  get  his  old  job  back  if  that  sarily  be  binding  if  the  U.  b.  entered  were  not  available,  however,  all  papers 


one  year  hence.  However,  we  have  no  insurance.” 


oiUy  dark  spot  visible  in  the  hesitancy  in  pledging  that  any  em-  Mr.  Francisco  told  Editor  &  PuB- 
is  the  possibility  that  with  ploye  who  enters  Canadian  military  lisher  this  policy  would  not  neces- 

_ _ _  r  J.  .  y  .  ^  .  ...  .  ......  -11.  TT  C 


conscription  may  follow,  job  still  exists 


the  war,  but  that  the  question  would  reported  keeping  normal  supply  on 


>«ducing  the  man  power  avail-  “We  also  pledge,  until  one  year  from  have  to  be  decided  at  that  time.  hand  with  no  price  rise  expected. 


6  EDITOR&PUBLISHER:0 

“Ghosting”  of  Cables  ~~  ^ 

Vehemently  Denied 

•  63152  maCKLnBOCKSlS  CtJRIOUS  I'lXTJP  FREIJCH  BRITISH  Ai;i::iNC3trKTS  A30Dr  I  / 

_  _  .  _  _  T?  •  Facsimile  of  H.  R.  pr^saxL  SiiiisK  troops  iRAiiCE  :;ay  ExPuaKED  today  :i;  uLn-ER  ieice  cu 

Press  Service#  Newspaper  Executives#  Knickerbocker  s  di$-  brimo  discomfort  oermajx  because  this  ikcidei.t  xo*  RE'^AiED  IS 

ReJule  Ne-#recaster's  Statement  War  ™» »“ -» 

•  HES  DESTROYED  STOP  SOCK  miAKATIOM  OCCURRED  awl- lATELY  TO  TrUtVELUB 

Dispatches  Are  Rewritten  in  New  York  ari.ived  today  lordos  from  paris  aud  it  takes  trip  like  ins  at  tc 

MOKELT  EUROPES  HISTORY  PROPERLY  UTOHiSTAJiD  REAL  RKLATIOXSEIP  ALLIES  TO 

A  RADIO  STATEMENT  that  by-line  American  newspaper  and  press  asso-  each  otee;;  aio  collectively  to  niLm^op 

dispatches  by  European  war  corre-  ciation  coverage  of  the  European  war  _ _ _ more  ..asussa _ 

spondents  are  being  “ghosted”  in  New  during  his  broadcast,  stated  that  be-  United  Press  and  by  the  Chicago  Da%  mixup  between  French  and  British 

York  was  vigorously  denied  this  week  cause  it  costs  five  cents  a  word  or  ^  irrefutable  evidence  that  the  announcements  about  the  presence  o 

by  press  association  and  newspaper  more  to  cable  s  ones  from  Euro^  to  radio  commentator’s  allegations  were  British  troops  in  France  may  be  ex- 

executives.  the  United  States,  correspondents  _  „  •  o  u 

Arthur  Hale,  WOR  news  commenta-  abroad  send  their  cables  in  “skeleton”  P 


LONDOR  596  SEP  12  359F 
PRESS  IKTERSATICliAL  lEire  SERVICE 

KYE 

63152  lanCKERROCKUlS  CURIOUS  HIXUP  FREIICH  BRITISH  AliLClNCaSiKTS  AROUt 
PRESEI:CL  BRITISH  TROOPS  FRAlICE  VJlY  EXPLAIKED  TODAY  11!  MAKYIS  lEICE  CU 
OLTY  BRIMO  DISCOMFORT  OERMAJX  BECAUSE  THIS  IKCIDEI.T  XO*  RE'^ALED  IS 
EVIDEHCE  IHriEVOCABIE  DETERMIHATIOM  FBAMCE  DJOLAl®  FIOHI  niLEH  CWIL 
!!ES  DESTROYED  STOP  SDCH  HPLAKATIOR  OCCURRED  MIK  IATELY  TO  IRAVELLffl 
KEC  ARIiIVED  TODAY  LOMDOR  FROM  PARIS  AMD  IT  TAKES  TRIP  LIKE  IHS  AT  TE2 
EOKEXT  EUROPES  HISTORY  PROPERLY  UTOLBETAMD  REAL  RKLATIOXSEIP  ALLIES  « 


executives.  the  United  States,  correspondents 

Arthur  Hale,  WOR  news  commenta-  abroad  send  their  cables  in  “skeleton” 
tor,  on  his  program  “Confidentially  form,  these  cables  being  rewritten  in- 
Yours,”  on  Sept.  9  had  charged  that  to  stories  for  the  public  to  read. 

.  .  .  “much  of  the  actual  writing  of  the  He  said:  “It’s  the  unknown  writer  in 


Cable  Percentage  Shown 

Mr.  James  told  Editor  &  Publisher 


plained  today  in  a  manner  which  car. 
only  bring  discomfort  to  Germany. 
“Because  this  incident  is  now  re- 


1ULU5,  oil  oepi.  V  iiau  ciiaigou  iiicii  lo  Siories  lor  me  puoiic  lO  reau.  upal«>H  ne  ovirlenr-o  rif  iVibb  u 

.  .  .  “much  of  the  actual  writing  of  the  He  said:  “It’s  the  unknown  writer  in  the  average  condensation  of  cables  Pranoa  anH 

signed  stories  you  see  under  foreign  New  York  who  puts  the  material  into  received  by  that  paper  is  “about  27%  „  , 

datelines  actually  is  done  right  here  story  form  as  it  is  given  to  the  pa-  implied  material,”  or,  in  other  words,  ..o„_u  pxnlanafinn  • 

in  New  York.”  pers,  under  the  name  of  the  man  in  730  words  out  of  every  1,000  word  ^edtatalv  to  a  travZ  To 

Vehemently  denying  the  charge,  Europe.”  article  from  abroad  appearmg  m  print  London  from  Paris,  and  it 

Edwin  L.  James,  managing  editor  of  Original  cables  from  Europe,  sent  is  actually  cabled  to  New  York  by  ^  moment 

the  New  York  Times,  told  Editor  &  by  corre^ondents  of  the  New  York  the  correspondent  in  Europe’s  history  properly  to  under- 

Publisher:  Times  and  International  News  Service,  He  arrived  at  that  figure  ^ter  a  relationship  of  tL  Allies  to 

“In  so  far  as  it  may  be  construed  as  are  reproduced  in  part  on  this  page.  tl,  rpp’ivp«  each  other  and  collectively  to  Hitler." 


said,  noting  that  the  Times  receives 


This  portion  of  Knickerbocker's 


pands  them  into  long  articles  pre-  1.200  \ 
sented  as  signed  cables  is  a  contempt-  cut  10 
ible  lie.  print 

“The  New  York  Times  publishes  its  Times, 


JE45  744/739  POSTAL  VIAMACRADtO 

rOPEf!HAC£N  0215  SEPT.  12. 
PRESSE  I'EV.YORK  TIMES, 


TERLI'-RELAy  TOLISCHUS  0**E  DATELIA'E  WITH  THE  GERMAN  ARMIES  IN 


POLAND  STOP  HAVIMC  HURLED  AGAINST  FOLAHD  MIGHTIEST  MILITARY 


MACHINE  MODERN  TIME  CEriHAN  ARMIES  ARE  TODAY  CRUSHING  POLAND  LIRE 


morning,  follows: 

“WITH  THE  GERMAN  ARMIES 
IN  POLAND,  Sept.  11  — Having 


applying  to  the  New  York  Times,  any  They  show  clearly  that  Mr.  Hale’s  ’t  nnn  niuht  portion  of  Knickerbocker's 

statement  that  this  newspaper  takes  statement  is  baseless,  and,  in  fact,  the  15.000  cabled  words  every  nigh  ran  72  words  in  the  original, 

one-hundred  word  cables  and  ex-  New  York  Times  dispatch,  which  ran  ^  ^  ^  and  appeared  as  a  98  word  lead  in  the 

pands  them  into  long  articles  pre-  1.200  words  in  the  original  cable,  was  exe^tives.  Journal-American. 

as  signed  cables  is  a  contempt-  cut  100  words  before  it  appeared  in  ,,  Tork  Times  cable  under 

ible  lie.  print  ,he  following  morning  in  the  'l" TokyO  FUsrS  Deloy 

“The  New  York  Times  publishes  its  Times.  appeared  m  me  limes  me  loiiowing  v  i 

morning,  follows:  HOP  111  NGW  YOlk 

-  “WITH  THE  GERMAN  ARMIES  ^ 

r.E45  744/739  POSTAL  VI AHACRADIO  IN  POLAND,  Sept.  11 -Having  The  seven  Jap^esenewspapermen- 

hurled  against  Poland  their  mighty  ^rived  in  New  York  Sept. 

roPEHHAKN  0215  SEPT.  12.  military  machine,  the  Germans  are  to-  9  tbeir  Japanese-bmlt  twin-moto: 

PRESSE  f'Ev.YORK  TIMES,  day  crushing  Poland  like  a  soft-boiled  transport  monoplane  Nippon,  de- 

g  layed  their  take-off  for  South  Aie- 

“After  having  broken  through  the  Thursday,  as  Editor  &  Put- 

terli-relay  TOLISCHUS  o*.E  DATELINE  WITH  THE  GERMAN  ARMIES  IN  shell  of  pS  borZr  dcfenscs  the  went  to  press,  pending  issuance 

German  found  inside,  in  comparison  by  the  French  Goverr.- 

folamd  stop  HAVutc  HURLED  AGAINST  POLAND  MIGHTIEST  MILITARY  with  their  own  £orces,  little  more  than  enabling  t  em  to  y  over  renc.. 

a  soft  yolk,  and  they  have  penetrated  m  North  ^ica. 

that  in  many  directions  without  really  .  ^he  seven,  on  a  34,^-mile  a  o^d- 
MAOIINE  MODERN  TIME  ceriun  ARMIES  ARE  TODAY  crushlk:  pola-d  LIRE  determined  general  resistance  by  the  the-world  trip  from  Tokyci  m  31  day=, 

p  ,  ATmv  sponsored  by  the  Osaka  Moinicni 

*  •  til  1  *•  T  *1,  arid  Tokyo  Nichi  Nichi,  Japanese 

SOFTBOILED  EGG  STOP  AFTER  DREAKIMG  THROUGH  FULLPOWERED  SHELL  Otto  D.  Tolischus’  I^bat  IS  me  explanation  Ot  me  ap-  dailies 

j.  i  L '  i  XL  parent  Polish  military  collapse  in  so  , 

®  *  short  a  time  as  it  was  gathered  on  a  p  TXT 

POLISH  roRDERDEFENCE  GERMANS  FOUND  IN  COMPARISON  WITH  ov.N  forces  New  York  Times.  tQuj.  Qf  thg  Polish  battlefields  made  “•  VV .  OClippS  liulllco 

by  .  .  .  ”  Taylor  and  Cameron 

LITTLE  CORE  IMS  IDE  THAN  SOFT  YOLK  AND  THEY  HAVE  PENETRATED  THAT  There  are  73  words  in  this  page  Frank  L.  Taylor,  formerly  publisher 

of  the  original  cable  dispatch  as  com-  (0^.) 

pared  to  89  m  the  story  as  it  appears  in  N^^^.Telegram,  has  been  appointed 
IN  CANY  DIRECTIONS  '.viTHOuT  POLISH  ARMY  OFFERING  OR  BEING  ADLE  the  Times,  bearing  out  Mr.  James  ^  ,  j.  Seattle  (Wash.) 

figures  on  the  condensation  percent-  s^^^^VcorTing  to  a%ecent  announce- 

OFFER  ANY  really  DETERt.'.i f^ED  RESISTANCE  PARAGRAPH  mcnt  by  E.  W.  Scripps,  chairman  of 

INS  Treatment  Shown  the  board  of  the  Scripps  League  of 

INS’s  cable  from  London,  under  H.  Newspapers.  Mr.  Taylor,  together 
that  is  explanation  polish  inLiTARY  COLLAPSE  IN  SO  SHORT  R  Knickerbocker’s  by-line,  also  with  A.  J.  Ritchie,  publisher,  will  b* 

shows  that  INS  cable  treatment,  typi-  responsible  for  the  management  of  the 

TI'  E  as  learned  0"  TOUR  OF  POLISH  BATTLEFIELDS  CADE  THIS  .  oJ  that 

ciations,  IS  not  expanded  when  it  hn-  Mr.  Scripps  also  announcea  uw‘ 

■  ■■■■'  ally  appears  in  a  newspaper.  The  fol-  B.  G.  Cameron  has  been  named  cn- 
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OFFER  ANY  really  DETERt.'.l f^ED  RESISTANCE  PARAGRAPH 


that  IS  EXPLANATION  POLISH  MILITARY  COLLAPSE  IN  SO  SHORT 


Otto  D.  Tolischus’ 
dispatch  to  the 
New  York  Times. 


E.  W.  Scripps  Names 
Taylor  and  Cameron 

Frank  L.  Taylor,  formerly  publisher 


T»'  E  AS  learned  0"  TOUR  OF  POLISH  BATTLEFIELDS  CADE  THIS 


cables  as  it  gets  them,  wdiolly,  or  in  Editor  &  Publisher  also  has  in  its 
part,  or  sometimes  not  at  all,  as  in  the  possession  additional  similar  cables 
case  of  duplication.  Never  does  it  supplied  by  the  Associated  Press,  the 
rewrite  its  cables  and  never  does  it 


shows  that  INS  cable  treatment,  typi-  responsible  for  the  management  of  the 
5  MADE  THIS  major  press  asso-  Star. 

ciations,  is  not  expanded  when  it  fin-  Mr.  Scripps  also  announced  tlut 

-  ally  appears  in  a  newspaper.  The  fol-  B.  G.  Cameron  has  been  named  cir- 

Editor  &  Publisher  also  has  in  its  lowing  is  the  story  as  it  appeared  in  culation  director  of  the  Scripps  League 
possession  additional  similar  cables  the  New  York  Journal-American:  of  Newspapers.  His  headquarters 

supplied  by  the  Associated  Press,  the  “LONDON,  Sent.  12 — The  curious  after  Nov.  1  will  be  at  the  Sea  e 

Star.  Mr.  Cameron  was  formerly 


print  anything  imder  any  dateline 
which  does  not  originate  at  the  place 
named  in  the  dateline.” 

Mr.  Hale  had  said  that  “except  in 
the  case  of  a  very  few  of  the  wealth¬ 
iest  newspapers  or  press  associations — 
the  correspondents  in  Europe  send 
their  di^atches  in  so-called  skeleton 
form,”  these  cables,  “100  words  or 
less,”  being  rewritten  by  cable  men 
in  New  York.” 

Barry  Paris'  Statement 

Barry  Paris,  editor-in-chief  of  In¬ 
ternational  News  Service,  told  Editor 
&  Publisher: 

“I  think  Mr.  Hale’s  charges  expose 
his  ignorance  of  actual  conditions.  If 
his  knowledge  of  press  association 
work  is  an  indication  of  his  general 
knowledge  I  cannot  believe  his  broad¬ 
cast  is  very  imtiortant.” 

The  radio  commentator,  discussing 
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circulation  manager  of  the  Portland 
News-Telegram. 

ARF  to  Release  Copy 
Testing  Book 

The  copy  testing  study  which  has 
been  carried  on  under  the  dirKtion 
of  the  Advertising  Research  Foim- 
dation  is  now  in  the  hands  o*  , 
publisher  and  will  be  issued  m 
form  late  this  month,  according 
Harold  B.  Thomas,  Centaur  Company  • 
New  York,  and  chairman  ^ 

Testing  Committee  of  the  ARF- 
work  on  this  study  was  begun 
four  years  ago  by  a  committee  o 
Association  of  National  Adve 
Subsequently  it  was  tumM  °  j®  . 

the  Advertising  Research  Founda 

formed  by  the  Association  o 
tional  Advertisers  and  the  Ame 
Association  of  Advertising  Agenc 
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Some  Advertising  Sales 
Letters  Click  and  Others  Flop 

Primary  Need  Is  to  Be  Different . .  .  Also  Be 
Brief,  Sincere,  Honest  and  Definite  .  .  .  Humor 
And  Curiosity  Appeal  Elements  Helpful 
By  HAZEN  H.  MORSE 


• 

Diij  is  the  first  of  two  articles  on  adver- 
•*119  sales  technique  and  special  stunts 
cy  Mr.  Morse,  who  is  with  the  national 
)ij«ertising  department  of  the  New  York 
vyorld-Telegram. 

• 


YOU  COULD  almost  slice  the  gloom 

around  Joe  Spivens’  desk  —  Joe 
Spivens  of  the  old  Morning  Blade. 
For  Joe,  poor  devil,  had  just  been 
fired! 

It  wasn’t  that  Joe  hadn’t  been  plug- 
gmg— hadn’t  been  behaving  himself, 
it  was  just  that  Joe  hadn’t  been  pro¬ 
ducing.  And,  results,  as  his  immedi¬ 
ate  superior  had  informed  him,  were 
about  all  that  counted  with  the  front 
office. 


Back  to  "Sticks" 


He  was  through — Joe  told  himself. 
Through  in  the  big  time!  There  were 
no  other  openings  around  town.  He’d 
found  that  out!  It  was  back  to  the 
sticb  for  Joey,  boy! 

Your  letter  to  Mr.  Loeb’’  ...  a 
stenographer  broke  in  on  his  revery. 

He  took  up  the  letter  idly.  Sam 
Ueb  of  Town  Tailors!  The  key 
men’s  clothing  account!  If  only  the 
big.  fat  so-and-so  had  given  him  a 
break! 


Joe  Spivens  was  stirred  by  a  sud¬ 
den  impulse.  He  turned  to  the  last 
page  and  grinned  sardonically  as  he 
scrawled  this  brief  and  interesting 
postscript  “Have  just  been  canned, 
so  to  hell  with  you!” — then  mailed  the 
letter! 


Such  an  added  line,  you’d  think, 
could  do  Joe  no  good.  Actually  it 
drought  him  back  his  job  and  his  pa¬ 
per  a  fat  space  contract! 

I'fhile  Spivens  indubitably  had  in- 
^ted  an  important  prospective  client, 
■t  is  none  the  less  true  that,  in  doing 
so.  he  had  added  certain  qualities  his 
predous  letters  —  and  this  one  —  had 
‘^ed.  The  quality  of  being  DIFFER- 
for  one!  The  quality  of  being 
HUMAN,  for  another! 

hast  Letter  Brought  Results 

Old  Sam  wasn’t  such  a  bad  skate, 
*  heart.  He  got  a  big  kick  out  of  the 
®rongruity  of  a  salesman  asking  for 
?l^ess  in  one  breath  and  consigning 
■  prospect  to  the  bottomless  pit  in 
next!  (Another  quality— HUMOR 
^  prospect  a  laugh  and  the 

«ttle’s  half  won!) 

j^’^ough  Joe  didn’t  know  it, 
kiu  ",  considering  the  possi- 

of  adding  the  Blade. 

^nmed  back  to  the  first  page 
jj,  letter  again  ...  in  a 

J^w^htfully!  Then  he  called  his  ad- 
•iii  Hnanager.  And,  the  next  day, 
Joe’s  boss. 

ibout^  said  old  Sam,  “I’m 

I  adf  f  150,000  lines, 

he’s  1  Spivens  and  they  tell  me 
:  s  no  longer  with  you.  Now,  Joe 

■actc  Rood  work  in  his  con- 

up  here,  and  I’d  like  to  give  him 

?hlv  „  some  bird  I’ve  prob- 

"“‘y  never  met.” 


Joe’s  boss  took  the  hint — and  Joe 
Spivens  came  back  to  the  big  time! 

«  *  * 

How  can  we  write  effective  adver¬ 
tising  sales  letters — without  recourse 
to  Joe’s  rather  crude  technique. 

Since  situations  differ  and  buyers 
of  advertising  space  are  blessed  (or 
damned)  with  different  personalities, 
we  can’t  design  a  single  standard  pat¬ 
tern  guaranteed  to  work  like  a  charm 
in  every  case. 

Sell  Ourselves 

But,  at  least  we  can  resolve  to  give 
time  and  thought  to  their  construction. 
Let  us  not  write  at  all  rather  than 
write  pierfunctorily  ...  as  a  matter  of 
routine  ...  to  get  it  out  of  the  way 
so  we  can  get  on  to  something  else! 

We  should  sell  ourselves  right  up  to 
the  hilt  on  our  medium  and  we 
.should  put  something  of  ourselves — 
something  of  our  faith  and  enthusi¬ 
asm  into  our  letters!  We  should  be 
straightforward,  human,  forceful,  sin¬ 
cere! 

Let’s  be  conversational  rather  than 
rhetorical.  Let’s  say  “it’s”  rather  than 
“it  is”;  “can’t”  instead  of  can  not”; 
“I’ll  say”  not  “I  will  say.”  Let’s  be 
ourselves! 

We  should  carefully  consider  the 
personality  and  attitude  of  the  pros¬ 
pect.  Is  he  friendly  or  tough?  Ice 
cold,  indifferent,  mildly  interested, 
genuinely  interested?  Did  he  ask  us 
tc  write  or  not?  Is  his  sense  of  humor 
.strong  or  weak?  Does  he  resent  high 
pressure  stuff?  Does  he  chew  on 
statistics  or  eschew  them? 

We  should  know  the  product,  its 
uses  and  its  market.  We  should  have 
a  complete  picture  of  the  advertiser’s 
problem,  and  we  "hould  tell  our  story 
from  the  advertiser’s  viewpoint! 

Old  stuff,  you  say,  but  wait! 

A  certain  agency  secured  a  new  ac¬ 
count.  Of  more  than  30  newspaper 
advertising  salesmen  that  solicited  the 
business  “less  than  5”  (to  quote  the 
account  executive)  “had  the  faintest 
notion  of  the  nature  of  the  product: 
knew  whether  it  had  a  mass  or  class 
market;  knew  whether  its  price  was 
$1.00  or  $10.00!” 

Did  the  majority  of  these  salesmen 
get  anywhere?  Of  course  not! 

Now,  let’s  get  on  with  this  sales  let¬ 
ter  of  ours! 

Market  Data  Essential 

We  know  the  product  and  its  uses— 
its  position  in  our  market.  We  have 
a  plan  to  offer.  We  know  the  salient 
points  that  will  enable  us  to'  interpret 
our  publication  in  terms  of  probable 
return  to  the  prospect. 

We  know  the  attitude  and  personal¬ 
ity  of  the  .space  buyer  (if  we  are  writ¬ 
ing  to  him)  and  it  won’t  hurt  our 
chances  if  we  know  something  of  the 
attitude  and  personality  of  the  man 
in  the  client  organization  who  ap¬ 
proves  or  changes  lists! 

Let’s  not  be  afraid  to  send  this 
gentleman  a  copy  of  our  letter.  (Of 
course,  it’s  politic  to  get  the  agency's 
-  onroval  but  how  can  a  space  buyer 
logically  disapprove  of  the  transmis¬ 


sion  of  useful  information  to  his 
client?) 

»  ♦  * 

Our  first  consideration  is  the  let¬ 
terhead  and  envelope.  (The  package 
in  which  the  cake  is  boxed  sometimes 
lielps  to  sell  the  cake!) 

Is  our  letterhead  neat  and  attractive? 
If  not.  let’s  sell  the  management  on  the 
importance  of  getting  one  that  is. 

Do  we  have  to  stick  to  the  8V2  x  11 
size  and  dead  white  paper  that  every¬ 
one  else  uses?  Why?  A  smaller  let¬ 
terhead  can  be  placed  in  a  file  folder. 
Besides,  we  don’t  want  this  letter 
buried  in  a  file.  We  want  action! 

Suppose  it  were  tyi>ed  on,  say,  6x9 
tinted,  engraved  stock  ...  a  delicate 
ivory  or  cream,  perhaps  ...  or  a  duo- 
tone  fold  job!  Suppose  we  invest  a 
quarter  in  a  brown  typewriter  ribbon! 

It’s  astonishing  how  a  letter  that 
looks  different  asks  to  be  read! 

Now  for  our  approach!  Our  all  im¬ 
portant  first  sentence  or  two.  Our 
tempting  icing  on  the  cake! 

Don’t  Be  Dull! 

Let’s  spend  plenty  of  time  with  the 
first  few  sentences.  If  we  can,  let’s  be 
original.  At  least,  let’s  not  be  deadly 
dull!  For,  upon  our  skill  in  approach¬ 
ing  the  subject,  may  depend  the  type 
of  readership  our  letter  receives. 

Some  letters  are  read  with  the  EYE 
.  .  .  skimmed  over  .  .  .  salient  points 
missed  or  misunderstood  .  .  .  read 
without  thoughtful,  serious  considera¬ 
tion 

Others  are  read  with  the  MIND  .  .  . 
carefully,  thoughtfully.  We  want  this 
second  type  of  readership! 

Why  will  an  intelligent  salesman 
begin  a  letter  something  like  this: 
“with  reference  to  the  matter  dis¬ 
cussed  in  our  last  meeting  .  .  .”  when 
he  would  probably  say  “Listen,  Jim 
(or  Mr. - ).  I  forgot  to  tell  you  .  .  .”? 

Let’s  be  ourselves  .  .  .  let’s  write  as 
we  talk! 

“Close  your  eyes”  suggests  a  suc¬ 
cessful  magazine  promotion  man  “and 
imagine  yourself  at  the  prospect’s 
desk.  Think  of  what  you  would  say 
to  him  .  .  .  what  you  would  SAY!  Then 
open  your  eyes  and  write  what  you 
would  say.” 

Prospect  Needs  a  Shock 

An  ice  cold  prospect  usually  needs 
a  shock.  Let’s  try  to  wake  up  this 
apathetic  individual  in  our  opening 
sentence.  Here  are  some  that  have 
shock  values: 

“We’ll  bet  you  get  a  pain  in  the 
neck,  too.  when  people  say  ‘business 
i;;  lousy’.” 

“Once  upon  a  time  there  was  a 
crosseyed  pup  and  he  got  that  way 
from  looking  at  a  bee  on  his  nose.” 
(The  first  sentence  of  a  gold  medal 
v/inning  classic.) 

“There  are  only  a  few  of  you  left 
but  we  are  convincing  you,  one  by 
one.” 

“It’s  nobody’s  fault  but  my  own 
that  I’m  in  the  doghouse.” 

“When  repeal  came,  what  hap¬ 
pened?” 

“No  Rolls-Royce  ever  wore  out — 
.<hoe  leather!” 

Now  for  the  body  of  the  letter. 


First  of  all  (unless  the  prospect  has 
asked  us  to  write  him),  for  Pete’s  sake, 
let’s  be  BRIEF! 

Let’s  stick  to  the  main  issues.  Strong 
sales  points  suffer  if  surrounded  by 
weaker  ones.  Let’s  cut  out  or  con¬ 
dense  the  sickening  detail.  We  should 
try  to  create  impressions — not  write  a 
treatise! 

If  there  are  a  lot  of  good  sales  points 
to  get  across,  it  may  be  better  to  send 
them  one  at  a  time  (if  time  permits) 
and  sum  them  up  in  our  last  letter. 
The  cumulative  value  of  successive 
impressions! 

Secondly,  let's  be  SINCERE.  Ad¬ 
vertising  sales  producing  power  is 
sold  neither  by  the  pound  nor  the  pint. 
It’s  largely  a  matter  of  selling  our  own 
faith  in  our  medium.  Let’s  get  genu¬ 
inely  interested  in  the  advertiser’s 
problems  and  the  services  our  medium 
can  render  and  let  the  sincerity  of 
that  interest  shine  through  our  typed 
pages.  It  can  be — it  has  been  done! 
Let’s  not  write  obsequious  flattery. 
The  recipient  will  see  through  it — and 
think  the  less  of  us! 

Don't  Exaggerate 

Then,  let’s  be  strictly  HONEST. 
Let’s  not  write  absurd  stuff — vague 
claims  we  don’t  really  believe  our¬ 
selves.  Our  prosp>ect  won’t  believe 
them,  either. 

Let’s  stick  to  standard  accepted 
classifications  and  audited  circulation 
statements  (and,  incidentlly,  let’s  give 
the  sources  and  dates  of  all  data). 

Buyers  of  advertising  space  are  in¬ 
telligent  or  they  wouldn’t  be  buying 
it.  It  leaves  a  bad  taste  in  their 
mouths  when  we  brag  about  that  big 
gain  in  “Surgical  Appliance”  adver¬ 
tising  or  circulation  for  the  two  weeks 
we  ran  those  exclusive  feature 
articles! 

Let’s  not  worry  too  much  about  ex¬ 
posing  weaknesses.  An  agency  execu¬ 
tive  writes,  “I  dislike  the  man  who 
always  has  the  best.  I  don’t  believe 
him!”  It’s  a  swell  idea  to  stick  in  a 
few  seconds  and  thirds  occasionally. 
We  want  to  be  believed,  don’t  we? 

Let’s  be  DEFINITE  .  .  .  let’s  wrap 
up  all  the  glittering  generalities — “our 
readers  are  Dog  Food  minded”  .  .  . 
“there  is  real  buying  power  behind 
our  circulation”  .  .  .  “our  people  are 
of  the  highest  type”  .  .  .  “we  reach  the 
active  buyers”  and  so  on,  ad  infinitum, 
ad  nauseam! 

Let’s  wrap  them  all  up  and  dump 
them  into  any  convenient  lake,  river 
or  garbage  can! 

Let’s  state  facts  .  .  .  give  specific  in¬ 
stances  to  supi>ort  claims.  Let’s  be 
definite! 

LETS  SELL  OUR  PAPER  AND 
NOT  KN(X:K  toe  other  FEL¬ 
LOW’S! 

We  believe  in  the  value  and  im¬ 
portance  of  newspaper  advertising, 
don’t  we?  Then  why  damn  what  we 
believe  in?  If  we  must  go  £ifter  some¬ 
thing,  let’s  go  after  other  forms  of 
advertising! 

Certainly,  we  want  to  make  com¬ 
parisons!  Is  there  any  good  reason 
why  we  can’t  say  that  the  competitive 
newspaper  should  do  a  good  job  for 
the  product  but  that  we  wish  to  point 
out  why  our  paper  should  do  a  better 
one? 

Unwit*  Attacks  Backfire 

When  a  space  buyer  picks  a  paper, 
we  only  insult  his  judgment  when 
we  damn  it.  He’ll  be  thinking 
more  about  how  he  can  refute  our 
slurs  and  disparagement  than  he  will 
about  what  we  say  about  our  own 
paper. 

Here’s  an  interesting  example  of  how 
unwise  attacks  sometimes  backfire. 

A  nationally  known  drug  chain  was 
u.sing  papers  A,  B  and  C  in  a  big 
Eastern  city.  Each  of  these  papers 
was  geared  to  do  a  good  selling  job. 

(Continued  on  page  40) 
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Chains  Limit  Newscasts; 
WMCA  Is  “On  the  Mat” 


Radio  Nets  Agree  on  War  Coverage,  Pledging 
Temperate  Reporting  .  .  .  FCC  Says  WMCA 
Aired  Secret  British,  German  Army  Orders 


SELF-IMPOSED  regulations  govern-  son  not  being  authorized  by  the  sender 
ing  radio  coverage  of  the  European  shall  intercept  any  communication  and 


War,  and  an  order  to  Station  WMCA,  divulge  or  publish  the  existence,  con- 
New  York,  to  show  cause  within  72  tents,  substance,  purport,  effect  or 


hours  to  the  Federal  Communications  meaning  of  such  intercepted  communi- 
Commission  why  its  broadcasting  cation.” 


license  should  not  be  revoked  for  al¬ 
leged  interception,  decoding  and  re¬ 
broadcast  of  secret  messages  from  the 


WMCA  Char9es  Not  Listed 

The  order  did  not  list  the  charges 
on  which  it  was  based,  but  it  stated 


German  and  British  Governments,  company,  through  WMCA, 


No  nows  aiialy>t  or  news  l)ro.i(!caster  of  anr 
kind  is  to  Ik  allowed  to  express  periotui 
editorial  jiidgiiieiit  or  to  select  or  omit  nen- 
with  the  purixise  of  creating  any  given  effect” 
and  no  news  analyst  or  other  news  broadcaster 
is  to  be  allowed  to  say  anything  in  an  effort 
to  intliience  action  or  opinion  of  others  one 
way  or  the  other. 


were  major  developments  of  the  war  s  “caused  the  interception  of  secret 


second  week  in  t^  newscasting  fidd.  radio  communications  sent  by  the 
Deadline  on  the  FCC  order  to  WMCA  Governments  of  Germany  and  Great 


Smashing  front  page  of  Charleston  (S.  C.) 


May  Evalaate  News 

Nothing  in  this  is  intended  to  forbid  am- 
news  broadcaster  from  attempting  to  evalua'i 
the  news  as  it  develops,  provi.led  he  sul 
stantiates  his  evaluation  with  facts  and  attend¬ 
ant  circumstances.  His  ba.^is  fur  evaluation 
should,  of  cotir.se,  be  impersonal,  sincere  and 
honest. 

In  order  not  to  keep  the  public  unduly  dis- 
tiirhed  and  alarmed,  each  broadcaster,  exer- 
cisiiig  his  own  news  judgment,  will  endeavor 
to  interrupt  programs  for  news  bulletins  a< 
little  as  seems  consistent  with  good  operation-" 

No  propag.anda  in  connection  with  the  war 
will  be  allowed  in  either  the  commercial  an¬ 
nouncements  or  the  context  of  commercia: 
programs.  Nothing  in  this  shall  be  interpreteJ 
as  barring  straight  news  or  news  analysis,  as 
herein  have  been  described,  from  commercial 
programs. 

“The  safeguards  of  fairness  and  program 
balance  now  applied  in  the  handling  of  speeches 


Gazette  ennouncing  start  of  European  war,  on  controversial  issues  will  continue  to  lie 


was  Friday  morning,  after  Editor  &  Britein7‘7es'^Uvery,"‘contaTniiig  ‘or-  '  ^""***^ 

Publisher  went  to  press.  naval  or  military  forces  ture  in  selecting  the  manner  in  which 

Seek  to  Stave  Off  Regulation  of  said  governments  to  govern  the  they  make  the  facts  of  war  and  its 
The  three  major  broadcast  chains  movement  of  said  forces  in  time  of  attendant  circumstances  known  to  the 
have  moved  to  stave  off  federal  reg-  war,  and  thereafter  caused  the  said  audience. 

ulation  of  war  newscasts  by  adopting  messages  to  be  decoded  and  broadcast  Broadcasters  will,  at  all  times,  try  to  dis¬ 
and  submitting  to  the  FCC,  a  state-  over  the  facilities  of  Station  WMCA.  tiuguish  between  fact,  official  statement,  news 


ders  to  the  naval  or  military  forces  ture  in  selecting  the  manner  in  which 
of  said  governments  to  govern  the  they  make  the  facts  of  war  and  its 


applied  and,  in  order  to  make  this  effectivt. 
every  effort  w  ill  lie  made  to  obtain  the  text  rt 
speeches  before  they  are  scheduled. ’’ 


and  submitting  to  the  FCC,  a  state¬ 


ment  of  policy  to  govern  such  pro-  all  without  authority  of  the  respective 
grams.  Chairman  Lawrence  J.  Fly  senders  of  said  communications.” 


Broadcasters  will,  at  .all  times,  try  to  dis¬ 
tinguish  between  fact,  offici.al  statement,  news 
obtained  from  responsible  official  or  unofficial 
sources,  rumor,  and  matter  taken  from  or  co.i- 
tained  in  the  foreign  press  or  other  piiblioa- 
tions,  so  that,  by  reporting  and  identifying 
these  sources,  we  can  help  the  r.adio  audience 


of  the  FCC.  whose  special  committee  Donald  Flamm,  president  of  WMCA,  ,epl^,rti.ig  and  identifying 

is  surveying  radio  problems  raised  by  denied  immediately  that  his  organiza-  these  sources,  we  can  help  the  radio  audience 
America’s  neutral  position  in  the  Euro-  tion  had  broadcast  reports  of  secret  as  much  as  possible  to  evaluate  the  new  s 
pean  conflict  received  the  voluntary  radio  communications  intercepted  from  bmught  to  it. 

code  without  public  comment.  It  was  German  and  English  short-wave  radio  .  should  be  clearly  in- 

pointed  out,  however,  that  the  policies  stations.  whether  it  he  press  bulletins  or  direct  broad- 


H.  T.  Knape  Sells 
Austin  (Tex.) 
Dispatch 


laid  down  have  no  legally  binding  A  representative  of  WMCA  author- 
force  and,  at  the  time  of  their  sub-  ized  to  be  used  in  the  trade  paper, 
mission,  had  not  been  subscribed  by  Radio  Daily,  on  Wednesday  last,  a 


The  radio  audience  should  be  clearly  in¬ 
formed  that  the  news  from  many  sources, 
whether  it  he  press  bulletins  or  direct  broad- 


Purchased  by  Oil  Man 
And  Former 
Newspaperman 


A  representative  of  WMCA  author-  casts,  is  censored  and  must  be  appraised  in  the 
ized  to  be  used  in  the  trade  paper,  light  of  this  censorship. 


individual  stations  or  groups  not  affili-  full-page  advertisement  reproducing 


ated  with  CBS,  NBC,  or  MBS. 


newspaper  clippings  in  which  it  was 


Broadcasts  from  Europe 

Broadcasters  will  designate,  if  they  choose, 
hroa<lca<ts  of  news  and  news  analysis,  either 


Austi.v,  Tex.,  Sept.  12— J.  M.  West, 
multi-millionaire  Houston  oil  man. 
and  Jack  Padgett,  former  Austir. 
newpaper  publisher,  have  bought  the 
Austin  Dispatch,  and  are  preparing 


Reflecting  White  House  attitude,  stated  that  the  station  had  decoded 
Secretary  Stephen  Early  said  last  week  and  broadcast  matter  of  military  im- 


hotli,  from  Europe  at  such  intervals  as  they  to  begin  publication  of  a  daily  after- 


that  it  may  be  found  desirable  to  place  portance  intercepted  from  interna- 


some  limits  upon  war  news  broad¬ 
casts  unless  the  “infant  industry” 


tional  communications  channels. 


iiidivklually  deem  to  be  desirable.  It  is  ad-  noon  and  Sunday  morning  newspaper 
visal.le  that  these  broadcast's  be  by  Americans  ^  ^  ^  25.  The  publication  will 

as  far  as  possiMe,  and  that  each  iiidividu-I  ,  m  -i  • 

broadcaster  instruct  the  persons  he  employs,  he  Called  Austin  Daily  Tribune  )t  IS 


Mr.  Flamm  declared  the  matter  as  either  pcimaiiently  or  temporarily,  in  the  gen- 


establishes  its  capacity  to  adjust  itself  presented  in  the  clippings  was  in  pnncijilcs  set  forth  here.  Insofar  as 


be  called  Austin  Daily  Tribune  it  is 
understood. 

The  Dispatch  continues  publication 


to  the  new  conditions. 

“Horror,  suspense  and  undue  excite- 


error,  although  WMCA’s  promotional 
department  passed  it  to  be  used  as 


EuroiK-an  broadcasts  contain  news  analysis,  until  the  Tribune  starts 


ment”  have  been  ruled  out  of  news-  “a  promotional  stunt.” 


they  are  to  conform  to  the  definition  of  news 
analysis  hereinafter  set  forth. 

S|)eeches  by  foreigners  from  abroad,  public 


Reported  sale  price  of  the  Dispatch 
was  $38,000.  The  paper  was  sold  by 


casts  with  the  reservation  that  the  “The  truth  is,”  said  Mr.  Flamm,  proclamations  and  statements,  and  like  matter  H.  T.  Knape,  who  founded  the  eve- 


chains  will  not  take  upon  themselves  “WMCA  never  broadcast  any  such 
the  “unjustifiable  responsibility  for  bulletins.  In  his  zeal  to  call  attention 


concealing  how  bad  war  really  is.”  to  our  war  news,  one  of  our  men 


are  to  l)e  handled  by  each  individual  broad¬ 
caster  in  such  manner  as  he  deems  best  to 
serve  his  audience,  but  it  is  es>enlial  that 
fairness  to  belligerents  he  maintained  and  that 


Air  raid  alarms  will  not  be  mentioned,  gathered  from  the  papers  several  this  phase  of  the  operations  be  carried  out  m  — --j  -■ — — 
unless  an  air  raid  follows;  estimates  statements  by  columnists  bearing  on  the  American  audience  shall  business,  announcing  his  return  to  e 


ning  and  Sunday  Dispatch  in  1932. 

Mr.  Padgett,  formerly  publisher  of 
the  Austin  News,  semi-weekly,  re¬ 
cently  retired  from  his  insurance 


of  killed  and  wounded  will  not  be  our  war-news  coverage. 


made,  will  be  checked  for  oiflcial  con-  “Never  has  WMCA  broadcast  a  re- 


firmation,  in  order  that  undue  shock  port  on  the  war  decoded  by  a  person 
may  not  be  visited  upon  listeners.  employed  by  us  for  that  purpose,  as 


may  not  be  visited  upon  listeners.  employed  by  us  for  that  purpose,  as 

Sock  Fair  Presentations  was  stated  in  error  in  the  clippings 

Censored  programs  are  to  be  de-  ^  the  ^^ll-page  trade-paper  ad- 


our' war-news  coverage"  "  ^  ~  completely  and  fairly  informed  as  pos-  publishing  field.  He  is  to  be  publisher 

“Never  has  WMCA  broadcast  a  re-  ^''’Br'oadcasters  recognize  that,  if  they  do  not  14  resiened  as 

port  on  the  war  decoded  by  a  person  handle  the  war  with  complete  responsibility  John  Babcock  Sept.  14  re  8 
employed  by  us  for  that  purpose,  as  toward  the  American  people,  and  if  they  devi-  manager  of  the  San  Antonio 
was  stated  in  error  in  the  clippings  principles,  they  run  the  risk  Dal  Information  Bureau  to  become  city 

lined  in  the  full  r>ave  trade  naner  ad  involving  all  other  broadcasters  in  the  con-  editor  of  the  Tribune. 

USea  m  tne  mu  page  trade  paper  ad  senuences  of  their  acts.  The  operation  of  these  , 

vertisement.  principles  should  include  at  all  times  a  strong  Uhiob  Contrac  ^ 

Text  of  Nawteasft  Aareemcnt  responsibility  toward  the  industry  as  a  whole.  Mechanical  unions  announced  that 


scribed  as  such,  and  a  fair  presenta-  vertisement. 


tion  of  all  sides  will  be  sought,  though 
not  necessarily  upon  a  quantitative 
basis,  it  was  agreed. 

The  voluntary  code  provides  that  all 


Text  of  Newscasts  Agreement 

The  text  of  the  broadcasters’  agree¬ 
ment,  made  public  Sept.  11,  follows: 
Every  effort  consistent  with  the 


Union  Contract 

Mechanical  unions  announced  that 


If  broadcasts  become  available  from  scenes  new  daily  has  signed  a  contracl 

>f  battle.  iKimhed  areas,  air-raid  shelters,  r  _  _ 

r.looH.  r.mn..  en  nn  hrnadr.a.iter,  will  not  fOV  UniOU  shop.  _  . 


refugee  camps  and  so  on,  broadcasters  will  not 
deprix'e  the  audience  of  the  ability  of  radio  to 


Frank  Adams,  until  recently  editor 


ine  voluntary  code  provides  mat  ail  iLvery  enort  consistent  with  me  uepnxe  me  auuience  oi  tne  aonny  oi  raoio  ro  -  ----- -  — r  .  ■  tintf  Mr 

news  broadcasts,  whether  sponsored  news  itself  is  to  be  made  to  avoid  K'""  'hvn  first-hand  information,  hut  will  use  of  the  Aw stm  Times,  is  assisrag  ^ 
J  4.  u  -w.  j  j  ‘w  taste  atnl  jiulgitient  to  prevent  such  broadcasts  Padcett  in  organizing  the  Stall  01  uic 

or  unsponsored  are  to  remain  m  the  horror,  suspense  and  undue  excite-  u.rro.iue.  new  oaoer  and  apparently  will  be  its 

strictest  control  of  the  broadcaster,  ment.  Particular  effort  will  be  made  ■  j  x  e  ^  paper,  ana  app  w 

Mckwc  analvcfc  will  hp  iaprmittf»H  to  to  avoid  «ii  in  tho  Propaganda  from  Europe  managing  editor.  Bob  Carpenter  na 


News  analysts  will  be  permitted  to  to  avoid  suspense  in  cases  where  the 
explain  and  evaluate  reports  but  will  information  causing  the  suspense  is  of 


not  be  allowed  “to  express  personal  no  particular  use  to  the  listener. 


editorial  judgment  or  to  select  or  omit  For  example,  news  of  air-raid  alarms  in  any  other  manner,  each  will  he  guided  by  .  xnuuiic  «  gOOOO  ami 

news  with  the  purpose  of  creating  any  should  not  be  broadcast  until  we  ac-  judgment  and  endeavor  to  label  ®  ^  cowed  bv 

given  effect.”  tually  learn  whether  or  not  there  has  ‘he  source  of  the  material,  and  to  do  th'e 


from  iK'iiig  unduly  harrowing. 

Propaganda  from  Europe 

It*  broailcastcrs  pnt  on  propaganda  dissem¬ 
inated  by  radio  stations  or  the  press  of  Euro¬ 
pean  countries  or  distributed  by  these  countries 


been  designated  as  advertising  man- 


ager. 

The  Tribune  is  entering  the  field  ^ 


in  any  other  manner,  each  will  he  guided  by  .  -.  t  between  80,000  and 

his  own  news  judgment  and  endeavor  to  label  ®  City  O  _,,od  hv 


given  effect.” 


tually  learn  whether  or 


7-  A  ^  „  A  oio.-  Z  -A  M  sufficiently  often  so  that  no  reasonably  Austin  American,  morning, 

Aimed  at  preventing  undue  alarm,  teen  an  air  raid  Also  we  will  avoid  careful  listener  is  likely  to  be  misled,  and  he  Statesman,  afternoon,  and  American- 

oadcasters  have  agreed  to  hold  to  a  descriptions  of  hypothetical  horrors  will  also  he  governed  by  the  same  rules  of  fair-  StcLtesvxcin  Sunday*  by  the  Dfliiy 

inimum,  interruptions  of  commercial  which  have  not  actually  occurred,  such  ne>s  in  presenting  all  sides,  though  not  neces-  nf  Tpxas  student 

oc  cUo  _ sarilv  ill  the  same  hro.idcasf  nor  need  this  IcXan,  UniVerSUy  OI  ic*  _ 


minimum,  interruptions  of  commercial  which  have  not  actually  occurred,  such  ne>s  in  presenting  all  sides,  though  not  neces-  'pexan  Universitv  of  Texas  student 
programs  to  read  bulletins  on  the  war.  as  discussing  the  things  that  might  go  broadcast,  nor  need  this  ,  ,  ,  cf„tohniiie  Observer, 

No  sponsor  will  be  permitted  to  in-  on  ij  another  ship  were  to  be  torpe-  'TS 1  ,h.„  Sly  .  , 

sert  propaganda  m  o  a  prograna.  doed.  “"‘ain  hazards  m  bringing  these  broad-  Circulation  of  the  Austin  America- 

The  order  to  WMCA  handed  down  In  all  broadcasts  about  the  plight  of  casts  direct  to  this  country  and  extreme  care  Qyj  3ent  8  was  17  275;  and  the  States- 
Sept.  12  in  an  extraordinary  proceed-  refugees,  the  number  of  killed  and  exercised  in  so  doitig.  }  {g  653, 

ing  by  the  FCC,  followed  action  taken  wounded,  and  so  on,  we  will  use  our  ■'”  general  iirinciples  will,  of  course,  ’ 

at  a  special  executive  session  and  is  best  news  judgment  and  try  to  avoid  domestic  broadcasts  on  any  phase  of  *  _  . ,  -  r-L 

something  new  in  the  brief  history  of  undue  shock  to  the  radio  audience,  sored"  m  unsiKi7o"red,  "o  "remahrin ‘The  NEW  DOMEI  HEAD 
radio.  without  taking  upon  ourselves  an  im-  strictest  control  of  the  broadcaster  in  order  Inosuke  Duruno,  managing  dmec 

The  action  was  taken  under  pro-  justifiable  responsibility  for  concealing  standards  herein  set  forth  may  he  Domei,  official  Japanese  news 


visions  of  the  Communications  Act  how  bad  the  war  really  is. 


of  1934,  which,  according  to  the  com-  Broadcasters  will  make  every  effort 


mission’s  order,  provides  that  “no  per-  to  be  temperate,  responsible  and  ma- 


r 


Circulation  of  the  Austin  Americai* 
on  Sept.  8  was  17.275;  and  the  States¬ 
man  the  same  date,  16,653. 


the  war.  All  news  broadcasts,  where  spon-  KIX’TXr  TN^lVyfP'T  WPAD 

sored  or  unsixmsored,  are  to  remain  in  the  iNttW  UViJiYlfil 

strictest  control  of  the  broadcaster  in  order  InoSuke  DurunO,  managing  UHeC 

that  the  standards  herein  set  forth  may  he  Domei  official  Japanese  nCWS 

N"ews"^alysts  are  at  all  times  to  be  confined  ^Sency  Tokio,  waS 
Strictly  to  explaining  and  evaluating  such  fact.  Sept.  9  to  SUCC^Cl  tne 
rumor,  propaganda,  and  so  on  as  arc  available.  Iwanaga,  who  died  Sept. 


Simms  Sees  Great  Hazards 
To  War  Correspondents 


at  the  second  battle  of  the  Marne  and  “Poland’s  sole  outlet  to  the  sea  is 
by  the  Allied  blockade  of  the  high  via  Danzig  and  the  narrow  corridor 
seas.  along  the  edge  of  the  Free  City.  If 

“Similarly,  while  Russia’s  treason  Danzig  were  absorbed  by  Germany, 
may  nail  Poland  to  the  cross  and  would  mean  a  big  Nazi  hand  at 
cause  the  Vistula  to  run  red  with  the  Poland’s  throat.  Neither  Britain  nor 

blood  of  the  Polish  masses,  her  resur-  France  would  fight  for  D^zig  for 

lection  would  come  with  victory  for  sake  of  Danzig  itself,  ^e  free 

the  democracies  on  other  fronts.  For  city  has  become  a  symbol  of  Hitler’s 

while  Hitler  may  stage,  and  even  intentions  not  only  to  destroy  Poland 

win.  a  lightning  war  against  an  iso-  but  to  make  himself  master  of  Europe 
lated  and  smaller  opponent,  that  will  by  relegating  Britain  and  France  to 
be  just  the  beginning,  not  the  end,  ^e  limbo  of  once-great  nations  that 

of  the  conflict.  To  win  he  will  first  longer  count, 

have  to  destroy  the  French  and  Brit-  Italy  Sees  Nothing  in  It 

ish  empires.”  Pursuing  that  thought.  Mr.  Simms 

id  Not  Want  War  points  out  that  the  conquest  of  Po- 

ia  entered  into  the  non-  land  means  nothing  in  point  of  ter- 

't  with  Germany,  assur-  ritorial  expansion  for  Italy;  therefore 
>f  supplies,  productive  affords  Mussolini  no  incentive  to  take 
factories  ’and  farms,  up  arms.  ’That,  he  believes,  accounts 
/as  possible,  says  Mr.  for  Italy’s  advocacy  of  peace, 
ining:  As  a  combatant  on  the  side  of 

lat  the  people  of  Ger-  Germany,  Italy  would  be  subjected 
t  want  war.  Only  re-  1°  a  drubbing  at  the  hands  of  France 
red  Italy,  and  I  know  nnd  Great  Britain  while  the  Nazis 
lie  of  Italy  didn’t  want  concentrate  on  the  task  of  taking 
did  Mussolini,  intelli-  over  Poland,  completely  eliminating 
at  he  is  for  he  knows  Mussolini  as  a  contender,  says  the 
•thing  to  gain  and  every-  foreign  news  editor.  He  visualizes  a 
rout  of  Italy  which  would  give  cour- 
the  people  of  Poland  age  to  rebellious  Ethiopians  and  prob- 
t  war  but  they  realize  ably  result  m  loss  of  that  recently- 
itional  existence  is  at  acquired  territory;  then  a  march  by 
Francc  and  Britain  through  Italy  to 
*  of  Washington,  and  it  northward,  entirely  avoiding  the 

itly  German,  with  Ger-  Siegfried  line. 

German  customs  and  Mr.  Simms’  discussions  of  European 
people  ask:  ‘Why,  then,  affairs  are  those  of  an  authority  who 
ussion?  If  the  city  is  bas  spent  three  decades  in  study  of 
?rman.  why  not  let  Hit-  the  subject.  In  1901  he  was  gradu- 

„  . _ _ _  .  . .  But  it  isn’t  that  simple,  ated  from  the  University  of  Georgia 

He  likens  Poland  to  Belgium  Here’s  why:  Danzig  and  the  Vistula  with  a  degree  in  law.  But  the  prosaic 
irly  months  of  the  World  War,  are  to  Poland  what  New  Orleans  and  existence  of  a  rural  advocate  in  his 
his  colorful  and  fluent  style  the  Mississippi  would  be  to  the  United  native  Grantville,  Ga.  (too  small  to 
this  parallel:  “'The  battles  States  were  the  United  States  con-  be  listed  among  “cities  of  2,500-or- 

_ ^ore  population”),  was  not  for  him, 

_ __  and  one  year  later  he  was  pounding 

’•  .1.  .  ..-.-v  '.T-  a  beat  for  the  Atlanta  Journal.  Mov- 

.  .  .  :  -  .  .  iug  to  Cincinnati  in  1903.  he  served 

..^  !  '  '  -.A/  ,/  .successively  as  a  reporter,  drama  edi- 

i  .j  i  '-r.:  „  Y-  tor,  and  city  editor  for  five  years. 

I  '  ' ^  ^  i  Then,  in  1909,  came  a  connection 

|  V  /  *  ^  with  the  United  Press  and  the  oppor- 

"  '• tunity  for  world^  tmvel  and  foreign 

^  Mr.  Simms  arrived  in  France  in 

8  //  j  was  in  Paris  when  the  fatal 

j  '  bench^ Government,  and  on  the  20A 

“I  was  covering  Paris  for  the  United 

Palace,  and  other  key  sources  of  news, 
ticularly  the  British,  di^  not  welcome 

was  that  ‘this  is  our  war  and  it  will 

But  history  was  to  discredit  that 

s  ^  \  1 _ -t  ,  forecast.  In  1915,  Mr.  Simms  was  on 

I  'he  Eastern  front  with  the  Czarist 

^  ^  armies;  in  1916  he  went  to  the  West¬ 

ern  Front  with  the  British  and  French 
forces;  in  1917  he  saw  the  Hinden- 
burg  line  crushed  and  the  way 
paved  for  defeat  of  the  Central 
Powers. 

And,  he  predicts  dolefully,  no  quick 
:!nd  decisive  victory  may  be  looked 
{Continued  on  page  20) 


Face  More  Personal  Danger  Than  in  Last 
Conflict  .  .  .  Believes  France,  Britain  Will 
Let  Up  on  Press  Censorship 


I.,  Sept.  12 — Haz-  age.  Voice  transmission,  he  predicts, 
the  World  War  will  be  circumscribed  by  the  very 
vspapermen  cov-  necessities  of  successfully  prosecut- 
ering  the  second  ing  the  conflict.  The  excited  “he’s  up; 
great  European  he’s  down”  that  emanates  from  Madi- 
outbreak,  warns  son  Square  Garden  ringside  would 
William  Philip  instantly  break  down  the  morale  of 
Simms,  war  cor-  persons  back  home;  high-pitched 
respondent  and  voices  describing  the  carnage  of  war- 
foreign  news  fare  would  militate  against  all  that 
editor  of  Scripps-  could  be  done  by  propaganda  ma- 
Howard  News-  chines  to  back  up  the  lines.  Televi- 
papers.  sion,  for  reasons  more  obvious,  would 

Mr.  Simms  is  definitely  be  barred  “if,  and  when, 
in  a  position  to  it  comes,”  says  Mr.  Simms, 
make  authentic  Predicted  Polish  Fight 

comparisons.  He  crushing  advance  of  the  Nazi  war. 

was  the  first  war  gj-n^ies  into  Poland  is  no  surprise  to  gent 
correspondent  student  of  Europe.  When  he  re-  that 

■  after  ^t  nation  tumej  the  United  States  late  in  thin] 
;e  to  the  Central  y^ugust,  he  foresaw  spteedy  but  not  ‘'is 
returned  only  last  necessarily  final  crushing  of  Poland,  did 
ling  study  of  the  ^^ggjnst  insurmountable  odds,  he  pre-  that 
1  probable  effects  ^ 

the  new  armed  fight,  but  reminded  that  “the  day  than 

is  past  when  courage  alone  can  win  a  is  p: 
al  Danger  war.”  man 

rounsels.  must  be  All  odds  are  on  Germany  to  com-  habi 
er  personal  dan-  plete  the  conquest  of  Poland  within  all 


WAR  CORRESPONDENT— NEW  STYLE 


Military  Experts  Aid 
Artists  on  War  Maps 


cities  stud  his  maps  lining  the  walls 
Howard  Lord,  who  was  with  the  en 
gineers  corps  during  the  World  War 
as  a  map  man.  is  one  of  the  artists 
who  works  from  Hunter’s  charts. 

Limpus  also  said  he  is  employing 
G-3  methods  in  plotting  the  course  of 
the  war. 

At  the  New  York  Herald  Tribune 
Henly  Hill,  assistant  managing  editor’ 
who  is  a  reserve  officer,  takes  a  hand 
in  the  map  making,  but  one  of  its 
executives  felt  that  “anybody  who  can 
follow  dispatches  intelligently  is  as 
good  as  one  with  military  background 
when  it  comes  to  map  making. 


Dailies  Seek  to  Pierce  Censors'  Curtain  by 
Using  Ex-Oiiicers  as  Chart  Consultants  .  . 
Maps  Called  "Lie  Detectors" 

By  WALTER  E.  SCHNEIDER 


Ex-Artillery  Captain  Used 

The  New  York  Mirror  is  using  as 
consultant  on  its  maps  a  staff  member 
George  Adams,  formerly  a  U.  S.  armv 
artillery  captain  who  later  was  a  war 
correspondent  in  Ethiopia  and  the 
Orient. 

Fletcher  Pratt,  writer  and  historian 
on  military  topics  and  a  contributor 
to  the  Infantry  Journal  and  Field 
Artillery  Journal,  has  joined  the  New 
York  Post  to  write  on  the  war,  but  it 
is  not  expected  that  he  will  be  used 
as  consultant  on  maps.  The  New  York 
World-Telegram  has  several  men  with 
military  backgrounds  on  its  staff,  but 
an  executive  in  no  uncertain  terms 
scoffed  at  the  use  of  these  men 
as  map  consultants.  “This  military 
expert  stuff  is  a  lot  of  bunk,"  he  de¬ 
clared. 

The  New  York  Sun  termed  its  map¬ 
making  “routine.” 

In  Richmond,  Va.,  the  News  Leader 
is  using  an  editorial  page  war  map 
daily,  which  is  an  innovation  in  that 
city.  The  lead  editorial  in  which  it 
is  inserted  discusses  the  day’s  devel- 


first  two  weeks  of  the  European  war  More,  BeHer  Maps  Used 

has  imposed  upon  U.  S.  newspaj^rs,  appetite  for  maps  and  charts, 

wire  services  ^d  syndica  es  a  re-  ^^hgt^ed  in  newspaper  readers  since 
mendous  task  m  keeping  war  maps  Manchurian  and  Ethiopian  cam- 
up-to-the-mmute  and  has  b^oug  paigns  by  crisis  after  crisis  constantly 
into  bemg  a  small  army  of  mi  i  ary  changing  the  face  of  Europe,  has  be- 
expierts.  come  almost  insatiable  since  the  war 

Use  of  "Experts"  Widespread  began,  to  judge  from  the  output  ap- 
In  New  York  this  week  a  survey  by  pearing  in  newspapers.  The  maps  not 
EpiTOR  &  Publisher  disclosed  wide-  only  are  far  more  numerous  than  i.n 
spread  use  of  men  with  military  back-  the  first  World  War,  but  are  bigger 
grounds  as  consultants  with  cable  and  better  because  newspaper  readers 
desks,  editors  and  artists  in  the  prep-  today  are  map-conscious, 
aration  of  war  maps.  While  several  In  New  York  newspapers  the  size 
_ _ _  ranges  up  to  full  pages  and  double- 

a  truck  tabloid  size.  Similar  play  of 

office-produced  and  syndicated  maps 
has  been  general  throughout  the  U.  S. 

The  metropolitan  dailies  are  averag¬ 
ing  from  two  to  six  maps  daily  com¬ 
pared  with  one  to  four  in  the  World 
War.  Art  departments,  with  enlarged 
staffs  of  map  makers,  are  working  at 
top  speed  with  military  consultants 
and  editors.  As  many  as  four  changes 
a  day  are  made  in  one  map  to  keep  it 
up  with  the  news.  One  daily  said 
revamped  maps  are  replacing  old 
plates  even  after  runs  have  started, 
whereas  in  1914-18  this  was  not  done 
frequently.  This  newspaper  has  held 
a  map  man  as  late  as  6:30  a.m.,  and 
has  added  a  lobster  shift  ending  at 
5  a.m.  Previously  its  deadline  on 
maps  was  1  a.m. 

One  of  the  most  significant  devel¬ 
opments  pointing  to  the  new  value 
being  placed  on  maps  is  the  servicing 
of  graphs  by  wire.  The  Associated 

_ _ _  Press  reported  that  there  is  regular 

servicing  of  war  maps  by  Wirephoto, 
with  one  to  three  transmitted  daily. 

International  News  Photos  has  not 
established  daily  map  service,  but 
maps  app>earing  in  Hearst  newspapers 
are  sent  out  daily  on  Soundphoto  up¬ 
on  order.  Wide  World  has  sent  out 
New  York  Times  maps  on  Wired 
Photos  occasionally  upon  request. 

u.  V,*  _ _ _ _ Acme  News  Pictures  said  it  had  tern- 

experts— who  include  among  their  porarily  dropped  servicing  of  war 
number  former  army  captains  who  irisps  twice  daily  on  Telephoto  because 
returned  to  newspapering  after  the  the  armies  were  virtually  stalemated 
first  World  War— the  fact  remains  this  week.  All  services,  how- 

that  they  have  been  bom  overnight  ever  are  increasing  considerably  the 
as  a  new  breed  of  newspaper  special-  number  of  maps  in  print  and  mat  form 
jgt  interpreting  army  movements  and 

“Merely  a  good  newspaperman  is  other  phases. 

absolutely  helpless  in  translating  the  AP  Expands  Map  Facilitins  _  _  „  _ _ 

maz6  contradictions  from  abroad  The  Associated  Press  has  expanded  fairs.  Captain  Limpus  is  writing  on 
into  a  map  of  war  action,”  Jack  Lait,  its  map-making  facilities  considerably,  military  phases  of  the  war  besides 
editor  of  the  New  York  Mirror,  said  Harold  C.  Detje,  AP  cartographer,  serving  as  map  consultant.  Limpus. 
in  discussing  the  job  of  getting  out  heads  a  staff  of  five  artists,  including  previously  a  political  writer  on  the 
war  maps.  “Every  day  contradicts  himself,  for  servicing  maps  for  the  News,  frequently  consults  military 
the  day  before  and  newspapers  are  photo  department,  and  Detje  and  three  sources  in  New  York  on  war  devel- 
not  getting  progressive  spot  news  as  other  artists  are  producing  war  maps  opments. 

it  happens,  through  no  fault  of  their  for  the  AP  Feature  Service.  The  Kent  Hunter,  who  was  a  captain  in 

own.  Censors  have  corked  up  every  feature  service  maps  are  larger  than  the  58th  Field  Artillery  Brigade  be- 
important  source  of  news,  and  cen-  those  made  for  the  photo  service,  hind  the  First  Division  Infantry  at 

sored  dispatches  may  reach  the  U.  S.  running  five  or  six  columns  to  half  San  Mihiel,  is  map  consultant  at  the 


Harold  C.  Detje,  Associated  Press 
cartographer 


specialist  for  41  years,  who  heads  the 
New  York  Times  staff  of  four  men 
used  exclusively  on  maps  and  charts, 
newspapers  to  date  have  been  up 
against  a  different  situation,  partic¬ 
ularly  on  the  Western  front,  than  that 
which  prevailed  in  the  first  weeks  of 
the  World  War.  “In  1914  action  was 
swift  and  we  received  information 
that  could  be  relied  upon,”  he  com¬ 
mented.  “In  this  war  we  have  been 
getting  only  the  high  spots,  so  we’ve 
got  to  figure  out  what  happened  in 
little  towns  between  the  major  places 
named  or  wait  until  further  informa¬ 
tion  comes  dribbling  in.  An  experi¬ 
enced  interpreter  helps  you  to  do  the 
job  right.” 

Hanson  W.  Baldwin,  the  Times’  ex¬ 
pert  on  military  and  naval  affairs,  is 
consulting  with  Mr.  Walrath’s  staff  on  opments. 

daily  and  Sunday  maps.  Mr.  Wal-  Readers  virtually  swamped  the  Dal- 
rath’s  collection  of  maps  include  a  las  News  business  counter  Sept.  8  to 
number  obtained  for  historical  pur-  obtain  free  copies  of  a  war  map  oi 
poses  after  the  World  War  from  AEF  Europe  published  the  previous  day 
officers,  and  a  recently  acquired  pro-  More  than  1,400  were  given  out  within 
visional  edition  of  maps  compiled  by  an  hour.  The  supply  gave  out 

the  Royal  Geographical  Society  for  and  more  maps  were  distributed 

the  general  staff  of  the  British  Army,  Sept.  9. 

of  which  only  two  or  three  full  sets  8-Page  War  Atlas  in  Phila. 

are  extant  in  the  U.  S.,  Mr.  Walrath  Following  up  a  presentation  of  a 

said.  “war  map”  published  last  week,  the 

N.  Y.  News  Maps  Syndicated  Philadelphia  Evening  Ledger  Sept.  12 
The  New  York  Daily  News,  which  printed  an  eight-page  “war  atl^" 
for  several  years  has  given  unusual  which  comprised  enlarged  maps  of  the 
emphasis  to  maps  and  charts  on  order  various  powers  involved  in  the  new 
of  its  publisher.  Captain  Joseph  M.  European  conflict  and  other  pertinent 
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Kent  Hunter  (right),  military  consultant 
at  New  York  Journal-American,  follows 
army  movements  from  dispatches  with  staff 
artist,  William  Bollendonk,  in  the  G-3  or 
military  operations  method  used  by  the 
army.  Hunter  was(ia  field  artillery  captain 
overseas  in  1918. 


'fjar  Will  Increase  Costs,  SNPA 
Mechanical  Conference  Told 


CHATTANOOGA.  Tenn..  Sept.  12 —  the  conference.  Using  a  list  of  more  only  about  a  quarter  of  the  time,  in- 
Predicting  that  “production  costs  than  250  questions  as  a  basis,  discus-  creases  production  and  enables  the 
sill  be  increasingly  difficult  to  con-  sions  before  the  entire  conference  paper  to  use  pictures  which  otherwise 
ad"  and  “labor  difficulties  will  multi-  were  led  by  Claude  L.  Baker,  New  would  have  missed  the  first  edition, 
ply,"  with  perhaps  a  labor  shortage,  Orleans  Times-Picayune,  for  com-  In  view  of  these  advantages  his  paper 
as  the  European  war  brings  “new  and  posing  room;  E.  O.  Aslinger,  Atlanta  is  satisfied  with  the  cost  of  the  film 
pe.’plexing  problems”  to  newspapers,  Georgia,  for  engraving  room;  Guy  engraving,  Mr.  Smith  said.  Mr.  Con- 
.tdoljrfi  Shelby  Ochs,  president  of  the  Aycock,  Chattanooga  News,  for  press-  rad  said  he  figured  that  in  15  months 
Southern  Newspaper  Publishers  As-  room,  and  W.  B.  Astor,  Jr.,  Memphis  by  the  use  of  roll  film  he  had  saved 
sociation,  urged  the  members  of  the  Commercial  -  Appeal,  for  stereotype  $780  in  comparison  with  the  cost  of 
third  annual  SNPA  mechaniccd  con-  room, 
ierence  to  learn  from  those  of  its  SNPA  Pn 
aembers  who  learned  to  meet  similar  Ochs,  who  a 
conditions  during  the  World  War.  of  the  confer 
“The  new  World  War,  whether  we  he  had  been 
get  into  it  or  stay  out  of  it,  is  likely 
to  last  several  years,”  Mr.  Ochs,  gen¬ 
eral  manager,  Chattanooga  Times,  said. 

“It  will  certainly  bring  new  and  per¬ 
plexing  problems  to  the  desks  of 
medianical  department  executives.” 

"Held  Down"  on  Newsprint 
The  conference  met  here  Monday 
and  Tuesday. 

W.  C.  Johnson,  secretary  of  the 
SNPA,  asked  the  mechanical  depart¬ 
ment  heads  to  try  to  “hold  down”  their 
publishers  on  purchases  of  newsprint 
in  the  face  of  prospective  price  in¬ 
creases.  Later,  the  conference  exec¬ 
utive  committee  asked  its  members 
to  bring  to  next  year’s  conference  as 
many  of  the  publishers  as  possible. 

Mr.  Johnson  said:  “I  hope  you  me¬ 
dianical  men,  when  you  get  back 
home,  if  you  find  your  publishers  are 
a  little  bit  nervous  and  want  to  stock 
up  on  newsprint,  I  hope  you  will  tell 
them  to  remember  what  happened  to 
s'Jgar.” 

"If  we  go  wild  we  will  have  to  pay 
lor  it,”  he  warned. 

"Hold  them  down  if  you  can. 

“Let’s  not  order  any  more  news¬ 
print  than  our  normal  requirements.” 

Mr.  Johnson  cited  that  at  the  end 
of  1920-a 


ference,  left  to  right:  I.  J.  Gardiner,  Chat¬ 
tanooga  Times,  retiring  chairman  of  the 
conference,  and  Adolph  Shelby  Ochs,  gen¬ 
eral  manager,  Chattanooga  Times,  and 
president,  SNPA. 

typing  department  foremen  at  the  con¬ 
ference  as  succcessfully  solving  the 
problems  it  was  designed  to  meet.  S. 
Floyd  Elrod,  New  Orleans  Times- 
Picayune  and  States,  said  his  experi¬ 
ence  with  the  vacuum  back  is  that  it 
produces  a  50%  better  plate,  bringing 
up  better  halftones,  Bendays  and 
blacks  alike.  “It  is  the  only  improve¬ 
ment  in  casting  a  stereotype  plate  in 
25  years,”  he  said.  W.  B.  Astor,  Jr., 
Memphis  Commercial  -  Appeal,  who 
led  the  discussion  on  stereotyping,  said 
that  with  the  vacuum  back  “I  believe 
we  have  gone  a  few  steps  beyond  the 
pressroom,  and  the  pressmen  should 
find  some  way  now  to  meet  us  and 
make  printing  better.” 

Press  Bushings  Discussed 
White  metal  press  bushings  were 
preferred  to  bronze  by  Peter  Pras- 
sinos.  New  Orleans  Times-Picaytme, 
and  R.  R.  Fulton,  Roanoke  (Va.) 
Iner,  retiring  Times  and  World  News,  said  his  five 
““  ■  ■  years’  experience  with  white  metal 

bushing  had  been  “good.”  Mr.  Pras- 
lew  Orleans  Times-  sinos  said  that  when  the  bushing  is 
interchangeable  instead  of  being  a 
permanent  fitting,  the  white  metal  can 
^Chattanooga  changed  in  less  time  and  at  less 
cost  than  the  bronze.  On  getting  too 


Members  of  the  executive  committee  of  the  SNPA  mechanical  conference  are  shown 
above  with  SNPA  officials.  Left  to  right:  Seated,  T.  C.  McLemore,  Mobile  (Ala.) 
Press-Register;  W.  B.  Astor,  Jr.,  Memphis  Commercial  Appeal;  I.  J.  Gardi 
chairman;  C.  W.  Tabb,  Western  ofRce  manager  of  SNPA.  Standing,  W.  C.  Johnson, 
SNPA  secretary-manager;  E.  O.  Aslinger,  Atlanta  Georgian;  Fred  Connell,  Atlanta 
Journal,  new  chairman  of  the  conference;  Claude  L.  Baker,  N(  ~  ' 

Picayune;  John  P.  White,  Charlotte  (N.  C.)  Observer. 

year  in  which  the  supply  and  by  the  members’  constant  attend- 

s-'d  shipment  of  newsprint  were  made  anoe  at  the  sessions  and  their  careful 

bghly  abnormal  by  switchmen’s  and  attention  to  the  discussions, 
longdioremen’s  strikes  and  heavy  I.  J.  Gardner,  Sr.,  production  man- 
l^^fiadian  snows  followed  by  freezing  ager,  Chattanooga  Times,  and  chair- 

feather— one  Chicago  newspaper  pub-  man  of  the  SNPA  mechanical  confer - 

lisher  had  in  stock  four  to  five  months’  ence,  who  retired  from  active  news-  sistence  that  the  railroads 

^ly  of  newsprint.  paper  work  at  the  end  of  the  confer-  transit  damages,  i 

He  said  it  is  not  likely  that  the  ence  after  52  years’  service  on  the  suggestions  for  reducing 

European  war,  which  threatens  to  in-  Times,  was  presented  by  the  confer-  costs. 

®aase  the  price  of  newsprint,  will  ence  with  a  plaque  bearing  the  fol¬ 

ios®  congestion  on  the  American  lowing  inscription; 
railways,  as  did  the  abnormal  condi-  “I.  J.  Gardner,  with  respect  and  love 
*>ons  of  1920.  of  his  fellows  in  Southern  Newspaper 

^ed  Connell,  Atlanta  Journal,  a  Publishers  Association,  Mechanical 

"'ember  of  the  conference  executive  Conference,  Chattanooga,  September 

^ittee,  was  elected  chairman  of  11,  1939.” 

1940  conference,  and  Birmingham  The  presentatii 
*ras  selected  as  the  meeting  place.  Connell,  Atlanta 
hteufive  CommiHe*  Named  of  the  conferenc 
Hected  to  the  executive  committee 
ce  C.  Frank  Mann,  Louisville 
ouner- Journal;  Claude  L.  Baker,  On  the  relate 
‘  Orleans  Times-Picayune;  W.  B.  wet  plate,  engrav 
Jr.,  Memphis  Commercial-  differed,  but  all 
PPcol;  E.  O.  Aslinger,  Atlanta  Geor-  the  film  successf 
’*■  .fhe  retiring  members  of  the  tanooga  Free  Prt 
JJ^eutive  committee  are  I.  J.  Gardner,  Atlanta  Georgia; 

Q^ft®no<^a  Times,  chairman;  W.  A.  more  expensive 
Birtningliam  News  and  Age-  ~  ~ 

fjj  p  ’  John  P.  White,  Charlotte 
'  Observer.  The  election  also 
gf  TT  fhe  vacancy  caused  by  the  death 
JfMin.  1  f"®Ssdon,  Louisville  Courier- 


advised.  Joe  Smith,  f 
Times,  also  reported  good  experience 

with  film.  hot,  the  white  metal  bushing  willljurn 

Careful  technique  in  transferring  up,  while  the  bronze  will  ruin  the 
_  ,  _  newsprint  rolls  from  the  railroad  shaft,  Mr.  Prassinos  said, 

man  of  the  SNPA  mechanical  confer-  freight  car  to  the  paper  room,  and  in-  a  discussion  of  new  typesetting 

pay  for  machines,  a  faster  test  speed  was  re- 
were  the  principal  jxjrted  for  the  Semagraph  than  the 
J  pressroom  fastest  experience  reported  to  the 
conference  for  the  Teletypesetter. 
R.  R.  Fulton,  Roawke  (Va.)  Times  Roy  Cooper,  Huntsville  (Ala.)  Times, 
and  World-News,  said  the  railroad  said  that  on  its  two  Teletypsetters 
should  be  required  to  have  an  inspec-  4,600  lines  were  set  recently  in  six 
tor  at  the  unloading,  and  that  he  had  hours  and  fifteen  minutes.  John  P. 
reduced  his  pressroom  waste  since  White,  Charlotte  (N.  C.)  Observer, 
making  that  requirement.  In  convey-  which  is  sponsor  of  the  Semagraph, 
ing  paper  to  the  warehouse  he  never  said  that  for  17  days  this  machine 
permits  the  roll  to  drop  a  greater  dis-  averaged  408  lines  an  hour  for  eight 
tance  than  six  inches,  and  then  on  a  hours  a  day.  Mr.  White  said  the 
buffer,  and  the  rolls  are  rolled  all  the  Semagraph  will  not  be  in  production 
way,  never  turned  on  edge,  he  said,  for  three  or  four  months  and  it  is  yet 
Guy  Aycock,  Chattanooga  News,  who  too  early  to  give  a  detailed  statement, 
led  the  pressroom  discussion,  said  Composing  room  foremen  who  are 
every  roll  should  be  inspected  on  re-  using  brass  and  steel  rules  for  want 
ceipt  and  the  railroad  should  be  re-  ads  instead  of  rules  cast  on  Monotype 
quired  to  pay  all  damage  then  exist-  or  Elrod  machines  expressed  them¬ 
ing.  “We  saw  out  the  ends  in  the  selves  as  satisfied  with  the  results, 
warehouse  and  inspect  every  roll,”  he  Ray  Schoedler,  Tampa  Times,  said  that 
said.  Peter  Prassinos,  New  Orleans  three  years  ago  he  succeeded  in  over- 
J.  Conrad,  New  Orleans  Times-Picayune,  said  he  had  been  able  coming  his  publisher’s  contention  that 
cayune,  said  he  had  found  to  reduce  waste  by  leaving  the  wrap-  all  brass  is  obsolete  and  bought  $30 
pensive.  Mr.  Smith  said  his  per  on  until  the  roll  is  on  the  press,  worth  of  brass  rules.  He  said  he  has 
1  estimated  its  wet  plate  en-  “That  eliminates  little  holes  that  been  using  them  ever  since,  rolling 
were  costing  3  cents  a  square  might  go  through  the  paper  in  the  classified  pages  twice  a  day.  and 
1  the  film  engravings  cost  handling,”  he  said.  the  rules  are  just  now  begin.iing  to 

J  cents.  He  added  that  the  The  vacuum  back  stereotyping  de-  break  down  to  the  point  where  he  i.^ 
loother  than  wet  plate,  takes  velopment  was  described  by  stero-  (Continued  on  page  18) 
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Co-ops  Spend 
$3,000,000 
Annually  for  Ads 


The  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT 


Associations  Report  Spend¬ 
ing  1.7%  Sales  l.o.b. 
Shipping  Point 


'Good  Old  Days"  Returning? 


Washington,  D.  C.,  Sept.  12— Large- 
scale  co-operatives  engaged  in  mer¬ 
chandising  farm  products  report  ex¬ 
penditures  averaging  1.7%  of  their 
net  sales  f.o.b.  shipping  point  for  ad¬ 
vertising  their  products,  according  to 
figures  on  advertising  expenditures 
collected  by  the  Farm  Credit  Admin¬ 
istration  in  a  study  of  the  principal 
large-scale  associations  known  to  be 
advertising  extensively. 

“Dried  fruits,  vegetables,  and  nuts 
were  advertised  by  co-ops  with  ex¬ 
penditures  ranging  from  $29,000  to 
$319,000;  canning  associations’  ex¬ 
penditures  ranged  from  $4,000  to 
$160,000;  and  the  co-operatives  han¬ 
dling  fresh  friuts  and  vegetables  re¬ 
ported  expenditures  ranging  from 
$400  to  $1,300,000.”  the  report  states. 

“Over  a  seven-year  period,  from 
1930  through  1936,  30  marketing  as¬ 
sociations  reported  total  advertising 
expenditures  of  more  than  $22,000,000. 
Their  heaviest  outlay  was  in  1930-31, 
when  advertising  expenditures  were 
more  than  $4,000,000.  For  the  seven- 
year  period  (1930-31  to  1936-37)  the 
average  advertising  expenditures  for 
'  le  associations  reporting  were  $3,- 
175,561  annually. 

“Advertising,  the  same  as  personal 
salesmanship,  is  subject  to  the  law 
of  diminishing  returns.  Undoubtedly, 
much  money  and  effort  have  been 
wasted  by  co-operatives  in  advertis¬ 
ing.  The  same  can  be  said  for  per¬ 
sonal  salesmanship.  Properly  used, 
advertising  has  an  important  place 
in  modem  merchandising.  Studies 
made  by  the  Division  indicate  that 
advertising  is  used  most  effectively  by 
co-operatives  where  the  following 
conditions  exist: 

“1.  A  good  product  which  includes 
standardized  grades  and  packs,  ade¬ 
quate  inspection  to  enforce  grading 
rules,  and  brand  identification. 

“2.  Proper  distribution  and  pricing, 
including  avoidance  of  market  gluts 
or  famines,  sound  pricing  policy, 
trade  co-operation  which  maintains 
fair  margins,  and  availability  of  the 
product  in  an  adequate  number  of 
retail  outlets. 

“3.  A  strong  co-operative  control¬ 
ling  a  major  share  of  the  product, 
thereby  making  pK>ssible  effective  co¬ 
ordination  of  sales  and  advertising, 
continuity  of  p>o!icy,  low  unit  costs 
of  advertising  and  selling,  and  dealer 
service  to  insure  adequate  point-of- 
sale  display  and  promotion  and 
proper  dealer  margins." 


THERE  WAS  JUST  a  hint  of  the 
“good  old  days”  in  last  Sunday’s 
New  York  newspapers,  despite  the 
war  news.  Business  pages  told  of 
the  phenomenal  advance  in  the  stock 
market,  the  increase  in  commodity 
prices,  and  of  generally  improved 
business.  But  it  was  the  retail  ad¬ 
vertisements  that  really  created  the 
feeling  of  other  days.  Not  for  a  long 


Counting  small  restaurant  and  hotel 
copy,  addressed  as  much  to  women  as 
to  men.  the  52-page  main  news  sec¬ 
tion  of  the  Neic  York  Times  had 
only  13  advertisements  addressed  to 
men  as  compared  with  94  addressed 
to  women.  In  space,  the  proportion 
would  be  about  100  to  1  in  favor  of 
the  women. 

We  hope  the  advertisement  writers 
are  irrevocably  right,  and  that  sales 
march  forward  at  a  lively  pace. 
There  is  one  item,  though,  which  we 
are  a  little  afraid  of — the  vital,  flam¬ 
ing,  spellbinding  hats.  We  love  to  be 
spellbound  occasionally,  but  if  half  the 
male  population  gets  that  way,  who 
is  going  to  do  the  work  to  pay  for 
those  hats? 


“Flaming 


Spellbinding" 


90%  TO  NEWSPAPERS 

The  Pacific  Coast  Paper  Mills, 
Bellingham,  Wash.,  makers  of  M.D. 
toilet  tissue,  is  launching  a  large 
newspaper  campaign  in  Western 
newspapers  for  M.D.  Sanitary  Pads, 
a  new  product,  beginning  in  ^ptem- 
ber.  Discussing  the  use  of  newspapers 
as  a  medium  F.  J.  Herb,  sales  man¬ 
ager  of  the  mills,  said:  “It  is  significant 
that  in  every  market  where  M.D.  news- 
pap>er  advertising  has  been  started  it 
has  been  steadily  and  consistently 
continued.  Ninety  per  cent  of  our 
expenditures  goes  into  this  form  of 
advertising.”  Botsford,  Constantine  & 
Gardner,  Inc.,  has  the  account. 


time  have  the  higher  priced  articles 
been  so  lavishly  advertised. 

Superb,  suave  illustrations  and 
rich,  refined  type  spread  before  the 
eye  a  glamor  feast  of  elegant  living 
in  a  world  where  surely  every  man 
was  wealthy  and  every  woman  beau¬ 
tiful.  And  for  large  sections  of  society 
in  all  large  American  cities  the  pic¬ 
ture  was  by  no  means  overdrawn. 

Top  item  advertised  was  Russeks 
Design  Studio  Furs  “made  in  our 
own  workrooms  by  men  who  have 
spent  their  lives  in  preparation.” 
Prospective  buyers  were  told,  “With 
world  events  shaping  up  as  they  are, 
it  is  questionable  as  to  how  long  these 
exceedingly  moderate  prices  can  pre¬ 
vail.  May  we  suggest  your  immediate 
selection?”  The  prices  were  “from 
$2,000.” 

Another  interesting  offering  was  a 
circlet  bijou,  “an  early  19th  century 
jewelled  chef  d’oeuvre”  by  Bonwit 
Teller.  This  necklace  was  priced  at 
$495. 

Stern’s  had  silver  fox  jackets  at 
$178  and  costume  suits  at  $115;  Saks 
offered  cloth  coats  with  otter  collars 
at  $155.  There  was  a  plethora  of  chic 
fall  hats,  “suddenly  vitally,  flaming 
into  fashion,  blazing  with  color — 
spellbinding — sophisticated,”  from  $15 
to  $25,  and  any  number  of  advertise¬ 
ments  featured  the  latest  mode  in 
women’s  shoes  at  $13.75  and  up. 

The  new  corsets,  designed  to  further 
enrich  the  allure  of  the  feminine  fig¬ 
ure  were  available  from  $15  to  $35, 
and  there  were  dozens  of  other  aids 
to  beauty  below  the  $15  price. 

Woman!  Radiant,  mysterious,  ex¬ 
otic,  irresistible  woman,  held  the 
spotlight  of  the  advertising  stage,  as 
she  generally  does.  The  merchandise 
world  swirled  and  swooned  around 
her,  while  men  (the  heels)  lurked 
furtively  in  the  shadows  with  an  oc¬ 
casional  “Dobbs  hats,  $5”  or  “live  at 
the  Shelton,  weekly  rates  from  $12,” 
occasionally  thrown  their  way. 


No  Difierential  in  Altoona 

A  GOOD  MANY  words  have  been 

poured  down  the  rat  hole  on  the 
subject  of  the  local-national  rate  dif¬ 
ferential  without  any  appreciable 
effect.  There  have  been  many  clarion 
calls  from  agencies  and  advertisers 
to  correct  the  situation  and  many 
complicated  rejoinders  from  publishers 
as  to  why  the  differential  is  justified. 

The  Altoona  (Pa.)  Mirror,  Fred  G. 
Pearce,  advertising  manager,  doesn’t 
believe  in  a  differential,  and  accord¬ 
ing  to  Mr.  Pearce  has  always  tried 
to  have  the  same  rate  for  national 
advertisers  as  for  local,  plus  the 
agency  commission.  This  week  the 
Mirror  issued  a  new  rate  card,  giv¬ 
ing  national  advertisers  a  lowered 
rate  for  continued  contracts. 

Says  Mr.  Pearce: 

“Last  year  we  reduced  our  rate 
from  10c  a  line  to  9'/ic  and  we  be¬ 
lieve  we  were  the  only  publishers  to 
reduce  rates.  We  are  continuing  the 
91^c  national  rate  on  our  new  card, 
with  the  advertiser  having  the  privi¬ 
lege  of  earning  a  better  rate  in  the 
same  manner  as  our  retail  merchants.” 

The  Mirror  offers  140  lines  or  more 
daily  for  one  year  at  8c,  140  lines 
or  more  three  times  a  week  for  a 
year  at  8'/2C,  and  14  or  more  lines 
daily  for  a  year  at  9c. 

Mr.  Pearce  reports  that  48  local 
merchants  have  signed  for  the  14 
line  contract  and  23  for  the  140  line 
contract. 

Publishing  conditions  being  what 
they  are.  we  do  not  say  that  the 
Mirror’s  solution  of  the  local-national 
problem  can  be  widely  adopted,  but 
it  apparently  suits  the  Mirror.  The 
daily  is  the  only  evening  paper  in 
Altoona  and  D.  N.  Slep  is  president. 


ture  of  the  newspaper  receives  mote 
space  year  ’round  than  any  other’ 
What  one  advertisement  was  consid 
ered  so  important  by  Reader’s  Dtgett 
that  it  was  printed  almost  word  for 
word  as  editorial  matter? 

The  answers:  1.  In  1652  a  hand- 
bill  printed  in  London  advised  people 
to  come  to  Pasqua  Rosees  Coffee 
House  to  “partake  of  the  liquid  of 
the  berry  called  coffee,  which  groweth 
upon  little  trees  only  in  the  desert 
of  Arabia— and  is  good  against  sore 
eyes,  headaches,  rheumatism,  con¬ 
sumption,  coughs  of  the  lungs,  run¬ 
ning  tumors,  king’s  evil,  spleens, 
stone,  gout,  dropsy  and  scurvy”!  A ! 
copy  of  this  handbill  is  now  in  the  | 
British  Museum. 

2.  Horse  racing. 

3.  Reader’s  Digest,  March  1938,  re¬ 
printed  entire  copy  of  advertisment 
“Pay  Your  Bills  First,”  prepared  for 
Seagram-Distillers  Corp.  by  Warwick 
&  Legler,  entitled  it  “A  New  Hi^  in 
Liquor  Advertising.”  Others  in  this 
series  in  Moderation  were,  “We  don't 
Want  Bread  Money,”  “Drinking  and 
Driving  Do  Not  Mix.”  “You’re  A  Hero 
— to  Your  Son,”  and  “That’s  My  Dad" 

Thus  it  is  seen  how  the  ageno' 
promotes  itself  while  satisfying  the 
curiosity  of  readers.  Of  the  16  ques¬ 
tions  in  the  first  issue  only  two  made 
direct  reference  to  the  agency. 

The  Ad  Quiz  asks  readers  to  con¬ 
tribute  questions  and  offers  merchan¬ 
dise  prizes  for  those  accepted,  the 
prizes  being  products  advertised  hy 
the  agency. 


Campaigns  and  Accounts 


Agency  Promotion  Booklet 

NEWEST  TRICK  in  advertising 
agency  promotion  is  the  Ad  Quiz, 
7^4  by  5'4  booklet  just  issued  by 


CALVERT  DISTILLERS  CORP.,  m- 

nounced  this  week  a  new  campaigr. 
using  323  newspapers  in  268  markets 
empha.sizing  the  quality  and  mellow¬ 
ness  of  Calvert  whiskies.  Magazines 
will  also  be  used.  Benton  &  Bowles 
is  the  agency. 

Newsp.apers  and  four  national  maga¬ 
zines  will  be  used  by  Dobbs,  Divisior. 
of  Hat  v?orp  of  America,  for  its  fal. 
campaign.  O’Dea,  Sheldon  &  Canada) 
Inc.,  is  the  agency. 

Gem-Electric  Division  of  AMraicAS 
Safety  Razor  Corp.,  is  planning  a 
national  campaign  to  run  in  news¬ 
papers  in  key  markets,  magazines  and 
trade  papers  for  its  new  Face-Lite 
shaver.  ’The  campaign  begins  Oct.  I 
and  ends  Dec.  31.  Federal  Agencj 
has  the  account. 

Grove  Laboratories  Inc,  St.  Lo^' 
will  spend  $150,000  in  metropoUta.^ 
newspapers  in  its  “largest  pmpaigi 
for  its  Laxative  Bromo-Quinine  tab¬ 
lets  beginning  Oct.  2. 

Wise  Shoe  Co.,  will  emphasize  the 
“Man  Appeal”  of  its  women’s  shw  in 
a  fall  newspaper  campaign.  Pw 
Agency  handles  the  account. 

Northwest  Air  Lines  Inc.,  St.  - 
has  appointed  Batten,  Barton.  Dur 
Stine  &  Osborn,  Inc.,  resuming  i*' 
lations  after  a  two-year  lapse.  Ken- 


a  <■’4  oy  D'-s  DooKiet  ]ust  issuea  oy  ,  v  noT-ifo  iWinne- 

Warwick  &  Legler,  Inc.,  New  York  neth  W.  Ellis,  of  the  BBD&O  Mmm 

and  sent  to  a  private  circulation  list  office  is  _  ^},ick 

of  2.000  including  presidents,  sales  American  ^  ^ 

managers,  and  advertising  managers  oaners  and 

of  leading  companies,  trade  associa-  newspapers,  fa  -amoaign 

tion  executives,  selected  magazine  nf'wspaper  suppl^en  s  month 

and  new.spaper  editors  and  trade  Eatmor  cranberries.  -  Inc 

paper  executives.  Ketchum,  MacLeod  and 

Each  issue  of  Ad  Quiz  poses  from 
16  to  20  questions  and  supplies  an¬ 
swers  “concerning  hot  news  and  new 
developments  in  the  fields  of  adver¬ 
tising  and  selling.” 

Sample  questions  are:  What  is  the 
strongest  claim  ever  made  in  coffee 
advertising?  What  single  sports  fea- 


IvietL'i-jtruia  on'-  - -  .  . 

Pittsburgh  agency,  has  been  appom 
by  the  Department  of  Commerce 
Pennsylvania  to  handle  a 
wide  advertising  program  desi^ 
to  attract  new  industry  to  Pen  . 
vania  and  to  promote  indi^tria 
pension  in  that  state.  Full  P^S 
(Continued  on  page  14) 


dail 


orj 


Bu 


I 


FOR  GREATER  RESPONSE 


In  Philadclpliiii  —  a  va.^t  a)niniunity  of 
Iiomf-lovini;  pcopli*  has  ^ivcn  circulation  Icad- 
ff>hip  for  thirty-four  consecutive  _\ears  to  one 
litily  newspaper  —  without  subscriber  contests 
premiums  or  prizes  to  subscribers. 

•  •  .  a  newspaper  which  impartial  research 
proves  is  preferred  for  advertising^  readership 
^  more  people  than  all  other  Philadelphia 
newspapers  combined ! 

That  newspaper  is  The  Philadelphia  Evening 
Bulletin. 

The  Pvenin;:  Hulletin  hetman  its  rise  to 
leadership  forty-four  years  a^;o  as  the  smallest 
nl  thirteen  newspapers  in  Philadelphia. 

determined  then  not  to  force  circulation 
nrtificial  means — hut  to  siicceeel  on  merit 


alone  ...  to  ^ain  and  hold  subscribers  only 
thiou^h  interest  and  confidence.  The  Eveninji 
bulletin  has  never  departed  from  that  policy. 

People  buy  'Ehe  Mulletin  to  raitl — to  read 
thorouj^hly. 

And  their  interest  and  confidence  in  its  news 
and  editorial  columns  are  carried  to  the  adver¬ 
tising;  in  its  pastes — they  buy  to  read  and  read 
to  huy! 

For  instance,  in  recent  surveys.*  made  by  an 
impartial  national  research  ortianization. 

When  .^2, .^2 1  Philadelphians,  shoppin-;  in 
representative*  communities,  .inswered  this 
•piestion.  “In  which  ONE  newspaper  do  you 
look  for  advertising;  of  products  sold  here?" 

— 18,978  named  The  EveninL'  liulletin  .  .  . 


^  Glif  ojf€^€me4>^ 


more  than  named  all  the  other  neti'spapers 
combined! 

And  when  440  executives  and  salesmen  in 
automotive  agencies  in  and  around  Philadel- 
pliia  answered  the  question,  “If  only  ONE 
newspaper  were  used  for  new  car  advertising 
which  would  you  recommend  ?” 

— 282  named  'Ehe  Evening  Hulletin  .  .  . 
more  than  three  times  as  many  as  named  the 
second  neiuspafier — more  than  named  all  other 
a etes papers  combined ! 

With  The  Evening  Hulletin  alone  you  can 
cover  effectively  the  great,  responsive  Philadel¬ 
phia  marketi — and  get  this  thorough  coverage 
at  one  of  the  lowest  casts  per  reader  in  America! 

‘Survey  by  Ross  Friirral  Renearch  Corporation. 

t95.J9r  of  The  Eveniny  Bulletin'll  clrrulatlon  is  irithin 

Philadelphia  and  its  retail  tradiny  area. 


m4fi^ 


Copyriyht,  1939,  Bulletin  Company 
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continued  from  page  12 

national  magazines  will  start  with  the 

October  issues. 

The  Cleveland  office  of  McCann- 
Erickson  Inc.  has  been  appointed  by 
the  Chesapeake  &  Ohio  Railroad- 
Pere  Marquette  Railroad,  and  plans 
are  now  being  prepared  for  the  1940 
advertising  campaign. 

Thomas  J.  Lipton,  Inc.,  Brooklyn, 
is  starting  this  week  a  tea  campaign 
in  the  metropolitan  area  using  weekly 
insertions  in  four  general  and  four 
Jewish  papers  in  New  York  City, 
and  in  eight  Westchester  County  and 
five  New  Jersey  papers.  The  campaign 
began  with  full  page  space  in  one 
morning  tabloid  and  half-pages  in 
three  evening  papers.  Young  &  Ru- 
bicam  has  the  account. 

Schick  Dry  Shaver  Inc.,  will  use 
newspapers  in  52  markets  and  sev¬ 
eral  magazines,  beginning  this  month, 
to  introduce  its  “Captain”  electric 
shaver.  Lennen  &  Mitchell  is  the 
agency. 

Pan  American  Airways,  has  ap¬ 
pointed  Mark  Byron  Inc.,  Miami,  to 
handle  its  Eastern  division  national 
advertising.  Newspapers  and  maga¬ 
zines  in  North  and  South  America 
will  be  used  in  the  1939-40  campaign. 

National  Biscuit  Co.,  has  released 
a  campaign  for  NBC  graham  crackers 
and  Social  Tea  biscuits  in  450  news¬ 
papers;  McCann-Erickson  handles  the 
account. 

Tomlinson  of  High  Point,  manufac¬ 
turers  of  fine  furniture.  High  Point, 
N.  C.,  has  appointed  Badger  and 
Browning  &  Hersey  Inc.,  New  York, 
as  its  agency  effective  immediately. 
Plans  for  1940  advertising  have  not 
yet  been  completed. 

Sidener  and  Van  Riper,  Inc.,  Indi¬ 
anapolis  agency,  has  announced  the 
following  new  accounts;  State  of 
Indiana,  Division  of  State  Publicity 
(promotion  of  Indiana’s  industrial 
and  recreational  advantages) ;  Mon¬ 
mouth  Products  Co.,  Cleveland,  (en¬ 
gine  bearings,  clutdi  plates  and  parts, 
bolts  and  bushings) ;  Kellogg  Division 
of  the  American  Brake  Shoe  &  Foun¬ 
dry  Co.,  Rochester,  N.  Y.  (air  com¬ 
pressors,  pneumatic  auto  lifts,  com¬ 
mercial  refrigeration  units). 

Houck  &  Co.,  advertising,  Ro¬ 
anoke,  Va.,  has  been  appointed  to 
handle  the  account  of  T.  W.  Wood 
&  Sons,  Richmond,  Va.,  seed  mer¬ 
chandisers.  Newspapers,  farm  papers 
and  direct  mail  will  be  used. 

An  extended  fall  advertising  cam¬ 
paign  to  run  in  newspapers,  and  of  a 
“Family-Pak”  of  Trommer’s  White 
Label  Malt  Beer  for  general  distribu¬ 
tion,  was  announced  this  week  by 


In  1937^ 

the  Retail  Sales  Volume 
in  the  Cleveland 
2-for-1  market  was 
$463,584,213.29 

(*  39  weeks) 

You  can  cover  this 
rich  market  at  ONE 
low  cost  through  the 

CLEVELAND  PLAIN  DEALER 

ClrntfalamTa  Homm  AfwWMW 


George  F.  Trommer,  president,  at  the 
semi-annual  sales  convention  of  John 
F.  Trommer,  Inc.,  held  at  the  Brook¬ 
lyn  executive  offices.  The  campaign 
will  use  200,  400  and  800-line  copy 
appearing  once  each  week  during  the 
fall  season  and  supported  by  new 
point-of-sale  displays.  The  Federal 
Advertising  Agency  has  the  account. 

Fifty-nine  newspapers  in  57  key 
markets  will  carry  a  fall  advertising 
schedule  on  Inecto-with-Lustrium 
hair  coloring,  marketed  by  Sales  Af¬ 
filiates,  Inc.  The  campaign  began  on 
Sept.  13  and  copy  will  nm  every  week 
tmtil  Dec.  15.  Grey  Advertising 
Agency,  New  York,  has  the  acccount. 

Mackenzie,  Inc.,  Minneapolis  agency, 
is  now  handling  the  following  ac- 
coimts;  PoPHiTT  Cereal  Co.,  Minne¬ 
apolis,  Pophitt’s  —  Puffed  l^eat  & 
Faffed  Rice;  Forman,  Ford  &  Co.,  Min¬ 
neapolis,  Paints,  Varnishes,  Wall  Pa¬ 
per,  Glass;  White  Manufacturing  Co., 
St.  Paul,  ^ientific  Temperature  Con¬ 
trols;  Favorite  Manufacturing  Co., 
Minneapolis,  Extracts,  Spices  and 
Similar  Products;  and  the  Currier 
Manufacturing  Co.,  Minneapolis, 
Wind  Electric  Plants. 


Among  Advertising  Folk 

BOYD  W.  BULLOCK,  for  the  last  17 

years  with  the  publicity  department 
of  General  Electric  at  Schenectady, 
N.  Y.,  has  been  appointed  advertising 
manager  of  the  company’s  appliance 
and  merchandising  department  at 
Bridgeport,  Conn.  Since  1933  Mr. 
Bullock  had  been  assistant  manager 
of  the  publicity  department.  At 
Bridgeport  he  will  direct  the  adver¬ 
tising  and  promotion  program  for 
GE  products  sold  to  consumers 
through  retail  channels  and  for  prod¬ 
ucts  of  the  plastic  department  at 
Pittsfield,  Mass. 

Robert  W.  Tannehill,  formerly  of 
Blackett-Sample-Hummert  and  the 
Kastor  Agency,  has  joined  the  radio 
department  of  McCann-Erickson,  Inc., 
New  York.  Mr.  Tannehill  will  assist 
Stuart  D.  Ludlum,  department  head. 

E.  Craig  Grenier  of  Winchester, 
Mass.,  New  England  manager  for  N. 
W.  Ayer  &  Son,  Inc.,  has  been  named 
chairman  of  the  publicity  committee 
for  the  Boston  Metropolitan  Chapter, 
American  Red  Cross,  annual  roll  call, 
by  Chairman  Lawrence  Coolidge. 

Samuel  Dobbs,  director  of  J.  Walter 
Thompson  Company’s  Australian  di¬ 
vision,  which  includes  offices  at  Syd¬ 
ney  and  Melbourne,  arrived  in  New 
York  last  week  for  a  month’s  stay. 
He  landed  in  this  country  three  wee^ 


ago  and  has  been  conferring  with 
U.  S.  clients  of  the  Australian  offices 
as  well  as  the  J.  Walter  Thompson 
offices  in  Hollywood  and  Chicago. 

Pierre  DeGross,  formerly  with 
Theis  &  Simpson,  newspaper  repre¬ 
sentatives  and  John  Rynd  have  joined 
the  media  department  of  Compton 
Advertising,  Inc. 

Thomas  S.  MacMechan,  for  more 
than  20  years  in  charge  of  the  Boston 
office  of  United  States  Printing  and 
Lithograph  Co.,  has  been  named  New 
England  sales  manager  of  Polographic 
Co.  of  America,  Inc.,  whidi  has  opened 
a  Boston  office. 

H.  H.  Simmons,  advertising  man¬ 
ager  of  Crane  Co.,  Chicago,  has  been 
promoted  to  manager  of  advertising 
and  sales  promotion,  succeeding  Rus¬ 
sell  G.  Creviston,  who  assumes  a 
new  position,  director  of  trade  rela¬ 
tions,  according  to  announcement  by 
P.  R.  Mork,  vice-president.  Both 
promotions  became  effective  Sept.  1. 

Martin  P.  Vorberg  has  joined  the 
Detroit  office  of  J.  Stirling  Getchell, 
Inc.,  as  De  Soto  account  executive. 
He  was  previously  sales  promotion 
manager  at  the  Oldsmobile  factory  in 
Lansing,  Mich. 

Ernest  T.  Giles,  vice-president, 
Ketcham,  MacLeod  &  Grove,  Inc., 
Pittsburgh,  has  been  appointed  direc¬ 
tor  of  client  service. 

Frank  Brewer,  recently  an  account 
executive  in  the  Chicago  office  of 
Batten,  Barton,  Diu^ine  &  Osborn, 
Inc.,  has  been  appointed  Western  ad¬ 
vertising  manager  of  Popular  Science 
Monthly. 

Jack  O’Brien,  sales  manager  of 
Oimdiy  Chevrolet  Co.,  has  been 
named  president  of  the  San  Antonio 
Advertising  Club  succeeding  W.  R. 
Laughlin,  advertising  manager.  Seers, 


General  Advertisers  have  lound  that 
more  desirable  eireulatlons  do  not 
have  jazzeU-up  thrill  and  sex  stories. 
THE  DAY  omits  sensationalism  .  .  . 
is  factual,  conservative,  truth-tell¬ 
ing  and  written,  Irankly.  ■•Family- 
Style." 

News  coverage  ailroitly  balanceil — 
local,  town,  state,  national,  inter¬ 
national.  Stories  wisely  edited  that 
MORE  news  may  be  used.  For  ex¬ 
ample — 10  live  stories  on  front 
page.  Excellent  ‘‘comics.”  complete 
Sports,  widely  known  writers  and 
feat  urcs. 


Pno/PEROU/  CONNECTICUT 


Roebuck  &  Co.,  who  has  been  trans¬ 
ferred  to  Houston  as  Sears’  dii^r  of 
sales  promotion.  W.  Reininceb  sue- 
ceeds  Laughlin  as  advertising  man¬ 
ager. 

Maxwell  Dane,  of  Dorland  Inter¬ 
national,  Inc.,  on  Sept.  11  became  pro¬ 
motion  manager  of  Look  magazine 
Prior  to  joining  Dorland,  Mr.  Dane 
was  retail  promotion  manager  of  the 
New  York  Journal  and  advertising 
manager  of  Stem  Brothers,  New  York. 

Michael  Schoenfeld,  special  repre¬ 
sentative  of  the  foreign  language  press, 
formerly  vice-president  of  the  Aflai 
Co.,  New  York,  has  joined  Foreign  Ad¬ 
vertising  &  Service  Bureau,  Inc.,  New 
York. 

RECOGNIZES  409  FIRMS 

The  Associated  Business  Papers, 
Inc.,  New  York,  has  issued  certificates 
of  agency  recognition  to  409  leading 
advertising  agencies  placing  space  in 
business  magazines.  This  is  the 
largest  number  of  agencies  to  receive 
recognition  in  the  history  of  the  ABP 
Sixty  agencies  previously  not  recog¬ 
nized  by  the  ABP  will  receive,  in  ad¬ 
dition  to  their  certificates,  a  frame 
suitable  for  use  in  displaying  file 
certificates.  The  remaining  M9  agen¬ 
cies  have  received  frames  for  thei: 
certificates  in  previous  years. 

NO  BREAK  IN  CAMPAIGN 

The  present  million -dollar-a-yetr 
newspaper  and  magazine  advertising 
and  promotional  campaign  of  the  Tea 
Bureau,  Inc.,  New  York,  will  be  con¬ 
tinued  as  originally  scheduled,  and 
there  will  be  no  interruption  or 
changes  because  of  the  European  war. 
it  was  announced  this  week  by  Ben¬ 
jamin  Wood,  managing  director.  Wil¬ 
liam  Esty  &  Co.  is  the  agency. 
(Additional  Agency  Items  on  Page  16 


The  Right 
Location 


Fort  Wayne  is  situated  near  the 
center  of  population  of  the  United 
Slates,  a  fact  that  each  year 
influences  manufacturers  to  locate 
here.  Fort  Wayne’s  industrial 
diversity  is  conducive  to  business 
stability  and  steady  income.  This 
market  is  the  “right  location”  for 
advertising  appropriations  if  you 
want  results. 


FORT  WAYNE,  IND. 


National  Representatives:  Allen-Klapp-Frazier  Co. 
New  York,  Chicago,  Detroit 
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as  this  is  written. 


•  • 


Herald  Tribune  reporter  Edward  Angly  is  on  board  the  S.  S. 
Manhattan  bound  for  London  to  relieve  Herald  Tribune  corres¬ 
pondent  Ralph  Barnes. 

\  \  \' 

Herald  Tribune  regular  London  correspondent  Ralph  Barnes  is 
preparing  to  leave  for  the  front  with  the  British  Expeditionary  Forces. 

\  \  ^ 

Herald  Tribune  Paris  staff  man  Walter  B.  Kerr  is  getting  ready  to 
leave  for  the  French  front. 

V  \  \ 

Herald  Tribune  Berlin  correspondent  Joseph  Barnes  is  looking  in 
on  the  German  Eastern  front. 

Herald  Tribune  foreign  correspondent  Sonia  Tomara  has  quit 
Warsaw  for  Bucharest  where  she  has  an  ear  to  the  ground  on 
Polish,  Balkan  and  Turkish  developments. 

\  \  \' 

Herald  Tribune  city  room  staff  man  John  Walker  is  now  filing 
news  from  the  Polish-Rumanian  frontier. 

\'  \  \ 

Herald  Tribune  London  bureau  assistant  Frank  Kelley  remains 
at  his  post.  So  do  John  Elliott  and  James  Minifie— respective  heads 
of  the  Herald  Tribune  Paris  and  Rome  bureaus. 

f 

N  \  > 

Herald  Tribune's  European  Edition  continues  daily  publication  in 
Paris— as  it  has  for  the  past  52  years— for  Americans  still  abroad  and 
for  English-reading  Europeans  seeking  world  news  from  America. 


'^24  HOURS  OF  WORLD  HISTORY'^ 
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Whittier  Heads  Young 
&  Rubicam  Plans  Board 

Raymond  Rubicam,  chairman  of 
the  board  of  Young  &  Rubicam,  Inc., 
New  York,  this  week  announced  the 
following  exec¬ 
utive  changes,  ta 
take  effect  im¬ 
mediately. 

Charles  L. 

Whittier  for¬ 
merly  vice-pres¬ 
ident  and  copy 
director,  be- 
comes  vice- 
president  and 
chairman  of  the 
plans  board.  He 
succeeds  Clar- 

e  n  c  e  Eldridge,  _  ,  vA/u-ii- 

,  C.  L.  Whittier 

who  recently  re¬ 
signed  to  join  General  Foods. 

H.  S.  Ward,  who  has  been  manager 
of  the  copy  department  for  the  last 
five  years,  and  secretary  of  the  com¬ 
pany  since  1935,  has  been  elected  a 
vice-president  and  succeeds  Mr.  Whit¬ 
tier  as  copy  director. 

Robert  D.  Work,  who  has  been  an 
associate  copy  director  for  eight  years, 
has  been  appointed  manager  of  the 
copy  department  to  succeed  Mr. 
Ward. 

T.  S.  Repplier,  who  joined  Young 
&  Rubicam  in  1931,  has  been  ap¬ 
pointed  an  associate  copy  director. 

T.  S.  Garrett,  who  was  transferred 
from  Young  &  Rubicam’s  New  York 
office  last  November,  has  been  ap¬ 
pointed  copy-chief  of  the  Chicago 
office. 

FUNERAL  PRICES  IN  ADS 

The  Pennsylvania  State  Board  of 
Undertakers  Sept.  5  at  Harrisburg 
unanimously  revoked  a  previous  rul¬ 
ing  forbidding  price  advertising  by 


undertakers,  pending  further  study 
by  the  Department  of  Justice.  The 
action  was  taken  after  the  Pennsyl¬ 
vania  Newspaper  Publishers’  Assn, 
presented  a  brief  to  the  board,  which 
said  in  part  “it  seems  ridiculous  to 
state  that  just  because  an  undertaker 
advertises  he  becomes  unethical  and 
overcharges  for  services  and  supplies. 
Far  from  forbidding  price  advertis¬ 
ing,  an  extension  of  the  practice 
seems  not  only  desirable  but  neces¬ 
sary  in  order  to  overcome  conditions 
which  members  of  the  Pennsylvania 
Funeral  Directors’  Assn,  contend 
exist.  The  more  publicity  on  prices, 
the  better  is  the  public  interest  pro¬ 
tected.”  Col.  J.  Hale  Steinman.  presi¬ 
dent,  Lancaster  (Pa.)  Intelligencer- 
Journal  and  New  Era  and  PNPA 
president,  represented  the  newspaper 
group  at  the  hearing. 


Financial  Advertisers 
Meet  in  Toronto 

Toronto.  Ont.,  Sept.  13 — Official 
welcome  to  Toronto  and  Ontario  was 
extended  by  Mayor  Ralph  Day  and 
Lieut. -Gov.  Albert  Matthews,  respec¬ 
tively  to  delegates  from  all  over  the 
United  States  attending  the  twenty- 
fourth  annual  convention  of  the  Fi¬ 
nancial  Advertisers’  Association  Mon¬ 
day  through  Thursday  at  the  Royal 
York  Hotel. 

At  the  opening  session,  Guy  W. 
Cooke  of  Chicago,  stressed  the  friendly 
relations  between  Canada  and  the 
United  States  which,  he  said  were 
especially  praise-worthy  in  the  war- 
torn  world  of  today. 

“This  convention  comes  to  Canada 
with  high  hopes,”  he  said.  "We  have 
much  in  concord,  little  in  conflict. 
Soldiers  act  as  guides  in  the  obsolete 
forts  on  our  borders  and  all  the  shoot¬ 


ing  is  done  by  tourists  with  cameras. 

The  sp>eaker  explaiined  that  the  Fi¬ 
nancial  Advertisers’  Association  was 
formed  for  the  purpose  of  promoting 
better  advertising  among  the  insti¬ 
tutions  interested. 

“In  infancy  it  lived  through  the 
war,”  he  observed,  “and  its  worth 
was  again  put  to  the  most  severe  of 
all  tests,  the  proof  of  usefulness  dur¬ 
ing  the  period  of  stress  in  the  earlier 
years  of  this  decade.” 

“Good  bank  advertising,”  the 
speaker  concluded  “benefits  not  only 
the  bank  which  sponsors  it  but  also 
all  banking  within  its  sphere.  (]k>od 
public  relations  developed  by  one 
financial  institution  are  favorable  to 
all.  The  better  quality  of  financial 
advertising  with  constructive  efforts 
toward  better  public  relations  is  a 
measure  of  success.” 


you  want  to  get  your  selling 
story  into  the  homes  of  Kentuckiana's 
627,000  buying  families  and  reap  the 
benefit  of  their  quarter-billion-dollar 
spendable  income! 

(ffonrifr-^ournal 
The  Louisville  Times 


THE  INDISPENS.\BLE  KFA 
TO  S.VLES  IN  KENTICKY 
AND  SOUTHERN  INDIANA 

Mationally  Represented  by 
THE  BR  \NHAM  COMPANY 


Owners  and  Operators 

W  H  A  S 

oOJIOO  Walts,  820  k.c. 
C.B.S.  Basic  Station 


WINS  AD  AWARD 

M.  G.  Gorrow,  Wisconsin  Michigan 
Power  Company,  Appleton,  Wis.,  has 
been  awarded  the  first  prize  of  $250 
offered  by  the  Modern  Kitchen  Bureau 
for  the  best  series  of  newspaper  ad¬ 
vertisements  on  Electric  Water  Heat¬ 
ing  published  between  Jan.  1  and 
July  31,  1939.  Second  prize,  $100. 
went  to  Fred  E.  Eriksen,  advertising 
manager  of  Wisconsin  Electric  Power 
Company,  Milwaukee.  K.  J.  Haines, 
advertising  manager  of  Illinois  North¬ 
ern  Utilities  Company,  Dixon,  Ill.,  re¬ 
ceived  the  third  prize  of  $50. 


EDITOR  &  PUBLISHER 

Survey  Shows  More 
ion  was  Farmers  Read  Papers 

nS-  growing  importance  of  the 

e  insu  daily  newspaper  as  a  means  of  ad 
vertising  to  the  nation’s  farmers  is 
igh  the  shown  in  the  new  “Advertising  Facts' 
worth  folder  issued  last  week  by  the  pro- 
were  of  motion  and  research  department  of 
ss  dur-  the  ANPA  Bureau  of  Advertising 
earlier  The  folder  is  based  on  a  survey  con- 
ducted  by  the  National  Fertilizer 
”  the  Association  as  a  part  of  its  study  of 
lot  only  farm  practices, 
but  also  B  shows  that  76.S^c  of  32,000  farmers 
;.  Good  interviewed  in  35  states  were  regular 
by  one  readers  of  daily  newspapers  in  1938 
rable  to  This  represents  a  gain  of  7%  in 
financial  farmer- readers  of  daily  newspaper- 
!  efforts  over  the  number  reported  in  a  simi- 
ns  is  a  lor  survey  made  10  years  ago  by  the 
same  organization,  the  Bureau’s 
folder  points  out. 

Last  year,  the  survey  reports,  there 
were  10  states  in  which  more  than 
nine  out  of  10  farmers  were  daily 
Michigan  newspaper  readers,  as  against  two 
Vis.,  has  states  a  decade  ago.  Commenting  on 
of  $250  the  findings  of  the  survey,  the  NFA 
I  Bureau  credits  the  gain  in  farmer  readers 
iper  ad-  of  newspapers  “to  the  fact  that  farmer.- 
jr  Heat-  of  the  past  decade  have  been  forced 
.  1  and  to  keep  up  with  better  farming  meth- 
re,  $100.  ods,  and  also  with  local  and  national 
vertising  political  situations,  and  that  the  news- 
c  Power  papers  have  kept  pace  with  the  de- 
Haines,  mand  of  farmers  for  timely  and  ac- 
s  North-  curate  information  which  they  mus: 
,  Ill.,  re-  have  in  order  to  conduct  their  busi- 


H-O-H-O-B-E-N-E-l-T-Y 


To  little  Miss  Elizabeth  Aim  Riee  of  Auburn.  Mass., 
"raminar  school  Spelling  Chaiiipioii  of  the  United  States, 
th  is  word  was  worth  .S500  last  Mav. 

23.700  hoys  and  girls  participated  in  the  Central 
Massachusetts  Spelling  Bee  condinTed  by  The 
1  elegrain-Gazette  last  Spring:  winning  the 
Central  Massachusetts  championship  on  "pres- 
tiiligitator, '  Elizabeth  Ann  went  on  to  take  the 
national  crown  on  “honiogeiieitv." 

To  advertisers  also  this  is  a  S500  word  or  better.  How¬ 
ever  heterogeneous  Central  Massachusetts  folks  may  be  in 
.some  respects,  they  arc  pleasantly  hoinogencous  in  their 
newspaper  reading  habits.  Almost  everybody  reads  The 
Telegram-Gazette — depends  on  Telegram-Gazelle  news 
service — responds  to  Telegram-Gazette  advertising.  Con¬ 
sequently — this  rich  market  is  exceptionally  easy  to 
ciillivatc. 

The  entire  V)  oree.stcr  Market — eitv  and  suburbs, 
masses  and  classes — is  covered  by  this  one  me¬ 
dium  at  one  cost.  Circulation  more  than  125.- 
000  average  net  paid  daily. 

THE  TELEGRAM-GAZETTE 

George  F.  Booth,  Publisher 
Paul  Block  And  Associates,  National  Representatives 
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Meet  The 


PURCHASING  AGENT 


J.  his  dainty  vision  in  satin  and  tulle  with  the  scent 
of  orange  blossoms  and  lily-of-the-valley  in  her  hair 
doesn’t  look  much  like  a  salesman’s  idea  of  a  hard- 
boiled  purchasing  agent  ! 

But  a  purchasing  agent  she’s  going  to  be  !  And 
a  good  one,  too  !  For  when  she  says  "I  do”  she  be¬ 
comes  the  "lady  of  the  house.”  And,  research  has 
definitely  proven  that  85  out  of  every  100  retail  sales 
are  made  directly  to  her  or  are  attributable  to  her  in¬ 
fluence  !  That  makes  her  a  mighty  important  person 
to  consider  if  you  happen  to  be  engaged  in  retail  sel¬ 


ling  !  It’s  a  fact  that  the  lady  of  the  house  has  a  voice 
in  nearly  every  family  purchase — the  car,  the  furniture, 
the  appliances — and  yes,  even  men  folks’  clothing! 

So  if  you’ve  something  to  sell,  remember  to  tell 
th/s  purchasing  agent  about  it!  And  the  best  way 
to  reach  her  is  through  the  newspaper  that  guides  her 
in  the  purchase  of  her  own  wearables — that’s  the  one 
sure  way  of  getting  her  attention  !  In  Southern  Cali¬ 
fornia  the  one  s/ae  way  to  do  that  is  through  the  col¬ 
umns  of  the  Los  Angeles  Times  !  The  Times’  record 
in  Women’s  Wear  Advertising  explains  why  ! 


WOMEN'S  WEAR  ADVERTISING  FOR  JULY,  1939 

AS  MEASURED  BY  MEDIA  RECORDS  IN  AGATE  LINES 


•  Tlie  Times'  lead  woiiM 
be  increased  if  stores  sel- 
linfc  both  men’s  and  wom¬ 
en’s  shoes  were  added. 
Tilts  an<l  unsegreKated 
men's  and  women's  wear 
basement  department  lin¬ 
age  are  nut  included. 


LOS  ANGELES  TIMES . 143,825 

Herald-Express  .  49.442 

Examiner  .  43,020 

Daily  News  .  9,587 

Evening  News  .  5,188 


represented  by  WILLIAMS  LAWRENCE  AND  CRESMER.NEW  Y  O  R  K .  C  H I C  A  G  O.  D  E  T  R  O  IT  .  S  A  N  FRANCISCO 
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War  Will  Up  Costs, 
Conference  Told 

continued  from  page  11 

planning  to  buy  a  new  set  of  them. 

In  the  symix)sium  on  engraving, 
considerable  earnest  sentiment  de¬ 
veloped  for  giving  the  engraver  more 
authority  to  accept  or  reject  copy. 
This  authority  was  favored  by  Bob 
Smith.  Chattanooga  Free  Press;  Joseph 
W.  Cook,  Chattanooga  News,  and  E.  O. 
Aslinger,  Atlanta  Georgian,  discus¬ 
sion  leader.  Mr.  Smith  said  he 
thought  the  engraving  department 
should  take  the  responsibility  for  bad 
cuts  but  that  it  could  not  do  so  with¬ 
out  authority  to  pass  on  copy. 

SNPA  President  Ochs,  taking  part 
in  the  discussion,  pointed  out  that 
sometimes  a  very  poor  photograph  has 
great  news  value  and  must  be  run 
because  it  is  the  only  thing  available. 
As  an  example  he  cited  an  Associated 
Press  photograph  of  the  sinking  of 
the  British  liner  Athenia.  There  was 
general  agreement  with  Mr.  Ochs  on 
that  score,  but  Charles  J.  Conrad, 
New  Orleans  Times-Picayune,  said, 
in  agreeing,  that  something  ought  to 
be  done  to  bring  up  the  average  qual¬ 
ity  of  newspaper  cuts.  Mr.  Conrad 
said  newspaper  photographers’  “flash” 
pictures  do  not  often  have  the  quality 
required,  lacking  contour,  good  con¬ 
trast,  often  having  large  areas  of 
black  and  being  deficient  in  modeling, 
rle  said  many  such  pictures  look  as  if 
eyes,  nose  and  mouth  had  been  drawn 
on  a  blank  sheet  of  paper.  The  prob¬ 
lem  of  getting  good  copy  has  been 
specially  agonizing  to  his  colleague  on 
the  Times-Picayune,  J.  Z.  Capponi, 
who  is  in  charge  of  color  work,  Mr. 
Conrad  said.  Mr.  Capponi,  speaking 
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for  himself,  said  that  throughout  his 
newspaper  career  he  had  never  been 
able  to  obtain  co-operation  from  pho¬ 
tographers. 

Photographer  Speakt 

George  F.  Hull,  Chattanooga  Times 
staff  photographer,  was  in  the  con¬ 
ference  room  as  the  discussion  was 
going  on,  waiting  to  take  a  picture 
for  his  paper,  and  Discussion  Leader 
Aslinger  called  on  him  for  some  re¬ 
marks.  Mr.  Hull  said  he  believed  the 
secret  of  good  cuts  lay  in  co-operation 
between  the  photographic  staff  and  the 
engraving  department.  The  problem 
varied  so  much  with  individual  plants, 
he  said,  that  it  was  difficult  to  lay 
down  hard  and  fast  rules.  For  in¬ 
stance,  he  said  that  on  a  visit  to  an¬ 
other  newspaper  plant  he  saw  a  print 
which  was  so  light  he  supposed  it  was 
a  test  print  which  was  to  be  thrown 
away.  However,  he  learned  it  was  the 
desired  print,  and  he  said  that  when 
he  saw  it  in  the  paper  it  was  a  beauti¬ 
ful  reproduction.  On  his  own  paper, 
he  said,  the  engraving  department  ob¬ 
tained  better  results  from  darker 
prints.  He  said  the  photographer 
should  learn  what  type  of  print  the 
engravers  on  his  own  individual  paper 
work  best  from,  and  should  strive  to 
give  them  that  type  of  print. 

Mr.  Conrad  said  that  if  the  co¬ 
operation  described  by  Mr.  Hull  were 
put  into  practice  it  ought  to  bring 
“ideal”  results,  but  that  in  his  experi¬ 
ence  “photographers  just  aren’t  built 
that  way.” 

The  resolutions  committee  ap¬ 
pointed  for  the  conference  was  Frank 
Mann,  Louisville  Courier-Journal, 
typographical;  J.  W.  Calmback,  Bir¬ 
mingham  News  and  Age-Herald,  en¬ 
graving;  E.  M.  Elliott.  West  Palm 
Beach  Times,  press;  and  H.  A.  New¬ 


man,  Knoxville  News-Sentinel,  stereo¬ 
typing. 

The  conference  adopted  a  resolu¬ 
tion  of  sorrow  at  the  death  of  H.  E. 
Logsdon,  Louisville,  who  was  a  mem¬ 
ber  of  the  executive  committee. 

FREDENBURGH  NOW  M.E. 

J.  Lynn  Fredenburgh  has  been  ap¬ 
pointed  managing  editor  of  the  Mtl- 
waukee  Evening  Post.  The  position 
was  formerly  held  by  Paul  Holmes, 
who  resigned  several  months  ago, 
and  in  the  interim  by  Frank  Hag¬ 
gerty,  for  many  years  city  editor  of 
the  Post  and  its  predecessor,  the 
Milwaukee  Leader.  Mr.  Fredenburgh 
was  formerly  Sunday  editor  of  the 
Milwaukee  Sentinel. 

HITS  CITY  ORDINANCE 

Lansing,  Mich.  Sept.  12 — The  Michi¬ 
gan  Supreme  Court  has  declared 
unconstitutional  the  Dearborn,  Mich., 
city  ordinance  forbidding  circulation 
of  handbills  “which  contain  any  state¬ 
ment  the  truth  of  which  cannot  be 
established  to  the  satisfaction  of  the 
city  clerk.” 

ADDS  TELEPHOTO 

The  Austin  (Tex.)  American  and 
Statesman  last  week  arranged  for  the 
installation  of  an  Acme  Telephoto 
Trans-Ceiver  by  Acme  Newspictures, 
Inc.  The  Tyler  (Tex.)  Cotirier-Times 
and  Telegraph  recently  added  Tele¬ 
photo.  TTie  Chicago  Daily  News  has 
contracted  for  the  service  beginning 
Jan.  1,  1940,  it  was  revealed. 


"Newscope^Explcrined 

To  N.  Y.  Ageny  Men 

Nearly  200  New  York  agency  and 
advertising  executives  were  guests  of 
the  Boston  Evening  Transcript  Sept 
13  at  a  luncheon  at  the  Hotel  Bilt- 
more,  held  to  acquaint  them  with  the 
Transcript’s  new  front  page  formula 
“Newscope.”  (E.  &  P.,  July  22,  page 
8).  Richard  N.  Johnson,  president 
and  publisher,  William  Pond,  adver¬ 
tising  director,  Hamilton  Holmquist. 
news  editor,  and  Paul  Hollister,  ex¬ 
ecutive  vice-president  of  R.  H.  Macy 
&  Co.,  New  York,  a  former  Bostonian, 
spoke. 

Mr.  Hollister,  observing  that  news¬ 
papers  are  the  main  medium  of  re¬ 
tailers  because  they  draw  to  stores 
more  customers  than  any  other  type 
of  advertising,  praised  this  journalistic 
development  and  expressed  the  hope 
that  it  would  “tune  up”  the  thinking 
of  newspapers.  Terming  newspapers 
“the  greatest  fraidy  cats  on  earth" 
concerning  changes  in  news  or  type 
formula,  he  lamented  that  as  a  gen¬ 
eral  rule  pioneering  publishers  “be¬ 
come  case  hardened  conser\'atives” 
after  the  first  successes  of  their  ex¬ 
periments  and  seldom  give  heed  to 
later  pleas  by  advertisers  for  further 
“optical  eye-traps.” 

Mr.  Holmquist  said  not  a  line  of 
copy  is  written  before  noon  for  the 
Newscope  edition  by  its  special  staff. 
With  a  1  p.m.  deadline,  the  task  of 
condensing  and  interpreting  the  news 
is  done  by  the  staff  in  an  hour. 


!•  * 


A  newspaper  is  a  powerful  medium  for  the  national  advertiser  only  when 
it  has  won  the  confidence  and  support  of  the  better  people  of  its 
territory.  Rockford's  newspapers,  with  cm  almost  uncanny  sense  of  the 
dramatic  in  local  news,  have  won  that  support.  Even  more,  they  are 
increasing  it  monthly  as  proven  by  mounting  circulation.  In  both  June 
and  July,  Rockford  led  the  state  in  retail  gains  os  reported  by  the  cen¬ 
sus  bureau.  Industrial  cmd  commercial  employment  is  gaining  con- 
stcmtly.  Proof  positive  that  the  353,521  persons  in  this  rich  market  are 
spending.  Proof,  too.  that  advertising  directed  to  these  newspaper  read¬ 
ers  has  decided  advantages. 


WASHINGTON,  D.  C. 

Don’t  thinlc  of  the  Washington 
Market  in  terms  of  Government 

I^ut  think  of  a  population  of  more  than  900,000  people — 
residing  in  the  National  Capital  and  the  25-mile  shopping 
radius  into  M  aryland  and  Virginia,  constituting  the  Wash- 
.ington  Market.  They  are  gainfully  employed,  with  average 
effective  buying  incomes,  according  to  Sales  Managements 
survey,  of  $3,767  per  family  in  Washington,  and  $3,377 
family  in  the  outlying  sections — derived  from  that  steady 
inflow  from  Government  and  private  payrolls,  upwards  of 
$46,000,000  per  month. 

Of  course,  business  in  Washington  is  good  in  every  line — 
luxuries  and  commodities. 

And  the  problem  of  promotion  is  simplified  through  the 
use  of  THE  STAR — Evening  and  Sunday,  with  its  influ¬ 
ential  and  comprehensive  coverage  throughout  the  Washing¬ 
ton  Market. 

THE  STAR  is  Washington’s  No.  1 

Newspaper  in  America’s  No.  1  Market 

An  As!>o4*iated  Press  Newspaper 
Member  Metropolitan  Sunday  Newspapers 
North  .American  Newspaper  Alliance 

^I)e  ytjeniitg 

With  Sunday  Morning  Edition 
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C  ELDOM  is  a  newspaper  known  outside 
of  its  own  bailiwick.  For  more  than  a 
century,  The  Philadelphia  Inquirer  had 
been  a  successful  newspaper — yet  one 
rather  local  in  its  editorial  conception. 

August  1936,  when  M.  L.  Annenberg  became 
publisher,  marked  the  beginning  of  the 
amazing  revitalization  which  within  three 
short  years  has  brought  wide  recognition 
of  its  inspirational  leadership.  The  In¬ 
quirer  is  now  one  of  the  most  widely 
quoted  newspapers — «  national  influence 
— a  vital  force  throughout  America. 

In  a  period  of  industrial  unrest,  dis¬ 
turbed  economic  conditions,  marked  by 
the  activities  of  pressure  groups  pro¬ 
mulgating  ideas  at  variance  with  the  in¬ 
stitutions  of  free  America,  The  Inquirer 
was  one  of  the  few  voices  stirring  the 
people  from  their  apathy  and  defeatism. 

Accepting  its  responsibility  and  obliga¬ 
tion  as  an  unterrified  citizen,  it  is  leading 
the  way  to  restoration  of  those  funda¬ 
mental  principles  which  were  born  in 
Philadelphia’s  Independence  Hall  and 
proclaimed  by  the  Bell  of  Liberty. 


Although  it  is  in  the  forty-five  counties 
of  the  Philadelphia  area  that  this  news¬ 
paper  concentrates  its  greatest  sale,  lov¬ 
ers  of  free  institutions  in  every  section 
of  the  country  demand  The  Inquirer. 
Today  there  is  a  bit  of  Philadelphia  in 
every  State  and  Commonwealth  through¬ 
out  the  land. 


Since  August  1936,  epitaphs  have 
been  written  for  ninety-seven 
newspapers  lost  by  suspension  or 
consolidation.  Yet  in  this  period 
the  circulation  of  The  Daily  In¬ 
quirer  has  increased  more  than 
36%  . . .  and  the  circulation  of  The 
Sunday  Inquirer  has  increased 
more  than  50%. 

What  makes  a  newspaper  succeed?  Its 
character  and  purpose  ...  its  ideals  and 
courage  ...  its  personality  and  vigor  .  .  . 
its  spirit  of  sincere  public  service  ...  its 
quality  of  dramatic  leadership.  .  .  .  Today 
The  Greater  Inquirer  re-consecrates  itself 
as  a  national  bulwark  against  the  foes  of 
human  rights,  a  fortress  to  guard  and  de¬ 
fend  fundamental  American  principles 
and  standards. 
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•  AN  INDEPENDENT  NEWSPAPER  FOR  ALL  THE  PEOPLE  • 
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125,000  Tickets 
To  Fair  Sold 
By  N.  Y.  Daily 

Joumal-American  Day 
Attracts  Big  Crowd 
Despite  Bad  Weather 


AERO  WRITERS  ELECT 

Devon  Francis,  aviation  editor  of 
the  Associated  Press,  was  elected 
president  of  the  Aviation  Writers’ 
Assn.,  newspaper  and  magazine  or¬ 
ganization,  at  its  recent  annual  meet¬ 
ing  in  Cleveland.  Others  named  were 


Simms  Sees  Great 
Reporting  Hazards 

continued  from  page  9' 


the  French  Verdun  Medal,  the  Offi. 
cer’s  Cross  of  the  Order  of  Polonia 
Restituta  (Poland  Restored),  the 
French  Chevalier  of  Honor,  arid  the 
Commander  Order  Danilo  of  Mon¬ 
tenegro. 

In  literature,  he  is  a  fellow  of  the 


James  Bassett.  Los  Angeles  Times,  for  either  by  the  Allies  or  the  axis  American  Geographic  Society,  a  Fel- 


.\ew  York  Joumal-American  Day 
at  the  World’s  Fair,  Sunday,  Sept.  10. 
attracted  huge  crowds  to  the  program 
of  sports  and  entertainment  events 
sponsored  by  the  Hearst  newspaper 
despite  a  Saturday  prediction  of  rain 
and  threatening  weather  mo.st  of  the 
day. 

The  Joumal-American  estimated  an 
advance  sale  of  125.000  tickets  at  35 
cents.  15  cents  under  the  Sunday  ad¬ 
mission  price.  These  tickets  were 
not  available  at  the  exposition  gates, 
as  was  the  case  when  35-cent  tickets 
were  made  available  through  the  New 
York  Daily  Mirror,  which  sponsored 
Mirror  Day  at  the  Fair  Aug.  27.  Total 
paid  attendance  at  the  fair  Sept.  10 
was  221.489. 

Outboard  Motor  Boat  Regatta 

One  of  the  main  events  was  the 
William  Randolph  Hearst  Interna¬ 
tional  Outboard  Motorboat  Regatta 
on  Fountain  Lake.  Previously  this 
has  been  held  on  the  Hudson  River. 

A  field  of  116  outboards  competed.  Ten 
thousand  persons  attended  the  final 
feature,  selection  of  the  winner  of 
the  Journal- American’s  Hollywood 
talent  scout  search,  held  in  the  Court 
of  Peace.  Miss  Frances  Nalle.  21,  was 
chosen  by  the  crowd  after  20th  Cen¬ 
tury-Fox  talent  scouts  had  eliminated 
all  but  eight  of  the  100  entries.  She 
received  a  $1,000  screen  test  and  a  $500 
fur  coat  at  a  dinner  in  her  honor  held 
in  the  French  Casino.  Twenty-five  I 
semi-finalists  who  attended  received 
two  theatre  tickets  each. 

Led  by  Arthur  “Bugs”  Baer  and 
Harry  Foster  Welsh,  costumed  as 
Popeye.  200  children  dressed  to  repre- 
•sent  characters  in  comic  strips  in  the 
Joumal-American  paraded  through 
the  fair  grounds  to  the  Court  of 
Sports,  whey  they  were  awarded  cash 
prizes  totaling  $250,  and  merchandise. 
Children  in  the  Comic  Carnival  were 
admitted  free  to  the  Fair. 

King  Feature  Syndicate  cartoonists 
who  rode  in  the  parade  and  later 
judged  the  contestants  included: 
Clayton  Knight,  “Chic”  Young,  Otto 
Soglow,  Ad  Carter,  Ed  Anthony,  Ruth 
Carroll.  Lee  Falk  and  Phil  Davis. 

Free  Stage  Show 

Other  entertainment  features  were 
15-mile  marathon  and  a  free  stage 
show  starring  a  score  of  Broadway 
and  radio  stars,  held  in  the  Wild  West 
Rodeo  Arena  in  the  amusement  area. 
"Bugs”  Baer  and  Dinty  Doyle,  Jour- 
nal-American  radio  columnist,  alter¬ 
nated  as  masters  of  ceremonies. 

Reduced  prices  were  in  effect  for 
holders  of  Joumal-American  tickets 
at  certain  amusements  and  restau¬ 
rants. 

Promotion  of  the  event  was  begun 
Sept.  3  by  Louis  Livingston,  Joumal- 
American  promotion  manager.  Three 
•column  ads  were  used  daily  in  addi¬ 
tion  to  editorial  promotion. 
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LINAGE  BOOSTERS 

NEW  all-pboto  advertisinr 
mat  service.  All  lines  business. 
Small  sizes.  Stimulates  new 
interest  in  linagre.  Used  by 
biggest  papers.  100  subjects 
monthly  only  $5. 

Write  lor  FREB  proofs. 
ETE*CATCHER8.  INC. 

10  E.  38th  St.,  New  York 


and  Maurice  Roddy,  Chicago  Times, 
vice  -  presidents,  and  Michael  H. 
Froelich,  Aero  Digest,  secretary- 
treasurer.  With  them  on  the  board 
of  directors  are;  Robert  S.  Ball,  De¬ 
troit  News;  Justin  D.  Bowersock, 
Kansas  City  Star;  Joseph  S.  Ekiger- 
ton,  WcLshington  Evening  Star;  Dick 
Kirschbaum.  Newark  Evening  News, 
and  Don  Wiley,  San  Francisco  News. 
Cited  for  “outstanding  reporting  and 
writing”  during  the  last  year  were: 
Charles  McReynolds,  of  Aviation; 
Wayne  Thomis,  Chicago  Tribune; 
Ansel  E.  Talbert,  New  York  Herald 
Tribune,  and  Michael  H.  Froelich, 
Aero  Digest. 


PEACE  PLEA 

The  Orange  (Calif.)  Daily  News 
last  week  devoted  a  full  page  .spread 
to  “A  Plebescite  for  Peace.”  It  was 
sponsored  by  48  local  firms  and  indi¬ 
viduals. 


powers  in  this  new  conflict. 

At  58,  Mr.  Simms  is  tall  and  spare, 
with  iron  grey  hair.  A  meticulous 
dresser,  he  might  readily  be  mistaken 
for  an  industrial  executive  rather  than 
a  “working  reporter”  who  persists  in 
going  to  the  source  of  his  news 
whether  it  be  at  the  polished  tables 
of  diplomacy  or  in  the  range  of  cross¬ 
fire  between  embattled  nations. 

Famed  as  a  war  correspondent,  he 
won  recognition  in  the  post-World 
War  period  as  a  journalistic  in¬ 
strumentality  for  peace.  He  cov¬ 
ered  the  Paris  and  Washington  con¬ 
ferences. 

In  1929  he  visited  Japan  and  China 
under  the  auspices  of  the  Carne¬ 
gie  Endowment  for  International 
Peace. 

Foreign  countries  have  vied  with 
one  another  in  bestowing  honors  up¬ 
on  him.  He  holds  the  British  War 


Medal, 


British  Victory  Medal. 


low  of  the  American  .\iademy  of 
Political  and  Social  Science,  and  a 
member  of  the  Ypres  I.ieague. 

RAN  “SUB"  GAUNTLET 

Joseph  Pulitzer  3rd.  son  of  the 
publisher  of  the  St.  Louis  Post-D«- 
patch  and  grandson  of  the  founder  of 
the  Pulitzer  newspapers,  and  his  wife 
who  have  been  on  a  wedding  tour  ir. 
Europe  since  last  June,  were  aboard 
the  SS.  Arandora  Star.  British  cruise 
ship,  which  arrived  in  New  York 
safely  Sept.  12  following  a  10-day 
trip  across  the  Atlantic.  The  ship 
eluded  nine  submarines  reported  near 
her  position  during  the  crossing. 

POUSH  SUMMARY 

The  Albany  (N.  Y.)  Time.s-L’nion 
is  printing  a  summary  of  war  new; 
in  Polish  for  the  benefit  of  its  Pc- 
lish  readers. 
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EL  MLNDO 

Largest  Circulatitm  in  the  Spanish 
Speaking  World 

paid  offers  one  of  the  lowe^t  milline 
rates  in  the  world. 

Remember  that  one  third  of 
the  entire  population  of  .Argen¬ 
tina  lives  in  Buenos  .Aires  and 
its  suburbs.  It  is  there  that 
F.L  .ML’ N DO’S  coverage  is  un 
rivalled.  KL  MUNDO  i- 
boiight  every  day  by  one  out  <• 
every  two  famiiie>  in  Buenos 
.Aires  and  suburbs,  a  district  ol 
three  and  one  half 
habitants.  In  addition 
copies  of  EL  .MLNDO  are  sold 
in  the  interior  of  the  Repnb  ic. 
(Circulation  duly  certihed  a- 

of  .April.  1939.1 

For  detailed  infornialion  on 
FL  .MUNIK)  and  the  richest 
market  in  Argentina  appb 


.Averaging  38.5.000  net 
daily,  EL  MUNDO’S  circula¬ 
tion  during  April  1939  has 
broken  all  records  for  South 
.America  and  the  Spanish 
speaking  world.  .April  1939 
was  50.000  ahead  of  the  same 
month  last  year  and  90.000 
ahead  of  April  1937. 

To  EL  MUNDO’S  advertisers 
these  figures  represent  a  bonus 
circulation  of  nearly  100.000 
copies,  because  the  present  rate 
of  $7.-m,  n..  per  cm.  was  base«l 
on  a  circulation  of  only  300.- 
000. 

Tlie  “centimil’'  (milline I  rate 
of  EL  MLNDO  has  declined 
consistently  in  spite  of  several 
increases  in  the  rate,  (ainse- 
(juently  today  EL  MIINDO 
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Exclusire  Advertising  Representatives 
in  the  United  Stales 

9  ROCKEFELLER  PLAZA,  NEW  YORK 
TeL:  Circle  7-2450 
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FROM  TURBINE  ROOM  THROUGH 
PRESS  ROOMS,  THE  MAJORITY 
OF  ELECTRIC  EQUIPMENT  IS 
GENERAL  ELECTRIC 


CROWELL-COLLIER  Publishing  Company 
at  Springfield,  Ohio,  ranks  as  a  leader  in  the 
magazine  publishing  field.  In  attaining  and  holding 
this  place  with  the  leaders  it  relies  upon  one  of  the 
best-equipped  and  best-organized  publishing  plants 
in  the  world. 


flexible  modern  control  for  its  latest-type  produc 
tion  equipment. 


To  perfect  its  facilities  in  recent  modernization 
moves,  Crowell  selected  General  Electric  drives 
and  control  for  the  majority  of  its  new  and  recent 
magazine  presses. 

To  the  reliability  and  low  maintenance  of  its  G-E 
turbine-generator,  and  G-E  distribution  equip¬ 
ment,  Crowell  thus  adds  the  precision,  speed,  and 


For  any  type  of  press-machinery,  or  plant  electric 
equipment — for  the  generation,  distribution,  or 
application  of  electric  equipment,  refer  to  General 
Electric,  Schenectady,  N.  Y.,  or  to  the  G-E  office 
near  you  for  complete  service  in  selecting  modern 
electric  equipment  for  the  printing  plant. 


ELECTRIC 
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Fortune’s  Press  Survey 
Called  Unsound 


newspapers?  It  is  evident  that  any  an  adequate  cross-section  in  each 
number  of  interviews  approximating  city,”  it  was  concluded. 

640  would  be  many  less  interviews  On  the  same  basis,  only  an  average 
than  the  total  number  of  newspapers  of  14  interviews  could  have  been 
comprised  by  the  Press  of  the  three  granted  per  city  to  cover  Long  Beach 
Pacific  Coast  states,”  Mr.  Bemsten  Oakland,  San  Diego,  San  Francisco 
reported.  Portland,  Seattle,  Spokane  and  Ta- 

190  Dailies  coma,  it  was  estimated.  These  cities 

“These  190  daily  newspapers  alone  have  26  newspapers.  Nineteen  cities 
have  a  combined  circulation  of  3,243,-  of  25,000  to  100,000  population  must 
683  copies  daily  and  2,658,136  Sunday,  have  had  an  average  of  but  3».4  inter- 
while  the  weeklies  reach  many  addi-  views  per  city,  the  bulletin  said, 
tional  thousands  of  readers.”  pointing  out  that  each  3>2  had  to  be 

On  the  basis  of  1930  census  figures,  subdivided  into  the  classifications  of 
640  interviews  would  be  only  one  in-  “prosperous,  comfortable,  getting  by, 
terview  for  each  12,803  persons,  it  was  poor  and  negro.” 
pointed  out.  On  the  basis  of  the  Th^  Fortune  method  if  it  included 
2,300,191  families  represented,  each  to  the  survey  all  cities  of  the  2,500  to 
interview  would  represent  a  coverage  25,000  population  group  would  work 
of  less  than  three  one-hundredths  of  out  as  follows,  the  Coast  Division's 
one  per  cent  (.02782  of  1%)  of  the  bulletin  stated; 

number  of  families  of  the  Pacific  .Sizt  nf  city  nr  tnwn . js.ooo 

Coast.  N'o.  of  cities  .met  town-.  .  .  194 

"The  concensus  of  opinion  of  ad-  '«f  '"nrvu  w-  . . . ii).- 

...  .  1  1  A(».  interviews  iier  ..l  inurvifu 

vertismg  agencies  and  research  organ-  -  . 

izations  is  that  the  sample  should  be  inT'i'o  v  -i'  r-- 

,  ,  ,  »  ■,  20  to  40  ye.ir-  (30.7% ) .  .  .2< oj  ,,i„  uiterii™ 

a  very  much  larger  percentage,  it  Over  4o  year>  (49..m . .  .27':  m  on,  intemf, 

was  stated.  Given  as  examples  were  classified  hy  sex 

surveys  by  Ross-Federal  Service,  Inc.,  Men  (51.3',;) . 2S'.  ot  on,  intirvim 

using  693  interviews  in  the  east  San  Women  (48.7'  ;  i . 2o';  of  on,  intcrvitw 

Francisco  Bay  area  alone,  and  by'  Classified  hy  eeonomic  level 

Standard  Oil  Company  using  50,(K)b  I’rosperou-  (8.9')) . 5'  ,  of  one  intirvit* 

interviews  in  the  states  of  California,  Jf/.  ">  ""t 

«  UT  u-  .  *  •  j  •■cttiiiK  liy  (.16.2',,  • . 19',  of  one  interview 

Oregon,  Washington,  Arizona  and  (i7.8%i . io't  „f  one  mtervien 

Nevada.  Negro  (9.7  '  f  I .  .  .  r  (if  (Hit-  interview 

Using  Fortune’s  percentages  for  in-  reiterate  that  the  Press  com- 

terviews  according  to  size  of  places,  prises  many  newspapers  in  many 
it  was  estimated  that  only  80  inter-  areas,”  Mr.  Bemsten  said,  pointing 
views  were  allotted  Los  Angeles,  a  j^at  if  any  city  or  town  were  left 

city  of  SIX  newspapers,  an  average  of  the  Fortune  survey  it  had  no 

less  than  14  interviews  per  news-  expressing  its  opinion  of  the 

paper.  Press,  and  that  differences  between 

Did  Not  Cover  Cities  newspapers  are  not  confined  to  a  few 

“Either  Fortune  could  not  have  cov-  major  newspapers.  This  last  was  in 
ered  all  of  the  cities  in  each  popula-  reply  to  Fortune’s  half-page  descrip¬ 
tion  group  or,  if  it  did  cover  all  cities,  tion  of  differences  in  newspapers  in  a 
it  was  obviously  impossible  to  obtain  number  of  Pacific  Coast  cities. 


H.  C.  Bemsten,  Manager  of  Pacific  Coast  Division 
Of  Ad  Bureau,  Charges  Cross  Section 
Was  Not  Large  Enough 

D  and  inadequate  are  the  “Many  a  magazine  and  radio  pref- 
es  applied  to  Fortune’s  sur-  erence  investigation  is  weighted  to 
rhe  Press  and  the  People”  in  begin  with  because  too  little  attention 
an  analysis  is-  was  paid  to  the  very  necessary  prob- 
sued  by  H.  C.  lem  of  making  sure  that  the  group  in- 

^  Bemsten,  man-  vestigated  represented  an  accurate 
ager.  Pacific  cross  section  of  the  whole.” — Frank  A. 
Coast  Division.  Whipple,  vice-president,  Charles  W. 
Bureau  of  Ad-  Hoyt  Co.,  in  Printers  Ink  of  August 
vertising,  Amer-  18,  1939. 

ican  Newspaper  Mr.  Whipple  further  stated  that 
Publishers  Asso-  “what  one  individual  thinks  or  does 
c  i  a  t  i  o  n .  The  niay  be  very  different  from  the 
counter  -  attack  thoughts  of  even  his  next-door 
on  the  magazine  neighbor,”  and  this  “is  particularly 
article  has  just  important  in  the  event  that  Fortune 

-  been  released  in  did  not  include  all  cities  in  its  sur- 

Bernsten  a  bulletin  pre-  vey,”  Mr.  Bemsten  stated. 

pared  by  the  “The  second  element  of  potential 
/ision  of  the  Bureau  and  is-  error  is  the  use  of  the  faulty  sample— 
1  its  San  Francisco  offices.  that  is,  a  sample  that  does  not  truly 
idings  “of  necessity  must  be  represent  the  entire  p()pulation,  or 
'  when  conclusions  regarding  divisions  of  it,  economic  and  geo- 
lapers  are  based  upon  a  sur-  graphic.”— From  Fortune’s  own  de- 
hich  there  must  be  either  a  scription  of  its  usual  survey  pro- 
ition  of  interviews  on  a  lim-  cedure. 

ber  of  newspapers,  or  of  an  Explaining  that  the  survey  listed 
te  cross  section  of  opinion  conclusions  especially  unfavorable  to 
f  the  newspapers  involved.  Coast  newspapers  and  that  its  con— 
sten  declared  elusions  in  general  have  been  seized 

mpl«  Was  Inadequate  “  ammunition  by  certain  competitors 

,  •  1.  J  of  newspapers  and  hence  the  Bureau  s 

arge  of  inad^uacy  is  ase  interest  in  the  matter,  Mr.  Bemsten 
a  lysis  of  the  Fortune  survey 

plied  to  the  Pacific  Coast.  newspaper. 

(ere  such  as  to  cause  the  con- 

hat  “it  would  seem  apparent  Analysis  Must  Be  Broad 

le  sample  was  so  inadequate  “In  short,  the  press  is  diverse, 
acific  Coast,  it  must  obviously  changeful  and  complex,”  Mr.  Bern- 
en  likewise  inadequate  in  sten  stated.  “Any  analysis,  discus- 
las  of  the  nation  as  well.”  sion  or  survey  of  it  must  be  made  on 
rmore,  a  review  of  the  For-  a  broad  base.  It  bears  no  resemblance, 
estionnaire  revealed  that  it  for  example,  to  a  political  candidate 
;  alone  with  opinions  regard-  or  a  clear-cut  national  issue,  upon 
spapers  generally,  but  with  which  the  public  could  render  a  sim- 
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From  a  letter  written  to  The  Ah^ioeiated  Press  by 
Wendell  Bedichek,  managing  editor  of  the 
Abilene,  Texas,  Reporter-News.  Comment  on 
the  war  coverage  from  editors  in  every  one  of 
the  48  states,  in  the  District  of  Columbia  and  in 
Alaska  echo  Mr.  Bedichek’s  sentiments. 
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FORTUNE'S  PRESS  SURVEY 

(>iir  i»iu-  of  Julv  ‘Jit  raiscil  mhiu'  <|U»‘stioii  as 
to  tlif  acriirac\  of  the  sur\i>y  of  the  press  and  the 
piihlie  in  the  August  issue  of  Fnrfnnc.  Our 
d(.nltt'  were  particularly  stroiif;  concerniiift  the 
hiMlinjis  on  the  journalism  of  the  Pacific"  Coast 
and  w»‘  |)ointed  out  tlu‘  ini|M>ssil)ility  of  drawinj; 
hlanket  conclusions  on  the  newspapers  of  such 
a  widcl\'  diversified  area. 

With  conuiH'tidahle  c-nterprisc".  the  Pacific- 
Coast  division  of  the  Hurc'au  of  .Vclvertisinfj  has 
clufT  into  the  fundamentals  of  the  survc*y.  From 
Fortune,  it  learnc'd  that  the  usual  .5.0110  personal 
interviews  of  Fortune's  survc'ys  were  doubled  for 
this  job.  In  othc-r  words.  10.000  jH'ople  were  in- 
tcrviewc'd  at)out  nc-w  spape-rs  in  the  whole  coun- 
tiy.  It  apjM'ars  from  another  statement  by  For¬ 
tune"  that  the  Pacific  Coast  is  allotted  (i.f  per  cent 
c'f  the*  intervic'ws,  or  a  total  of  OtO. 

I'hc"  Hurc-au's  analysis  proves  the  im|)os.sibi!ity 
of  breaking  clown  this  numlH'r  of  total  intervic-ws 
to  get  anything  like  an  adccpiate  cross  section  of 
the-  opinions  of  the  several  classes  Fortune  ennm- 
cratc's  as  contributing  to  its  compc-ndiuni.  With 
i?.300.101  families  in  the  Coast  states.  F'ortiine’s 
040  interviewees  wcudd  have  furni.shed  a  sampling 
coverage  of  less  than  thrc“e-hunclreclths  of  1  per 
cent.  The  Bureau  jKjints  out  that  “either  For¬ 
tune  could  not  have  covert'd  all  the  cities  in  each 
population  group,  or  if  it  did  cover  all  cities,  it 
was  obviously  impos.sible  to  obtain  an  adequate 
cross  section  in  each  city.” 

The  Bureau  a.s.serts,  as  Editoii  &  Pi  bi.isheu  has 
often  assertc'd.  that  no  valid  conclusions  can  be 
drawn  c-oncerning  “the  pre.ss.”  It  would  l>e  diffi- 
cidt  to  c  haracterize  in  a  single  .sentence  even  the 
ne  w  spajK'rs  of  a  single  city.  A  small  book  could 
Im'  written  from  a  comprehensive  analy.sis  of  the 
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\o  man.  when  hi"  liulh  liglilelli  a  c"aiiclle,  piitlelh  i*. 
in  a  secret  place.  neitlii"r  under  a  bushel,  hut  on  a 
cancllestick.  that  lhi"\  which  come  in  may  sc‘e  the 

light.  St.  I, like",  MdU. 


NEITHER  TRUE  NOR  FAIR 

"...  iiiueli  of  tlic"  actual  wriliiig  of  the  sigiK"d  slor- 
ie>  you  sec"  unclc"r  foreign  clate-linc"s  aetually  is  clone 
right  here"  in  N'c"w  York.  It  c"c»sts  five  cents  a  word 
or  more  to  calilc"  stories  from  Euroi>c  to  the  T'nitc"d 
Statc"s.  Thus- — cxrepf  in  the  ease  of  a  very  few  of  the 
vealthiest  tieirspapers  nr  press  associations — the  c-orre- 
s|>oiidc"iits  ill  Fairo|H"  M"iid  their  dispatches  in  so-called 
skeleton  form.  ,\ii  ex|H‘rieiiccsl  i-ahh"  writer  in  Nc-w 
5  ork.  w  ith  lIH)  words  or  less  of  cal>lc"d  iiiforiiiatioii. 
pills  his  own  kiiowlc"dgi"  and  background  in  foreign 
affairs  and  previous  caliles  from  thc"  man  abroad,  can 
write"  a  i-omplc"ti-  story.  That  dcM-sn't  mean  the  .storic-s 
arc-  not  true — thc-  man  who  sends  thc-  c-able-s  pac-ks  in 
all  the-  true-  I'ac-ts  available-  and  fiirnishc-s  the-  basis  for 
the-  storie-s,  llowi-ve-r.  it's  the-  unknown  write-r  in  New 
5  ork  who  puts  thc-  material  into  story  form  as  it  is 
gi\e-n  to  the-  pa|H‘rs,  iindc-r  the  iiaiiie  of  thc-  man  in 
Kiiropc-.’’ 

\\c  c|ucttc"  the-  above-  from  the  “(’onfidc-ntially 
^  ours”  broadc  ast  by  ,\rtbur  Hale  over  WOU 
.Sc-pl.  !).  It  c-anic  after  .several  minutes  of  allusion 
to  allc-gc-clly  untrue  reports  by  jirc.ss  asscK-iations 
ill  rc-c-ent  wc-c-ks.  and  its  only  jni.s.siblc-  effc-c-t  njMin 
listc-nc-rs  who  don't  know  the-  fac-ts  must  1m-  tlic- 
c-rc-alion  of  cli.striisl  of  the  printed  word.  Wc  itali¬ 
cized  Air.  Hale's  e.sca|)i-  c-lau.sc  in  thc-  alM>vc  para¬ 
graph.  He  knows,  but  thc-  majority  of  his  li.stcn- 
ers  do  not,  that  only  thc  “wealthic.st  ncw.spapcrs 
and  press  asscM-iations”  have  corrc.siK>nclc-nts  in 
Kuro|K'  tcalay.  .Any  new.spaiM'rman  c-an  name 


CENSUS  OF  WEEKLIES 

l.'iic-lc-  Sam's  enumerators  will  bc-gin  Jaiuiarv 
1.  Ittltt.  to  c-onnt  iiosc-s  and  whc-els  in  the  nation’s 
industrial  plant,  for  the  biennial  census  of  manu- 
facturc-s.  This  time,  at  the  instance  of  the  Na¬ 
tional  Kditorial  .\sscM-i.-ition.  a  rc-nc-wc-d  effort  will 
1  c-  made-  to  obtain  ac-c-nrate  and  c-oin|)rc-liensivc- 
figurc-s  c-ovc-ring  thc-  o|K-rations  of  the  wec'kly  and 
small  daily  pre-ss — an  effort  whic-h  thc-  Burc-au  of 
the-  Census  has  omittc-cl  in  rc-c-c-nt  yc-ars. 

Hc-asons  for  the  omission  are  undc-r.stanclahle- 
to  anyone-  who  has  ever  tried  to  c-ollc-ct  statistics 
of  small  newspa|K-r  o|H-ration.s.  Alany  country 
v.c-c-kly  operations  barely  gro.ss  thc-  .$.5,000  annual 
minimum  that  the  i-ensus  recpiires.  Alany  do  not 
kc-c-p  rc-c-ords  which  permit  distinction  iH-tweon 
rc-vc-nne  from  circulation  and  adverti.sing  and 
rc-\c-nuc-  from  job  printing.  Alany  won't  c-vc-n 
answer  Ic-ttc-rs,  or  fill  out  thc  fairly  .sim|)le  c-c-nsiis 
c('ic-slioniiairc-.  The  rc-siilt  is  familiar  to  all  wlio 
have  tric-cl  to  gc-t  useable  statistic-s  on  wc-c-kly 
journalism.  The  information  simply  docs  not 
c-\ist.  and  no  one-  c-an  c-stiniatc-  thc-  harm 
its  ab.senc-c-  has  done-  to  thc-  wc-c-kly  (irc-'s  as  a 
w  hole. 

It  is  not  many  years  sinc-c-  a  c-omparahic-  gap 
c-xistc-d  with  rc.spt-c-t  to  daily  nc-wspaiM-rs.  1‘rior 
to  101  t.  there  was  no  authoritative  or  ac-c-urati- 
rc-c-ord  of  c-ithc-r  daily  c-irc-ulation  or  advertising. 
In  that  yc-ar.  thc-  .Wm-  Yorh  ^’.r^■llinf|  Post  .startc-d 
p'.iblic-ation  of  advertising  rc-c-ords  fnrnishc-d  hv 
nc-wspajM-rs  in  a  .sc-ore  or  more-  of  c-itic-s.  In  thi- 
.same  yc-ar,  thc-  .Audit  Burc-au  of  ('in-iilations  inadc- 
its  dc'but.  In  lO'iiJ,  Editok  &  I’l  hi.isiik.k  In-gan 
thc  .semi-annual  publication  of  cic-t ailed  linage- 
figures  for  several  hundred  daily  new-spajK-rs. 
Four  yc-ars  previously,  it  had  |)ubli.slu-c|  thc  first 
c-oinplcte  circulation  figurc-s  and  adverti.sing  rates 


newspapers  in  each  of  the  cities  of  lais  .Angeles, 
San  Franci.sc-o,  Seattle,  or  Portland,  and  to  deal 
adc'cpiately  with  the  daily  and  weekly  press  of  the 
whole  Pac-ific  Coast,  with  regard  to  the  que.stions 
raised  by  Fortune,  a  very  respectable  sized  book 
would  be-  recpiired.  Summary  findings,  on  the 
ba.sis  of  a  limited  group  of  interviews,  are  certain 
to  c-ontain  large  areas  of  doubt.  The  .slurring  of 
one  jMipnlation  group  in  one  city  c-an  throw  the 
whede  c-onclusion  liadly  to  one  .side.  .Accurate 
rc-|Mirting  on  one  c-ity  or  one  population  group  may 
be  off.set  by  slipshcKl  work  in  another.  One  or 
two  violently  prejudic-ed  interviewee's  in  a  city 
in  w  Inch  the  total  number  approached  is  so  .small, 
c-an  make  the  whole  finding  .so  one-sided  as  to  'oe 
valuele.ss. 

.\nd.  as  we  said  six  wce-ks  ago.  thc-  doubtful 
rharac-ter  of  the  Pacific  Coast  rc'ports  mu.st  spread 
its  leaven  throughout  thc-  conclu.sions  conc-erning 
thc-  press  as  a  national  entity.  It  is  indisputable 
that  .some  new.spapers  are  not  read  with  the  de¬ 
gree  of  trust  accorded  to  others,  and  it  is  also 
true  that  there  is  reason  for  this  variation.  The 
-sc, lid  fac-t  remains  that  thc-  daily  press  as  a  whole 
(and  this  is  one  of  the  few  generalizations  that 
can  be  a.s.serted)  has  kept  its  circulation  in  gexx! 
times  and  bad,  and  against  all  competition.  In 
the  last  analysis  that  is  the  best  evidence  of  how 
thc-  public-  regards  its  newspapers. 

PRESCRIPTION  FOR  HAPPINESS 

Some  are  happier  than  others;  and  the  happiest, 
Ixith  in  themselves  and  in  the  place  to  which  they 
go,  are  tho.se  who  liave  practi.sed  the  civil  and 
sex-ial  virtues  which  are  called  temperance  and 
justic-c.  and  are  acquired  by  habit  and  attention 
without  philosophy  of  mind. 

Plato,  in  “Phaedn.” 


thc-  Ic-acic-r.s — c-ven  if  that  intc-nt  was  absent,  thc- 
effc'c-t  remainc-d — the  tlirc-e  gre-at  pre.ss  a.s.sociations. 
thc-  Chicuyo  Tribune,  the  Chicago  Dailg  Nevs, 
the  A’cm-  York  Times,  the  \en'  York  Ileralil 
Tribune,  and  the  N.AX.A.  From  the.se  .sources 
comes  9ft  ixr  c-ent  of  the  war  news  publi.shcxl  here. 

By  Air.  Hale's  own  statement,  we  Ic-arii  that 
these  organizations  do  not  “skeletonize”  their 
dispatches.  They  don’t,  and  they  have  not  done 
.so  for  .several  years.  The  only  c-onden.sation  com¬ 
mon  In  inqxirtant  news  cable  or  radio  messages  is 
omi.s.sion  of  artic-les  ancl  prc*]M>.sitIon.s  not  nec'cleci 
for  c-larity  ancl  the  cx-c-asional  word  c-ondiinatlons 
familiar  to  all  cable  desks.  Certainly  no  by -line- 
writer  of  1939  for  any  of  the.se  organizations  is 
ghostcxl  by  a  New-  York  rewrite  man. 

To  Ix-at  c-ensor.ship,  corre.spondc-nts  sometimc's 
mask  Information  whic;h  the  military  blue  jx-ncil 
woidd  not  pa.ss  Ix-hind  inncx-c-nt  words  whic-h  must 
lx-  translated  by  a  .smart  cable  de.sk.  That’s  an 
old  tric-k.  It  gave  the  I'nitcxl  States  thc  first 
news  of  yc'llow  fever  among  the  trcx>ps  in  Cuba 
in  1898;  it  .scored  a  beat  for  the  New  A’ork  Times 
in  1917  when  Nivelle  replac-ed  Joffre  briefly  as 
French  c-c)mmander-in-c;hief;  last  wex-k,  it  broke 
the  news  of  the  desertion  of  Warsaw  by  the  Pol¬ 
ish  government.  Alany  another  could  be  men¬ 
tioned. 

We  ho|x'  Air.  Hale  will  find  op|x>rtnnity  in 
future  “c-onfidential”  broadc-a.sts  to  tell  his  aucli- 
encx*  that  by-line  stories  in  new.spapers  are,  as 
a  rule,  written  by  the  people  who  bear  their 
names,  and  that  his  exceptions  in  thc  Sept.  9 
brctadc-ast  actually  covered  all  the  ^x-oide  now 
by-lining  from  the  war  front.  Radicj  can’t  win 
trust  for  itself  by  c-asting  suspicion  on  thc  new.s- 
pape-rs  ancl  news  servic-es  from  which  the  bulk  of 
its  own  infonnation  comes. 


for  all  daily  newspapers. 

None  of  the.sc'  ventures  wc-rc-  jx-rfc-c-t  at  the 
start.  Circulation  claims  were  frequently  ex- 
a}.geratc'cl.  ancl  .some  of  thc  early  linage  reports 
rc-flc-c-ted  Ix-tter  Imagination  than  iMxckkeeping.  It 
would  have  Ixx-n  ea.sy  to  have  chuc-ked  the  whole- 
enterprise  as  hopele.ss  20  years  ago,  but  there-  w;is 
suffic-ient  enc-ouragement  from  alc-rt  and  hcmi-.st 
nc  w-.spaix-r  |xx)plc  tc»  keep  it  going  and  to  work 
for  ini|)rovc'ment. 

That  was  done.  TcMlay.  there-  arc-  fc-w  line' 
of  .Americ-an  bu.siness  which  have  more  c-oinplete 
ancl  rc'liable  bu.sine.ss  statistic-s  than  thc-  daily 
new  spa|x‘r.s. 

From  the  i)ionec-r  efforts  of  thc-  Nc-w  ^cerk 
Evc-ning  Po.st.  Eniron  &  PrBMsiiKK.  the  found¬ 
ers  c»f  the  A.B.C..  Aledia  Rec-ords.  Inc.,  and 
others,  have  come  a  flow  of  figures  who.se  aecuraey 
tcwlay  is  .seldom  c|uc'.stionc'cl. 

The  .same  c-an  lx*  done  for  thc  wc-c-klic'S,  we 
arc-  c-ertain.  It  will  rcxpiire  patienc-e  and  plenty 
of  cxlucation.  The  National  Editorial  .Assex-iation 
ancl  the  several  .state  new.spapcr  organizations 
will  have  tc>  do  most  of  the  educ-ating.  and  we 
Ix-lieve  that  between  now  and  the  c'licl  of  the 
year  sufficient  progre.ss  c-an  lx-  made  along  that 
line  to  a.ssiirc  the  Cen.sus  Bureau  that  its  work 
in  1940  will  be  rewarded  by  a  ii.seful  and 
rc-liable  mass  of  information  from  weekly  pub' 
lishers. 

THE  IDEAL  DYNAMIC 

A'c-t  all  experiencx'  is  an  arch  where  through 
(ilc-ams  that  untravellcxl  world  whose  margin  fa  es 
Forever  and  forever  when  I  move. 

How  chdl  it  is  to  pause,  to  make  an  end. 

To  rust  unburnished,  not  to  shine  in  use-.  ^ 
Tennyson,  in  “I  lysscs. 
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a  five-week  automobile  tour  on  the 

continent,  have  been  unheard  from  FOLKS  WORTH 
since  England  declared  war  on  Ger-  _  _  ^ 

many.  KNOWING 

W.  E.  Horner,  editor  and  publisher, - - - 

Sanford  (N.  C.)  Herald  and  president  APPOINTMENT  of  Harry  Clay  With 
of  North  Carolina  Press  Assn.,  was  ■  -  " 

the  guest  speaker  at  the  Jefferson 
Rotary  club  at  the  regular  meeting 
last  week.  He  spoke  on  world  affairs 
and  the  service  which  the  newspapers 
render  the  public.  He  is  visiting  news¬ 
papers  in  the  interest  of  the  North 
Carolina  Press  Assn.  Ed  M.  Anderson, 
publisher  of  the  West  Jefferson  (N.  C.) 

Skyland  Post,  and  Miss  Beatrice 
Cobb,  publisher,  Morganton  (N.  C.) 

News-Herald,  accompanied  Mr.  Hor¬ 
ner  on  several  of  his  visits  to  other 
papers. 

S.  S.  Wallace,  Jr.,  publisher,  Spar¬ 
tanburg  (S.  C.)  Herald-Joumal,  and 
Pierre  H.  Fike,  Journal  editor,  were 
guest  speakers  at  the  Spartanburg 
Male  Chorus’  recent  annual  picnic 
and  outing. 

Frank  S.  Blume,  owner  and  editor 
of  the  Parkersburg  (Pa.)  Post,  was  as 
a  recent  visitor  to  the  New  York 
World’s  Fair.  He  was  accompanied  the  Philippines,  where  he  had  served 
by  his  family.  three  years  in  the  U.  S.  Volunteer 

Charles  K.  Robinson,  editor,  Ashe-  Infantry  suppressing  the  Philippine 
ville  (N.  C.)  Times,  addressed  the  insurrection.  In  1903  he  was  appointed 
Lions  Club  Sept.  7  on  “Highlights  of  a  staff  correspondent  of  the  Ho^iston 
the  European  Situation.”  (Tex.)  Post,  a  position  he  gave  up 

Fred  N.  McCollum,  publisher.  Clar-  1904  to  take  a  job  as  reporter  on 
endon  (Ark.)  Sun,  has  been  elected  Dallas  ews. 

chairman  of  the  Monroe  County,  Ark.,  After  several  years’  service  as  a 
chapter  of  the  American  Red  reporter,  the  new  m.e.  was  made 


Military 
expert 
or  not — 


PERSONAL 

mention 


been  managing 
editor  of  the  Dallas  Journal. 

A  native  of  Denton,  Tex.,  Mr.  j 
Withers  started  his  newspaper  career 
city  editor  of  the  Denton  Record - 
Chronicle  in  1901  on  his  return  from 


Every  ttlher  day 
.sin€'e  the  uar  started 
a  neiv  paper  has  started 
(General  Johnsoa^s  eolumn 


"I  2d  years  going  through 

all  .4rmy  grades  from  cadet  to 
brigadier  general  and  coui- 
nianded  a  brigade,  part  of  a  divi¬ 
sion,  a  department  of  our  wartime 
general  staff,  and  helped  plan  and 
exeeiite  both  industrial  and  man¬ 
power  mobilization. 

“.\lso  I  saw  us  get  into  the  W  orld 
W  ar  from  the  official  side.  I  don’t 
have  to  guess — I  know  bow  it 
happeiHMl,” 

So  Hugh  Johnson  said  in  a  col¬ 
umn  the  other  day.  Yet  he  said 
also.  “I  am  no  military  expert. 
'I'here  are  none  now  outside  the 
army  high  eommands — and  they 
aren't  sure.” 

I 

I  Military  expert  or  nut,  after 
Johnson  predicted  Hitler  would 
march  within  two  or  three  days, 
1  Hitler  did.  within  12  hours. 


The  syntUrate  of  the  Slurs  announces 


worhl's  greatest  war  eorn’spomlent.  who  this  w»‘<-k  begins 
eahling  three  dispatehes  eaeh  week  from  the  European  front. 
Each  cable  will  average  l.(KK)  words,  and  will  he  available  in 
all  parts  of  the  United  States  aiul  (’aiiada  within  a  few  hours 
of  the  time  it  is  written. 


Military  expert  or  not,  every 
other  day  siiue  the  war  started 
a  new  papi'r  has  starteil  (ieiieral 
.lohn.'-oirs  eolumn.  Latest  is  The 
St.  Louis  I’ost-Uispatih. 

Military  expert  or  not.  Johnson's 
war  stuff  is  hitting  the  hall  and 
ringing  the  hell.  \\  ould  you  like 
to  see  samples? 


BEHIND  THE  CENSORS 


Wire  or  phone  collect  for  prices 


McNAUGHT  SYNDICATE.  INC. 

Greenwich,  Conn. 

CHARLES  V.  McADAM 
President 


FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 


V.  V.  McNITT 
Chairman 
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EDITOR  &  PUBLISHEF 


In  The  Business  Office 


FREDERICK  W.  GIESEL.  business 
manager,  Cincinnati  Post,  discussed 
conditions  in  Europe  at  a  luncheon  of 
the  Cuvier  Press  Club.  Mr.  Giesel, 
his  wife  and  two  sons,  were  caught 
in  Europe  during  the  war  crisis.  They 
sailed  from  Southampton  the  day  be¬ 
fore  the  general  war  started. 

William  E.  Raches,  advertising  man¬ 
ager,  Baltimore  News-Post  and  Sun¬ 
day  American,  was  a  week-end  visitor 
at  the  New  York  World’s  Fair. 

Vernon  L.  Wise,  advertising  man¬ 
ager,  Butler  (Pa.)  Eagle,  recently  re- 


EDITOR  &  PUBUSHER 

Every  Saturday  Since  1884 


Inrludint 

The  Journalist,  merged  1907;  Newspaperdom,  merged 
1925;  The  Fourth  Estau,  merged  1927. _ 


Women,”  and  Lawrence  MacKenzie,  of  of  stories  of  a  young  girl  reporter 
the  Boston  Post  editorial  staff  on  experiences,  will  be  published  in  Octo- 
•Poetry  and  Verse  Writing,”  ber  by  Dodd,  Mead  &  Co.  The  book 

Herbert  Corn,  news  editor.  Wash-  describes  the  work  of  foreign  corre- 
ington  (D.  C.)  Star,  was  in  New  York  spondents. 

with  his  family  this  week  to  visit  the  Robert  J.  Casey,  veteran  reporter 
World’s  Fair.  Chicago  Daily  News,  and  author  oi 

Harry  T.  Brundidge,  reporter,  St.  several  books,  caught  a  United  Ai' 
Louis  Star-Times,  left  San  Francisco  Lines  plane  frorn  Chicago  this  week 
Sept.  8  for  a  tour  of  Japan,  Korea,  catch  the  Clipper  for  Europe  to 
Manchukuo  and  China  at  the  invita-  cover  the  war  for  the  News, 
tion  of  the  Japanese  Board  of  Tourist  Allen  Raymond  of  New  York  Her- 
Industry  of  the  Japanese  Government  aid  Tribune  and,  Craig  Thompson  of 
Railways.  Accompanied  by  his  wife,  the  New  York  Times,  are  authors  of 
Brundage  will  go  first  to  Tokio,  then  “Gang  Rule  in  New  York,”  a  studv 
Merritt  Ruddock  of  the  News  Leader  will  arrange  his  own  itinerary  to  see  of  the  alliance  between  crime  and  pol- 
staff  appeared  on  the  15-minute  pro-  conditions  about  which  he  will  write  itics  from  1919  to  1939.  The  book  wU 
gram.  The  broadcasts  will  be  heard  for  his  paper.  be  published  in  January,  1940,  by  th? 

on  Tuesday  and  Friday  at  6  p.m.  A.  E.  Hera,  resort  and  travel  editor.  Dial  Press. 

Harold  J.  Delaney,  of  the  Boston  Philadelphia  Record,  who  has  been  Eugene  “Zim”  Zimmerman,  famou.- 
Globe  advertising  staff,  who  was  to  plotting  toims  to  and  through  the  New  in  his  day  as  a  newspaper  and  maga- 
be  married  Sept.  16  to  Miss  Mary  E.  York  World’s  Fair  for  many  readers  zine  cartoonist,  who  died  in  1935,  was 

of  that  newspaper,  visited  the  Fair 


turned  on  the  SS.  Normandie  fol¬ 
lowing  a  seven-week  European  visit. 

Frederick  G.  Meyer  has  been  named 
promotion  manager  of  the  Olean 
(N.  Y.)  Times  Herald  succeeding  Ken¬ 
neth  McKean,  who  resigned  to  become 
editor  and  publisher  of  the  Athens 
(Tenn.)  Post -Athenian. 

James  R.  McKeldin,  promotion  di¬ 
rector.  Richmotid  News  Leader  was 
master  of  ceremonies  at  the  inaugura- 
of  "Behind  the  Headlines”  a  new  radio 
program  of  WRNL,  the  daily’s  own 
station  on  Sept.  8.  Roy  Flanagan, 
Polly  Daffron,  Robert  Wilson  and 
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T.  Stuaet,  Advertising  Director;  George  H.  Steate, 
Circulation  Afunagrr;  Louis  A.  Fontaine,  Classified 
Manager.  _ 


Washington,  D.  C.  Correspondent:  Geneeal  Peess 
Association,  James  J.  Butlee  and  George  H, 
Manning,  Je..  1223  Sational  Press  Club  Bldg.. 
Phone  Metropolitan  1080. _ 


Chicago  Editor:  George  A.  Brandenburg,  921 
London  Guarantee  and  Accident  Building,  360  North 
Michigan  Ave.,  Tel.  Dearborn  6771. _ 


Pacific  Coast  Correspondents:  Campbell  Watson, 
2132  Derby  Street,  Berkeley,  Cal.,  Telephone:  Thorn- 
wall  5557:  Ken  Taylor,  i215  North  Hobart  Boul., 
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Hannon  of  Brighton,  Mass.,  at  St. 
Columbkille’s  Church,  Brighton,  was 
honored  at  a  bachelor  dinner  by  his 
Globe  associates  and  friends  at  the 
W’estminster  Hotel,  Boston,  Sept.  7. 
He  was  presented  a  radio. 

Thomas  Jones,  assistant  circulation 
manager,  Sharom  (Pa.)  Herald,  ac¬ 
companied  by  his  wife,  nephew  and 
cousin,  visited  the  New  York  World’s 
Fair  last  week. 

Miss  Beulah  Robeson,  classified  ad¬ 
vertising  manager,  Spartanburg  (S.  C.) 
Herald-Journal,  has  been  named  ad¬ 
vertising  committee  chairman  of  the 
Spartanburg  Pilot  club. 

Carl  Kreutz,  district  circulation 
manager,  Spokane  (Wash.)  Spokes¬ 
man-Review,  and  Mrs.  Kreutz,  are  the 
parents  of  a  son,  Kenneth,  bom 
Sept.  2. 

Lester  B.  Matson,  former  manager 
of  general  advertising  for  the  Buffalo 
Times,  has  joined  the  Washington 
(D.  C.)  Times-Herald  national  adver¬ 
tising  staff.  Mr.  Matson  had  been  with 
the  Buffalo  Times  for  the  past  nine 
years  prior  to  its  recent  suspension. 


newspaper, 
himself  last  week  and  spent  several 
days  at  the  exjxisition. 

Arthur  Folwell,  drama  editor.  New 
York  Herald  Tribune,  recently  re¬ 
turned  from  a  four-week  holiday. 

John  Aspinwall,  who  has  had  charge 
of  the  Syracuse,  N.  Y.,  bureau  of  the 
Associated  Press,  has  been  trans¬ 
ferred  to  the  cable  desk  of  the  AP  of¬ 
fice  in  New  York  City. 

Ernie  Jenkins,  Boston  Herald  po¬ 
lice  reporter,  was  recently  flabber¬ 
gasted  when  Police  Commissioner 
Joseph  F.  Timilty  presented  him  with 
a  young  burro  which  the  commis¬ 
sioner  in  turn  had  been  given  by  the 
Kiwanians  from  the  Nevada-Califor- 
nia  district. 


London  Oficf:  Allan  Delafons,  Manager'  18 
Eodeston  Square  Mews,  London,  S.  W.  1,  England, 
Paris,  France,  Correspondent:  Bernhard  Rj^cner.  25 
Rue  Rennequin,  Telephone  Etoilc  07-70.  Paris, 
France,  Business  Ofice  Representative:  Sydney  R. 
Claree,  International  Service,  76  Rue  des  Peiiu^ 
Champs,  Telephone  Opera  66-27. _ 


In  The  Editorial  Rooms 


Far  Eastern  Correspondents:  Hans  R.  Johansen. 
c-o  Osaka  Mainichi,  Osaka,  Japan  and  James  Shen, 
the  Centre  Newt  Agency,  Hung  Wu  Road,  Nanking, 
China.  _ 
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tions  to  separate  addresses  for  one  year  each  or  one 
subscription  for  three  years,  810;  five  subscriptions 
to  different  addresses  for  one  year  each  or  one  sub¬ 
scription  for  five  years,  815;  ten  subscriptions  one  year 
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Members:  The  Associated  Business  Papers,  Adver¬ 
tising  Federation  of  America,  National  Editorial 
Association  and  the  Audit  Bureau  of  Circulations 
with  an  average  audited  net  paid  "A.B.C.**  as  follows: 


J.  R.  WKjKjINS,  managing  editor,  St. 

Paul  Dispatch  and  Pioneer  Press, 
advised  1,800  instructors  to  teach 
children  how  to  use  tyjjewriters  in  a 
speech  delivered  on  the  eve  of  the 
autumn  opening  of  Minnesota  schools. 

Robert  R.  Mullen,  assistant  city  edi¬ 
tor,  Christian  Science  Monitor,  Bos¬ 
ton,  will  conduct  classes  at  the  Bos¬ 
ton  Center  for  Adult  Education  start¬ 
ing  next  month  on  “Writing  for  News¬ 
papers  and  Magazines.”  Other  courses 
include:  John  Ritchey,  book  critic  and 
assistant  to  executive  editor,  Chris¬ 
tian  Science  Monitor,  on  “Creative 
Reading”  and  “Poetry  Writing  and 
Reading.”  Carlyle  W.  Morgan,  edi¬ 
torial  writer,  Christian  Science  Moni¬ 
tor,  on  “Current  Affairs”  and  “Inter¬ 
national  Affairs.”  James  H.  Powers, 
foreign  editor,  Boston  Globe,  on  “Cur¬ 
rent  Affairs.” 

William  H.  Walsh,  city  editor, 
Springfield  (Mass.)  Republican,  spoke 
recently  on  “War  Rumors  and  the 
Press”  at  the  meeting  of  the  Spring- 
field  Exchange  Club. 

Al.  E.  Davies,  assistant  night  editor. 
New  York  Herald  Tribune,  has  re¬ 
turned  from  an  automobile  tour 
through  the  Middle  West 


Jerry  Barker,  sports  editor  of  Ho¬ 
boken  (N.  J.)  Jersey  Observer,  and 
George  Schreier,  sports  columnist  of 
the  same  paper  covered  the  Gover¬ 
nors’  Cup  play-off  games  between 
the  Jersey  Giants  and  the  Newark 
Bears  at  the  Roosevelt  Stadium,  Jer¬ 
sey  City,  Sept.  12-13.  Others  cover¬ 
ing  the  games  were:  Lud  Shahbazian, 
sports  editor,  Dick  Duff  and  L.  Green- 
Lerg,  Union  City  (N.  J.)  Hudson  Dis¬ 
patch;  Frank  Dunham,  sports  editor, 
and  Ray  Roche,  Jersey  City  (N.  J.) 
Jersey  Journal;  Morris  Greenberg, 
sports  editor,  and  Julius  Kapp,  Bay¬ 
onne  (N.  J.)  Times;  Fred  Van  Ness. 
New  York  Times;  Tom  Reilly,  New 
York  World-Telegram;  James  Jen¬ 
nings,  New  York  Mirror;  Dave  Eisen- 
berg.  New  York  Journal- American; 
Mike  Gavin,  Newark  (N.  J.)  Star- 
Eagle;  Willie  Klein,  Newark  Ledger; 
Hy  Goldberg,  Newark  Evening  News: 
Tommy  Stevens,  Staten  Island  Ad¬ 
vance. 

Bill  O’Malley  has  been  assigned  by 
the  San  Francisco  Call-Bulletin  to 
take  over  the  “Little  Town  of  Swine- 
skin  Gulch”  football  feature  left  by 
Jimmy  Hatlo  when  he  went  to  New 
York  City  to  do  ‘"niey’ll  Do  It  Every 
Time”  for  King  Features  Syndicate. 
Mr.  O’Malley’s  first  cartoon  of  the  new 
series  appeared  in  the  Call-Bulletin 
Sept.  11.  He  has  been  with  the  Call- 
Bulletin  for  10  years,  and  recently  has 
been  doing  editorial  page  cartoons. 

Joe  Seewerker,  Los  Angeles  Times 
reporter,  had  his  left  arm  broken,  and 
his  8-year-old  son  suffered  cuts  and 
abrasions  about  the  face  and  head, 
when  an  auto  in  which  they  were  pas¬ 
sengers  struck  a  brick  wall  and  over¬ 
turned  Sent.  6. 


posthumously  honored  Sept.  10  when 
citizens  of  his  home  town,  Horseheads, 
N.  Y.,  dedicated  a  seven-foot  shaft  of 
Salisbury  granite,  bearing  a  bronze 
plaque  of  his  profile,  in  his  memory 
The  shaft,  made  possible  by  volun¬ 
tary  contributions,  is  flanked  by  gran¬ 
ite  columns  surmounted  by  bronze 
vases  in  which  small  evergreens  grow 

Philip  Rose  of  the  Hartjord  (Ckinn.) 
Courant,  who  visited  the  New  York 
World’s  Fair  last  week,  made  of  tha; 
visit  an  occasion  to  renew  an  old 
friendship.  Rose  and  Leo  Casey,  the 
Fair’s  director  of  public  relations, 
were  fellow  cub  reporters  in  New  Eng¬ 
land  years  ago. 

E.  L.  Jester,  formerly  of  the  Cald¬ 
well  (Idaho)  News-Tribune  staff  and 
later  the  Associated  Press  staff  at 
Boise,  Idaho,  has  been  appointed  night 
editor  of  the  Salt  Lake  City  bureau 
of  the  AP. 

Gilbert  Dewart,  staff  reporter,  Neu 
York  Herald  Tribune  and  Mrs.  De¬ 
wart,  have  returned  from  a  two-week 
vacation  at  Kennebunkport,  Me. 

Grady  Clay,  Jr.,  of  Atlanta.  June 
graduate  of  the  Pulitzer  Graduate 
School  of  Journalism.  Columbia  Uni¬ 
versity,  has  joined  the  Louisville  (Ky.) 
Times  as  a  reptorter  and  feature 
writer. 

Fred  Davis,  of  Toronto  Daily  Star 
official  photographer  of  the  Dionne 
Quintuplets,  was  one  of  two  holders 
of  tickets  on  the  $2,662.85  daily  double 
at  Thorncliffe  Park,  Toronto,  Sept.  9 

Harvey  Harry  Braden,  formerly  of 
the  Boston  Evening  American,  has 
joined  the  Philadelphia  Evening 
Ledger  copy  desk. 

Marshall  Kester  is  writing  a  column 
“The  Inside  Out”  for  the  Los  Angeles 
Herald  &  Express.  He  formerly  han 
died  a  society  chatter  column  for  the 
Los  Angeles  Times. 


Wedding  Bells 


FO  I 


W.  S.  SPORIS.  advertising  director. 

Laramie  (Wyo.)  Republican-Bwrn- 
erang,  to  Miss  Vivian  Loraine  Lak^ 
recently. 

John  M.  Walter,  sports  editor. 
Green  Bay  (Wis.)  Press-Gazette,  to 
Miss  Mary  Minahan.  daughter  o 
V.  I.  Minahan.  editor  of  the  Pre^' 
Gazette  and  Mrs.  Minahan,  recOT  > 
at  their  summer  home  at  Egg  Har¬ 
bor. 

Francis  W.  Hilton,  Jr.,  copy  reader 


Six  Months 

Ended 

Net 

Paid 

Totil  Dis¬ 
tribution 

June  30. 1939 . 

12.726 

13.783 

"  19;i8 . 

12,360 

13,312 

••  1937 . 

11,482 

12,751 

“  1936 . 

io,n8 

11.801 

“  1935 . 

10,225 

11,333 

1934 . 

9,359 

10.592 

“  1933 . 

8,796 

10,320 

"  1932 . 

9.920 

10.987 

“  1931 . 

10,497 

11,569 

“  i9;io . 

10,816 

12;216 

“  1929 . 

9,878 

11,105 

••  1928 . 

8,982 

10,223 

- o - -  -  John  P.  Cowan,  Washington  corre-  x  ianuia  ti  .  ^  ,j 

Myles  T.  MeSweeney,  assistant  city  spondent  of  the  McKeesport  (Pa.)  San  Diego  (Cal.)  Sun.  to  Carrie 

editor,  Boston  Daily  Record,  will  con-  Daily  News,  and  his  family  visited  Church,  in  La  Mesa.  Cal..  Sept.  • 

New  York  World’s  Fair  last  Sunday  John  D.  Telfiar  of  the 
and  spent  several  days  in  the  exposi-  (N.  Y.)  Evening  News,  to  Miss^' 
tion  grounds.  lores  RutK  Clary  of 

Emma  Bugbee,  staff  reporter.  New  St.  Andrew  s  Catholic  Church, 

York  Herald  Tribune,  has  returned  Sept.  9. 

.  ^  , -  from  a  four-week  vacation  on  Cape  Arnold  R.  Knapp,  of  the 

ton  Evening  Transcript  on  “Etiquette”;  Cod,  where  she  completed  the  manu-  (W.  Va.)  Daily  Mail  news 

Agnes  Carr,  feature  editor,  Boston  script  of  her  new  book,  “Peggy  Covers  Miss  Mary  E.  Dorsey,  also  of  Char  es 

Herald-Traveler,  on  “Writing  for  London.”  The  book,  third  in  a  series  ton.  there  Sept.  2. 


duct  classes  in  the  University  Exten¬ 
sion  courses  of  Massachusetts  at  Bos¬ 
ton  starting  next  month,  on  “News 
and  Feature  Writing.”  Other  lec¬ 
turers  include  Margaret  Follin  Eicks, 
society  and  women’s  page,  editor.  Bos 
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ACME  NEWSPICTURES,  INC 


220  EAST  42nd  ST— new  YORK 


WEST  THIRD  And  LAKESIDE-CLEVELAND,  O 


For  fast  picture 
coverage  of  the  war: 

Install  an  Acme  Telephoto  Trans-Ceiver — 
the  most  efficient  and  economical  machine 
for  sending  pictures  over  ordinary  long¬ 
distance  telephone  lines.  You  get  a  picture 
by  wire  in  less  than  10  minutes. 


O  Ask  about  the  Acme  Telephoto  MAT  service. 

^  War  pictures  are  telephotoed  to  Acme  bureaus 
dotting  the  nation.  Your  nearby  bureau  en¬ 
graves  the  pictures,  and  rushes  the  mats  to 
you  the  fastest  way  TWO  or  THREE  days 
ahead  of  routine  coverage. 


for  complete  information  about 


Acme 

Telephoto 
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PUBLISHER 


'  — " '  -  _  _  _  tertainment,  automobile  operation,  the  first  six  months  of  1939,  and 

M  p*  \A7  QDADFT)  DT}  Ivf  T  T  lyi  home  ownership,  etc.  Stenographers  shows  also  the  trend  in  brand  nref 

recorded  the  entire  interview.  In-  erences  over  a  four  and  a  half  ye« 
D  p  '\T  T  p  \A7  teresting  to  note  is  the  fact  that  period.  Invaluable  to  liquor  adver- 

^  ^  ^  ^  ^  answers  to  the  questions  coincided  tisers. 

By  T.  S.  mVIN  almost  to  the  letter  with  the  facts  ■ 

- LJ -  found  in  the  presentation.”  Sail  AntOIlio  DoilieS 

A  presentation  thus  brought  to  life  .  x  kt  »r 

Serving  Youth  Neat  co-operation  between  the  for  the  staff  will  certainly  mean  a  lot  /Vclopt  N©W  Typ© 

IF  EVER  you  need  support  for  the  news  and  promotion  departmente  was  more  to  them.  A  good  stunt.  San  Antonio,  Tex.,  Sept.  11-The 

thesis  that,  far  from  being  merely  shown  last  week  on  the  Dallas  (Tex.)  S„„  Express  and  Erenin 

a  purveyor  of  news  and  opinion,  the  D«Pateh-Joumal.  A  page  one  story  Figure  Stuff  News,  both  published  by  the  ExprJ 

newspapers  is  an  institution  devoted  "°^Banaa  or  i^imui  ^  Tribune  Ukes  Publishing  Co.,  appeared  with  new 

to  the  service  and  welfare  of  its  com-  -  j  *  j  ^  ^  advantage  of  the  fact  that  it  is  in  fyp^  dress  today.  Two  Mergenthaler 


Invaluable  to  liquor  adver- 


San  Antonio  Dailies 


lU  Uicacivicc  rtim  wcixaic  k/x  lus  vwh-  ff^nA^  ^^nA  /%£knc/%«<etiin  orirl  occiiro/1  01  lilt?  laC’l  Uiai  11  111  .  a.  w  v 

munity,  we  refer  you  to  the  Salt  Lake  f,  ^he  heart  of  the  testing  ground  for  the  machines  were  added  to  the 


Tribune-Telegram.  A  folder  just  is 
sued  by  the  Tribune-Telegram  re 


them  that  stories  from  press  associa¬ 
tion  correspondents,  even  though  cen- 


uy  U..  X.  ^  probably  be  factual 

ports  on  Its  youth  activities  for  _  the 


first  seven  months  of  the  year 
an  impressive  report. 


The  last  paragraph  of  the  story  re¬ 
ferred  readers  to  another  page  in  the 
paper,  on  which  appeared  a  full  page 


„  1940  census  and  sends  out  a  folder  posing  room  battery  to  expedite  the 

r  urging  advertisers  to  “Make  South  change,  which  calls  for  fewer  handset 
'  Bend  Your  Test  Market  Too!”  St.  heads.  The  body  typxj  was  changed 
.,  Joseph  County,  in  which  South  Bend  from  7  point  on  an  8  point  slug  to 


is  located,  and  adjoining  Marshall  I>oint  on  an  8*2  point  slug. 


During  the  period  covered,  more  .  .  PP7,  _..  County  were  chosen  by  the  Depart-  order  to  enhance  readibility.  In- 

an  140,000  yoimgsters  and  adult.s  ,  ®  ^  •  1  tViP  ment  of  Commerce  as  the  two  most  eluded  in  the  new  faces  for  headletter 

igaged  in  activities  sponsored  by  the  ,  ,  P  Disnafoli-Tfiiirnnl  ^  typical  American  counties.  A  pre-  ose  are  Memphis.  Erbar  and  Metro 

ipers.  More  than  30,000  of  these  .  nn  wo..  liminary  census  has  just  been  com-  A  streamlining  tendency  is  shown  in 

ngsters  between  the  ages  of  An  excel lent  page  on  war  coverage 

'  A  -  xu^  was  run  also  by  the  Chicago  Daily 


than  140,000  youngsters  and  adults  ------- 

engaged  in  activities  sponsored  by  the  ^"^s  and  spemal  writers  covering  the 
pa^rs.  More  than  ^.000  of  these  Dispatch- Journal. 

_  .  lx  X./  An  excellent  page  on  war  coverage 

were  youngsters  between  the  ages  of  ,  ^  ^ 

10  and  16.  Among  the  activities  are  > 

first  aid  classes.  leam-to-swim  v 

j  ,  . _ 1  _ _ _  showed  a  picture  of  London  s  Parlia- 

courses,  model  airplane  contests,  plea-  .  .  j  tit  . _ •  . 

.....  .  ment  buildings  and  Westminster 

sure  outings  and  patriotic  ceremomes.  j  1  j  • 

■Our  youth  auU.ities,"  Promotion 


*1^  nicT%af^h-Tmirnal  *  typical  American  counties.  A  pre-  '^se  are  Memphis,  Lrbar  and 
iionf  r^cTo  nn  wo..  x.rw..po<To  Uminary  census  has  just  been  com-  A  streamlining  tendency  is  sh( 

alcn  Iw  the  Chimnn  Dnifii  pl^ted  there  for  guidance  in  making  that  more  heads  are  set  flush, 
also  by  the  Chicago  Daily  _  .  _ An  innovation  on  tho  Fvnpo 


Moo/tlind  “Rlaolronti”  it  census.  A  promotional  An  innovation  on  the  Express  was 

nint.iro  of  TxrnHon’c  pkrlin  break  for  the  Tribune,  it  is  impres-  to  list  topics  of  leading  editorials  in 


^nt  bonding  and  We,tTnfnTe;  lively  driven  home  to  advertisers  in  one  of  the  page  1  ears,  under  the 
ment  buildings  and  Westminster  folder.  boadinv  -‘On  todav’=  oditorioi  ..oo.,’- 


iv/r  «  '^T  r»  c:mo.v.ooo  “o....  blackout.  Copy  quoted  liberally  from  La  Fatne,  Montreal,  has  just  i 

a^ger  .  •  Uonofioial  niitlotc  Daily  News  correspondents,  showing  informative  folder  giving  ess 

esigne  o  ontbiiciacm  how  the  Start  of  the  War  was  covered  facts  about  the  French-Canadian 

or  you  ,  ,  ^  intoroeiod  and  t^om  various  capitals.  This  gives  us  I^®t  in  the  province  of  Quebec. 

Naturally,  adults  are  interested  and  on  eluded  are  comoarative  incomi 


is  folder.  heading  “On  today’s  editorial  page.” 

La  Patrie,  Montreal,  has  just  issued  P'®  editorials  them^selves  were  set  in 
i  informative  folder  giving  essential  j^^’Ser  type,  with  their  headlines  also 
cts  about  the  French-Canadian  mar- 

d  in  the  orovince  of  Quebec.  In-  .  ^he  Express  Publishing  Co.  recently 


Naturally,  adults  are  interested  and  ^chance  to  cogent  ineWe^  clud;^  and  new  equipment  also  h 

are  l^ny  appreciative  of  our  ^  the  fact  that  the  Chicago  Daily  News  expenditure  figures  for  English  and  stereotyping  de 

fnrco!!nd‘'nl<.tte  iJ^he  territorv  we  Promotion _copy  is  always  well  writ-  French  families,  district  Population 


force  and  prestige  in  the  territory  we 

serve.  In  addition,  through  these  ac-  a  V" 

tivities,  the  Tribune-Telegram  be-  ?  •* 

comes  a  definite  part  of  the  lives  of  ®  or  i  . 

these  youngsters  and  builds  prestige  .  — 

for  itself  in  the  social  and  business  Milwaukee  Consumers 
leaders  of  tomorrow.”  A  NOVEL  and  dramatic  method  of 

A  well-illustrated  folder,  full  of  selling  a  presentation  to 


ten,  as  well  written  as  any  promotion  sPd  circulation  figures.  The  folder  S\X7fl1}T^C 

copy  we  read.  A  hand  to  those  re-  is  abundantly  illustrated,  both  with  riW/inDO 

sponsible  for  it.  maps  arid  photographs  of  typical  La  The  Athol  (Mass.)  Daily  News  is 

Patrie  reader  homes.  An  excellent  issuing  through  the  local  police  de- 
Milwaukee  Consumers  which  credit  goes  to  Eugene  partment  courtesy  driving  awards  to 

.  xTTiTmT  J  J  X.  .1  J  r  Tarte,  the  paper’s  publicity  manager,  automobile  drivers.  Recommenda- 
A  NOVEL  and  dramatic  meth^  of  ^h^  Pittsburgh  Press  has  just  is-  tions  for  the  awards  are  made  by 


A  well-illustrated  folder,  full  of  selling  a  presentaUon  to  Ae  adver-  j^g  eighth  semi-annual  “Analysis  police  officers  and  certificates  are 

pictures  of  youngsters  engag^  in  the  ‘**”8  s  was  us  recent  y  y  t  e  Liquor  Sales  in  Pennsylvania.”  given  for  any  act  of  common  courtesy 
papers  activities  for  them,  it  should  Milwaukee  News-Sentinel.  The  pres-  ^^is  lists  gallon  sales  of  every  brand  which  an  officer  witnesses,  such  as 
impress  advertisers.  en  iop  is  ase  on  e  Sentine  s  in-  liquor  sold  in  Pennsylvania  during  allowing  children  to  cross  streets,  etc. 

terpretation  for  the  Milwaukee  market  _ _  _  _ _ _ 

Also  Serving  Youth  consumer  expenditure  figures  re-  ^  ' 


impress  advertisers.  entation  is  based  on  the  Sentinel’s  in¬ 

terpretation  for  the  Milwaukee  market 
Also  Serving  Youth  ”1  consumer  expenditure  figures  re- 

c.T7TiTTT/-ii7  X  xu  f  xu  u  ported  by  the  Government  for  various 
SERVICE  to  youth  of  another  char-  *  ,  ./.  x  on. 

X  xu  X  II  J  u  _  other  cities  over  the  country.  These 

acter  IS  that  offered  by  newspapers  families  in  the 

a  emp  oy  carrier-sa  esme  .  ^  higher  income  brackets  are  a  volume 

portunity  for  high  school  youngsters  |  x  x  qn, 

to  help  build  their  own  future.  This  advertised  g^s.  they 

11  J  1  J  •  support  the  argument  that  such  fam- 

theme  is  well  developed  in  a  series  -i-uuxu  iiju 

,  ,  xi  u  •  u  xix  *hes  should  not  be  overlooked  by 

of  ads  currently  being  run  by  the  „j„„rtisGrs  merelv  because  thev  are 

Houston  (Tex.)  Chronicle.  advertisers  merely  because  they  are 

XT  X  ui  xu  •  •  X  f.  II  less  numerous  than  families  in  the 

Notable  m  the  series  is  a  recent  full  ,  income  brackets 

page  headlined,  “Like  600  other  \ir*K  At  xv, 

-1  1  Ai  ■  With  the  presentation  ready  for  the 

Chronicle  carrier-salesmen,  Al  is  pre-  x  «  xu  c-  x-  i  -  xu  j- 

X  u-  f  X  i»  •  X  staff,  the  Sentinel  gave  them  a  dinner, 

paring  for  his  future!  Copy  intro-  .  .  ,.  interviews  were  staeed 

duces  us  to  Albert  Woelfel,  a  typical  dinner,  interviews  were  staged 

.  ,  .  T  u  With  representatives  of  each  income 

Chronicle  carrier-salesman,  who  tells  represented  in  the  study-from 

us  that  in  the  sixteen  months  he  has  ^  ^ 

been  delivering  the  Chronicle  he  has  „ 


FIRST  MARKET 


been  able  to  buy  his  clones  and  ..^  meeting.” 

school  supplies  and  to  save  $200.  In  Manager  Sumner  Collins 

addition  his  training  has  fought  him  ^  ^ 

a  good  deal  about  salesmanship.  Nor  j  members  of  the  staff  asked 

does  deliverin^^  papers  take  too  much  representatives 

of  his  time;  his  grades  at  school  are  questions  about  their  pur- 

good.  For  illustration,  there  IS  ^  insurance,  savings,  en- 

appealing  photograph  of  Al,  a  good 
looking  youngster  who  seems  to  be 

quiet  and  well  mannered.  ^>1  ^  ^  I  T  tt 

Smaller  ads  in  the  series  use  pic-  O  \  ' 

tures  of  the  youngsters  with  the  head-  ■  /fvX 

line,  “Know  Your  Chronicle  Carrier- 
Salesman.”  Copy  in  these  introduces 
the  boys — one  to  an  ad — and  uses  a  • 

brief  quote  from  them. 

Promotion  Manager  Barry  Urdang  ^  ^  ^ 

deserves  a  hand  for  this  effort.  It  ^  J*  h  ti 

should  help  combat  the  child  labor  j  ^  (J  D\lu’^ 
agitators  who  want  to  put  the  carrier-  ^  ^  L. 

salesmen  out  of ’business.  iWf 

Ini  Alwayi  Uaitorm  j  R 

War  StuH 

ONE  thing  the  war  seems  to  be  doing  ^ 1 
for  a  lot  of  promotion  departments  ^ 

—it  is  keeping  them  in  close  and  ill 
constant  contact  with  the  news  de-  \  |  / 

partment.  Right  now  the  big  job  \  J  / 

promotion  is  to  get  across  to  readers  \j  /  Established  2915  ill 

the  superiority  of  newspaper  coverage  }  \ _ J* y 

of  the  war.  And  the  news  department  ^HflT|?JTJWT?JpT99|rT^|fTnT|FMr 
is  as  eager  to  have  this  story  well  told 
as  the  promotion  department  is. 


”  "2’-' 


Alwayt  Uaitorm 


Miami  again  startles  the  busi¬ 
ness  world!  New  Polk  Direc¬ 
tory  will  show’ Greater  Miami 
population  approximately  240,- 
000.  So  Miami  finds  itself  out 
among  the  important  cities  of 
the  nation,  providing  a  richer 
market  than  has  yet  been  recog¬ 
nized.  The  Herald  keeps  pace 
.  .  .  first  in  circulation,  first  in 
advertising  lineage,  first  in  pull¬ 
ing  power.  Normally  an  excel¬ 
lent  buy,  consider  its  possibili¬ 
ties  when  winter  circulation 
greatly  increases  at  no  extra 
cost  to  you. 


Miami  Mttali 


Established  1915 


STORY,  BROOKS  RNO  FWLEY,  Ni«ioii*l  RtoretialativH 
Ntw  York,  Philadilpki*.  Ckicafo,  Clivaland.  San  Francisco 
GARNER  AND  GRANT.  Aitanta,  Ga. 


YOURS  FOR  THE  ASKING 

. . .  in  the  hope  that  it  may  save  you  some 

research  time  and  trouble  .  .  . 


So  well  and  so  smoothly  are  the  newspapers  covering  this  war  that  to  the 
outside  world  the  excellent  job  you  are  doing  may  seem  to  be  an  effortless  one. 

But  TIME  knows  the  hours  of  extra  effort  required  to  keep  up  a  standard 
like  this... and  so,  hoping  it  may  be  of  some  reference  service  to  you,  TIME 
offers  you  as  many  copies  as  you  need  of  the  reprint  pictured  above. 

Background  for  War  contains  seven  articles  that  TIME  published  this  sum¬ 
mer  to  help  its  readers  see  the  war  news  of  today  against  the  long  perspective 
of  yesterday. 

Here  are  28  pages  of  TIME-writing  crammed  with  the  kind  of  facts  every 
newspaper  man  must  have  at  his  fingertips  these  days  ...  a  swift,  close-knit, 
accurate  review  of  the  world  events  and  conditions  that  led  up  to  the  suc¬ 
cessive  crises  of  1936  through  1939. 

Background  for  War  is  yours  for  the  asking;  just  write  TIME  for  your  copies 
at  the  address  below. 


Now  that  the  war  has  come,  this  Background  mate¬ 
rial  seems  more  important  than  ever,  and  so  the 
series  is  being  continued  as  a  more  or  less  regular 
feature  in  TIME..  We  hope  you  will  also  find  the 
forthcoming  articles  use  fid  and  helpful  in  your  work. 


TIME 


The  Weekly  Newsmagazine 

TIME  &  LIFE  Building,  Rockefeller  Center,  New  York  City 

Full  Services  of  the  Associated  Press 


-CIRCULATION 


Leadership  Essential 
In  Circulation  Work 

By  REX  FISHER 

CIRCULATION  MGR.,  EAST  ST.  LOUIS  (ILL.)  JOURNAL. 
VICE-PRES.,  CENTRAL  STATES  CIRC.  MGRS.'  ASSN. 


ED  I,  TOR  &  PUBLISHER 

leave  from  the  Sou  Francisco  Exam-  perience  when  a  blizzard  tied  up  rail- 
iner,  was  city  circulation  manager  of  roads  and  I  started  through  the  storm 
the  Herald  then  and  when  he  started  with  an  auto  load  of  papers  for  su- 
me  as  district  manager  he  said,  “Re-  burban  towns.  I  had  gone  about  60 
member,  Fisher,  it’s  not  just  what  miles  when  drifts  had  covered  the 
you  can  do,  it’s  what  you  can  get  roads  so  that  I  could  go  no  farther. 
others  to  do  that  counts.”  That  Turning  around  and  starting  back  i 
called  for  leadership  on  my  part,  and  found  my  tracks  had  been  filled  be- 


CIRCULATION  MGR.,  EAST  ST.  LOUIS  (ILL.)  JOURNAL.  ^  proud  to  have  the  new  and  hind  meandlhadto  shovelsnowfour 

VICE-PRES.,  CENTRAL  STATES  CIRC.  MGRS.'  ASSN.  greater  opportunity.  JIhere  I  °  ^ ^ 

Book  Aided  Hi$  Development  town  where  1  stayed  overnight  and 

IThts  is  the  third  article  of  a  series  was  a  monstrous  mystery  to  me.  The  called  to  an  In-  were  cleared. 

dealing  uuth  newspaper  circulation  men  in  the  composing  room  learned  paper  and  upon  leavmg  e  j  these  early  years  of  circulatinn 

V, augers-  ,xpeH,.,ce,  reactions  .here  was  .  p.w  kid  in  the  office  and  /XTkctuLrn^page'r  ““'fc  ompeUtL*^  wUh  ,hre«„tog 

w  their  uerk.l  one  day  they  sent  me  out  after  a  “  p,„,,h  was  to  charge  of  toe  P*!*'  expensive 

■  paper  stretcher.  It  seemed  that  the  yarns  as  m  c  a  ge  o  t  e  both  paners  so  a  merger  nf  ttau 

MY  WIFE  had  me  cleaning  out  the  neighboring  businessmen  were  pretty  departoent  and  he  gave  me  the  j(^.  work^  out  After  the  two 

attic  and  bedroom  closets  the  other  ^ell  trained,  and  each  one  I  went  to  organizations  had  been  knit  toeethlr 

day.  If  you  have  not  had  that  ex-  told  me  he  had  just  loaned  it  to  thi  combined  publishers  nL-ch^sed 


d  been  knit  together, 
publishers  purchased 


perience  lately  '  .  “The  Boy  and  How  to  Help  Him  puonsners  purchased 

you  should  de-  I  learned  fast.  I  bit  on  all  the  tricks.  Succeed.”  That  book  contained  many  evening  paper,”  and  I  'ieirth'ere  ?s 

mand  it!  It’s  like  asked  a  lot  of  questions,  worked  un-  circulation  manager, 

looking  through  ceasingly,  watched  other  people.  I  ^>?  ®  i  have  never  been  sorrv  that  I 

the  old  snapshot  made  a  few  mistakes,  but  Mr.  Cross  find  a  calling  that  fits  hun  ;  Be  care-  circulation  work  Its  manv 

album.  Every-  in  in  mp  anH  hplnpH  when  dealing  with  the  boy,  his  _ i _ 


seemed  interested  in  me  and  helped 


°  1  “Co^^e^d  i^bov^in^nubli^^but^^eTer  difficulty  '^ov^Lme 

reminded  me  of  off  thn  ioh  .a  cminlp  of  time.s  for  Commend  a  boy  in  public,  but  never  ,  ^  u......  ™ 


some  exfieri- 


me  off  the  job  a  couple  of  times  for 
silly  things  I’d  done,  but  Mr.  Cross 


reprimand  him  there.” 


has  given  me  a  certain  buoyancy 
which  made  the  next  problem  easier 


Re*  Fither 


ence  earlier  in  held  onto  the  philosophy,  “It’s  better  In  the  job  of  city  circulation  man-  j  have  noticed  ever  since  I 

nty  life.  to  build  boys  than  to  mend  men.”  As  ager  I  saw  greater  responsibility,  and  entered  the  field  of  circulation  work 

There  w  a  s  a  i  think  again  of  that  philosophy,  it  likewise,  greater  opportunity.  Here  that  it  creates  a  constant  urge  to 
pair  of  sheep-  convinces  me  that  circulation  man-  was  more  room  for  thought  on  what  bring  out  the  utmost  in  one’s  self, 
lined  mittens;  a  agers  have  a  great  responsibility  and  Hoots  said  about  leadership,  “getting  Smce  yesterday’s  knowledge  will  not 
corduroy  sheep-  many  opportunities  in  shaping  lives  others  to  do  things.”  I  flew  into  my  always  solve  today’s  problems,  I  have 
lined  coat  that  of  youth  today.  work  with  all  the  energy  I  had.  I  develoned  a  readine  habit  which  has 


was  stiff  and  almost  smelly  from  hang-  ^g  ^.j^aser  and  general  errand  worked  up  carrier  contests  of  all 

ing  years  in  the  attic;  a  pair  of  tall  j  jq  4Q  deliveries  kinds,  conducted  sales  meetmgs,  and 

leather  shoes,  and  crammed  way  down  day  I  soon  learned  the  city  wrote  sales  letters  to  excite  the  in- 

in  the  toes  were  thick  woolen  socks  g„d  to  end.  I  knew  all  the  of  the  boys, 

just  as  1  had  put  them  after  a  trip  streets  and  most  of  the  houses  with-  I  thought  I  was  rather  efficient  in 
around  a  morning  route  years  ago.  igokmg  for  a  sign  or  num-  handling  boys,  keeping  them  inter- 

Wanted:  "Kick  Chaser"  ber.  I  was  a  good  type  to  have  aroimd  ested,  and  getting  them  to  respond; 

Coming  onto  all  those  relics  re-  in  case  a  carrier  got  sick  and  could  but  I  got  a  little  lesson  about  that 
minded  me  of  the  time  I  started  into  not  deliver  his  route.  It  was  the  rule  time  that  did  me  a  lot  of  good.  The 
newspaper  work.  My  younger  broth-  then  that  “every  paper  must  be  deliv-  local  Y.M.C.A.  had  a  club  of  boys 


out  ever  looking  for  a  sign  or  nvun-  handling  boys,  keeping  them  inter- 
ber.  I  was  a  good  type  to  have  around  ested,  and  getting  them  to  respond; 
in  case  a  carrier  got  sick  and  could  but  I  got  a  little  lesson  about  that 


ners  to  uo  inings.  i  new  tuto  my  always  solve  today’s  problems,  I  have 
ork  with  all  the  energy  I  had.  I  developed  a  reading  habit  which  has 
orked  up  carrier  contests  of  all  helped  to  keep  me  “green  at  the  top.” 
nds,  conducted  sales  meetmgs,  and  yes,  I  cleaned  out  the  attic,  but  I 
rote  sal^  letters  to  excite  the  in-  carefully  stowed  away  my  high  top 
rest  of  the  boys.  boots,  my  cap  with  the  fur  earlaps, 

I  thought  I  was  rather  efficient  in  my  sheeplined  coat  and  mittens. 


W.  G.  Zeamer,  Phila. 
Bulletin  Editor,  Dies 


Philadelphia, 


11  —  Wisler 


er,  who  was  then  carrying  a  morning  ered  before  5:30  a.m.”  A  carrier  that  needed  a  leader.  The  secretary  Gable  Zeamer,  39,  executive  editor  of 
route,  came  home  and  told  me  that  was  “late”  if  he  called  for  his  papers  knew  I  was  a  yoimg  man  of  gc^  ^be  Philadelphia  Evening  Bulletin 
when  he  called  at  the  carrier  room  after  4  o’clock.  The  mailing  room  habits  and  had  experience  in  working  since  1936,  died  Sept.  10  at  his  home 
for  his  papers  he  saw  a  sign  on  the  foreman  had  charge  of  the  carriers  with  boys,  so  he  sent  a  committee  to  Philadelphia  following  a  long  ill- 
bulletin  board  which  read,  “Boy  with  and  he  would  send  a  man  after  me  in  call  on  me.  I  accepted.  No  sooner  ^ess. 

bicycle  wanted  to  chase  kicks.  Must  case  a  route  was  “down.”  It  seemed  had  I  gone  through  one  meeting  with  native  of  Columbia,  Pa.,  Mr.  Zea- 
be  16  or  over.”  to  me  that  the  “down”  routes  were  those  boys  than  I  realized  my  short-  ___  Upoan  his  newsoaner  career  on  the 


A  native  of  Columbia,  Pa.,  Mr.  Zea¬ 
mer  began  his  newspaper  career  on  the 


I  was  only  15  at  the  time,  but  I  had  always  farthest  out  and  they  were  comings.  I  had  done  well  with  my  i,ancaster  Examiner.  Later  he  joined 
quit  school  and  gone  to  work  in  a  “down”  on  the  most  stormy  mornings,  newspaper  boys  because  I  had  much  staff  of  the  Pittsburgh  Gazette  and 
factory  where  I  was  earning  $4.20  a  It  took  me  five  hours  to  deliver  a  far-  more  to  work  with  route  earnings,  where  he  was  city  editor  and 

week.  I  had  learned  that  the  kick-  flung  route  one  wintry  morning.  The  prizes,  banquets,  trips,  and  parents  ^igj^t  city  editor.  He  also  served 
chasing  job  paid  $6.  My  dad  needed  snow  was  deep,  the  wind  was  sharp,  back  of  them.  Here  was  a  bunch  of  j^at  newspaper’s  New  York 

all  the  help  I  could  give  him,  so  I  de-  and  when  I  got  back  to  the  office,  both  boys  over  whom  I  could  have  no  con-  bureau. 

cided  to  apply  for  the  job.  I  was  go-  my  feet  were  frozen.  They  took  me  trol  except  through  my  own  initiative,  ^^27  Mr  Zeamer  became  as- 

ing  to  be  16  my  next  birthday  any-  to  a  hospital  and  I  stayed  there  four  magnetism,  and  leadership  ability.  sistant  city  editor  of  the  Detroit  Times 


way,  and  that  was  only  ten  months  days  while  my  feet  “thawed  out.” 


Began  Self-Improvement 


I  went  to  work  as  usual  at  the  fac- 


Worked  in  Mailing  Room 

When  a  man  in  the  mailing  room 


and  subsequently  he  was  named  city 


My  experience  with  the  Y.M.C.A.  editor.  The  next  step  in  Mr.  Zeamer’s 
boys  made  me  feel  inadequate  for  career  came  when  he  was  appointed 


tory  that  morning,  but  I  wore  a  kind  gjgj^  gj.  g^  vacation.  I’d  come  and  my  job  with  the  newspaper  boys.  I  executive  editor  of  the  Memphis  Com 

of  sickly  look  About  9  o  clock  I  told  ^gj^g  j^is  place.  Whether  it  was  wrap-  determined  to  improve  myself.  While  mercial  Appeal. 
the  boss  I  thought  I  had  better  go  ping  club  bundles,  singles,  running  I  kept  on  with  the  Y.M.C.A.  work,  I  aa-  yoamor  ill  severa 


Zeamer  became  ill  several 


home  and  debtor  up.  He  was  a  kind-  Dick  mailer  or  taking  papers  from  took  a  course  in  public  speaking.  I  months  after  he  joined  the  Bulletin, 

ly  soul  and  let  me  off.  I  lost  no  time  jj.jg  conveyor,  I  could  do  the  job.  It  became  active  in  the  young  people’s  He  underwent  major  operations  in  an 

getting  home  where  I  cleaned  up  and  .^^gg  g  j.ggj  thrill  to  stick  labels  in  league  at  church  where  I  was  made  effort  to  regain  his  health.  Although 

made  ready  to  .see  the  circulation  g^^j^g  ggjj  g^^  names  program  chairman  and  later  president,  his  health  continued  poor,  Mr.  Zeamer 

manager  and  offer  myself  in  ^swer  numbers  of  all  trains.  My  sales  letters  and  promotional  cir-  was  at  his  office  usually  every  day 

to  the  call  for  a  kick  chaser.  Orville  Ac  T  enlars  needed  imnrnvement  T  tnelr  j _ _ i 


L.  Cross,  now  With  the  Memphis  Press  g^^red,  I  was  employed  in  various 


As  I  grew  older  and  openings  oc-  culars  needed  improvement,  so  I  took  during  recent  months. 


Scimitnr  was  then  circulation  man-  g^^er  positions  in  the  department: 
ager  of  the  Decatur  (Ill.)  Herald.  He  g^^g  city  collector  and  solici- 

was  the  man  I  called  on  that  morn-  ^g^^  manager. 


ing,  and  he  is  the  man  who  started  Qnly  once  during  this  time  did 
me  as  kick  chaser  some  20  years  ago.  jg^^g  y^g  circulation  department 

Began  Newspaper  Work  That  was  for  a  few^  weeks  in  m; 

I  took  the  job  under  a  double  handi-  late  ’teens  when  I  worked  as  appren 
cap;  I  didn’t  have  any  bicycle  and  I  tice  in  the  press  and  stereotype  de 
wasn’t  16  years  old.  I  hurried  out  and  partment. 

made  a  down  payment  on  a  second  During  the  World  War  wages  ii 


curred,  I  was  employed  in  various  ^  correspondence  course  in  advertis-  He  was  a  member  of  the  America 
other  positions  in  the  department:  By  entering  night  school  I  Society  of  Newspaper  editors,  a  di¬ 

office  clerk,  city  collector  and  solid-  learned  to  typewrite.  Finally,  I  stud-  rector  of  the  North  American  News- 
tor,  and  finally  district  manager,  ied  a  set  of  books  on  general  sales  paper  Alliance  and  a  member  of  Phi 
Only  once  during  this  time  did  I  management  and  business  administra-  Gamma  Delta  fraternity.  He  leaves 
ever  leave  the  circulation  department,  tion.  This  spare  time  study  was  a  hjg  wife,  a  son,  Michael,  14;  and  his 
That  was  for  a  few^  weeks  in  my  great  help  to  me  and  I  could  see  the  mother,  Mrs.  May  Gable  Zeamer. 
late  ’teens  when  I  worked  as  appren-  results  of  it  in  my  work.  Confidence  Funeral  services  were  held  Tuesday, 
tice  in  the  press  and  stereotype  de-  i'l  my  ability  increased  as  civic  organ-  Carrying  out  his  own  request,  Mr. 
partment.  izations  invited  me  to  participate  in  Zeamer’s  body  was  cremated. 

During  the  World  War  wages  in  their  campaigns  and  other  activities.  , 


hand  bicycle.  I  quit  my  job  at  the  shops  and  factories  were  high  and  A  few  years  later  when  Mr.  Parrish  'Pii  vpc  \AnPFD  PHOTOS 

factory  and  reported  for  work  at  the  men  were  scarce.  My  brothers  were  l®It  the  Herald,  I  was  promoted  to  WITILI,/  _ Inaug- 

newspaper  next  morning.  My  hours  making  more  money  than  I  was  and  circulation  manager.  Harrisburg,  Pa.  gg.yjide 

were  to  be  from  six  in  the  morning  I  was  tempted  to  leave  the  newspaper  I  moved  up  to  the  “big  desk”  and  '^rating  the  circuit, 

until  four  in  the  afternoon.  Mornings  and  take  a  job  in  one  of  the  industrial  supposed  that  I  would  find  things  World  Wired  bervic  ^ 

I  would  deliver  complaints.  After-  plants.  I  liked  newspaper  work,  much  easier  from  then  on.  It  didn’t  Harrisburg 

noons  I  would  run  other  errands  and  though,  and  wanted  to  stick  to  it.  work  out  that  way,  however.  In  ad-  r^^oved  all  copy  off  its  ron 

make  carrier  collection  books  on  an  I  made  some  extra  money  by  selling  dition  to  being  responsible  for  keep-  devoted  full  space  to  wire  p 

addressograph  machine.  the  Herald’s  bulldog  edition  on  the  ing  all  the  other  people  in  the  de-  .Df OTTitiTfO  /^IJTTnr'H  PA.GE 

Not  only  the  newspaper  business,  streets  at  night  in  addition  to  doing  partment  busy  and  teaching  them  to  RESUMES  CrlUltt^n 
but  the  city  life  was  all  new  to  me.  my  regular  daytime  work.  War  news  be  more  efficient,  I  still  had  to  get  out  The  Springfield  (Mass.)  Republican 
My  folks  had  brought  me  in  from  the  made  great  headlines  and  papers  the  tall  boots  now  and  then  and  take  Sept.  9  resumed  its  Church  Pag® 


country  only  a  year  or  so  before.  I 
knew  plenty  about  horses,  pigs,  and 


went  like  wildfire. 

As  district  manager  I  got  my  first 


care  of  a  “down”  route.  under  the  direction  of  Curtis  R  Don 

A  morning  papier  often  has  to  break  nell,  church  editor  for  its  10th  co 


corn  planters,  but  a  printing  press  real  test.  Walter  Hoots,  now  on  sick  the  way.  I  remember  plainly  one  ex-  secutive  year. 


fOR  SEPTEMBER  16,  1939 
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SPRINGFIELD  ^ 


NEW  YORK 


I’HILADELPHIA 


GOSS  IS  tH\E  CHOICE 

of  the  SPRINGFIELDk  DAILY  NEWS 


I 


/IfTER  thorough  consideration  and  com¬ 
prehensive  comparison,  the  publishers  of 
the  Daily  News,  Springfield,  Mass.,  chose 
a  Goss  Press. 

The  new  equipment  includes  four  heavy 
duty,  high  speed,  anti-friction  units  and  one 
heavy  duty  folder.  These  units  are  the  latest 
type,  fully  enclosed  design  that  eliminates 
ink  misting  entirely  from  the  pressroom 
and  insures  pressmen's  safety. 

In  selecting  a  Goss  Press,  the  News  is  getting 
the  only  totally  enclosed,  automatically 
lubricated,  anti-friction  press.  It  is  capable 
of  running  up  to  60,000  copies  per 
hour,  producing  a  quality  printed  sheet  on 
a  clean  web. 

In  addition  to  these  mechanical  features, 
Goss  Presses  are  backed  by  a  dependable 
service  policy  that  assures  prompt,  efficient 
attention  to  any  call,  any  time,  anywhere. 

Whether  you're  ready  now  or  merely  con¬ 
sidering  a  change  in  your  printing  equip¬ 
ment,  it  will  be  worthwhile  to  investigate 
the  advantages  of  Goss  engineering  and 
compare  the  economic  value  of  Goss  Press¬ 
es.  Ask  for  full  information  with  specific 
details  on  your  particular  requirements. 
There  is  no  obligation.  Write  at  once ! 


THE  GOSS  PRINTING  PRESS  CO. 

1535  S.  PAULINA  STREET,  CHICAGO,  ILL 

NEW  YORK:  220  EAST  FORTY-SECOND  STREET 
SAN  FRANCISCO:  707  CALL  BUILDING 
GOSS  PRINTING  PRESS  CO.,  LTD.,  LONDON,  ENGLAND 


32— S  YNDICATES 


EDITOR  &  PUBLISHER 


•  1  •  M  'f  T  T  ^  ^  newspapers  by  The  Register 

Irllllip  ^IDDS,  VQn  liOOn  f  f"" 

Cover  War  for  McNauaht  p“oJrruleru.i»XX"ol 

to  be  the  first  comic  strip 

^  ^  m  -wr  character  to  reach  the  war  zone. 

By  STEPHEN  J.  MONCHAK  The  strip,  timely  tying  in  with  the 

European  war,  will  locate  Jane  Ar- 

SIR  PHILIP  GIBBS,  the  famous  Eng-  newspapermen  had  any  official  sUnd-  den  in  Anderia,  a  neutral  kingdom, 
lish  war  correspondent,  novelist,  es-  ing  and  the  correspondent  was  recog-  from  where  her  adventures  will  allow 
sayist,  lecturer,  and  Knight  of  the  nized  only  as  a  dangerous  nuisance,  her  to  see  air  raids,  blackouts,  furious 

_ _ _ _ ,  British  Empire,  subject  to  arrest  at  sight.  Sir  Philip,  attacks,  and  all  the  exciting  aspects 

and  Hendrik  a  story  is  told,  had  violated  every  reg-  of  the  conflict. 

Willem  Van  ulation,  had  personaUy  angered  the  hnwpv^r 


By  STEPHEN  J.  MONCHAK 


of  the  conflict. 


wiiiem  van  uiauon,  nau  i^isouauy  important  to  note,  however. 

Loon,  American  late  Lord  Kitchener  and  was  on  the  j^at  Jane  Arden’s  neutrality  so  far 
journalist  au-  bl^k  books  of  every  port.  as  the  actual  combatants  in  the  war  are 

thor  and  lec-  One  Engl^h  commander.  Genera  concerned  will  be  strictly  maintained, 
turer,  have  Williams,  solemnly  warned  him  that  ^olin  Miller,  business  manager,  said, 
signed  with  Me-  if  he  returned  to  France  he  would  be  ^o  provide  special  promotion  for  its 
Naught  Syndi-  put  up  against  a  white  wall  with  un-  ^j^e  syndicate  found  it  neces- 


Str  Philip  Gibbs 


CATE  to  write  Eu-  pleasant  circumstances  sary  to  have  rewritten  and  redrawn 

ropean  war  com-  After  the  great  war.  Sir  Philip  s  w^r  weeks  of  continuity  that  was  al- 
mentaries,  Rob-  dispatches  and  his  ’Now  It  Can  Be  ^^e  hands  of  the  engravers, 

ert  B.  McNitt.  Told  created  a  great  demand  for  him 

e  d  i  t  o  r ,  a  n  -  as  a  lecturer  in  this  co^try.  He  i^de  vVotkins  Signs  Wythe  Wiliams 
n  o  u  n  c  e  d  this  two  lecture  tours  and  wrote  a  book  ^ ‘ 


JOHN  ELFRETH  WATKINS,  presi¬ 
dent  of  Watkins  Syndicate,  has  just 
signed  a  long-term  contract  for  the 
column  of  Wythe  Williams,  editor  of 


week.  about  the  U.  S.  WATK.UMS,  presi- 

Sir  Philip,  the  brUliant  World  War  Wrote  a  Bo>t-Sollor  .  Watkins  Syndicate,  has  just 

correspondent  for  the  London  Chron-  g;_  philin  was  editor  of  the  Review  ®  j?/ 

icle  and  New  York  Times,  will  write  Reviews  in  1921  22  Since  then  he  Wythe  Williams,  editor  of 

a  tri-weeklv  cable  disnatch  from  Greenwich  (Conn.)  Time,  whose  rev - 

K  1  f  S  u  if  traveled  widely,  given  numerous  gjationg  concerning  the  foreign  situ- 

abroad,  the  first  one  of  which  will  be  ipptnrpc  and  ha<!  written  manv  books  concerning  me  loreign  suu 

released  Sept.  18.  Mr.  Van  Loon  wUl  articles  aid  Ss^s  After  touring  featured  much  of  late 

write  a  weekly  article  from  his  home  Germany,  Austria  and  Russia  when  Snfofmil^hircilim?^’"^ 

in  Connecticut,  titled  “Behind  the  Europe’s  credit  structure  collapsed.  ,  . 

Censors,  which  he  will  illustrate  him-  wrote  an  international  best-seller,  Williams,  it  will  be  recalled,  cre- 
self.  No  release  date  for  this  feature  -The  Middle  of  the  Road  ’’  ^  nation-wide  sensation  last 


Censors,”  which  he  will  illustrate  him-  wrote  an'"  inW^atfonaf  best'l^^^^  Williams,  it  will  be  recalled,  cre- 

self.  No  release  date  for  this  feature  -The  Middle  of  the  Road  ”  ^  nation-wide  sensation  last 

has  been  selected,  Mr.  McNitt  said.  MrNitt  <;aid  the  New  York  spring  when  he  published  an  exclu- 

Famed  a.  Wor  Writer  Times,  St  Louis  ptt-Dispat^,  Phil-  sive  story  stating  that  Na^  Propa- 

Sir  Philip,  now  62,  sky-rocketed  to  adelphia  Bulletin,  Washington  Star,  ganda  Minister  Joseph  Goebbels  sup- 
international  fame  as  a  journalist  a  Boston  Globe,  Fort  Worth  Star-Tele-  attack  of  grippe  was  really  a 

quarter  of  a  century  ago  through  his  gram,  Seattle  Times,  and  the  Houston  pohapse  following  a  beating  a^in- 
keenly  analytical  interpretations  of  (Tex.)  Chronicle  already  have  con-  ‘Stered  in  resentment  of  his  alleged 
the  last  war.  He  saw  most  of  the  tracted  to  take  Sir  Philip’s  cables.  advances  to  an  actress 
heavy  fighting  on  the  Western  Front.  Mr.  Van  Loon,  57,  who  was  Asso-  ,  Watkms  was  the  Greenwich  edi- 

He  first  wandered  into  Tendon’s  ciated  Press  Correspondent  in  Moscow, 


Mr.  McNitt  said  the  New  York  spring  when  he  published  an  exclu- 
Times,  St.  Louis  Post-Dispatch,  Phil-  sive  story  stating  that  Nazi  Propa- 
adelphia  Bulletin,  Washington  Star,  Minister  Joseph  Goebbels  sup- 

Boston  Globe.  Fort  Worth  Star-Tele-  P^^ed  attack  of  grippe  was  really  a 


the  last  war.  He  saw  most  of  the 
heavy  fighting  on  the  Western  Front. 
He  first  wandered  into  London’s 


advances  to  an  actress. 

Mr.  Watkins  was  the  Greenwich  edi¬ 
tor’s  syndicate  manager  during  the 


iiG  nrSv  \V3riCl0r0Cl  into  X^onclon  S  ,  _  x&rac  w 

famed  Fleet  Street  at  the  turn  of  the  St.  Petersburg  and  Warsaw  durmg  when  ne  was  t'aris  correspon- 

lamea  rieet  street  at  tne  turn  ot  the  revolution  in  Russia  in  1906  also  ‘lent  of  the  Philadelphia  Public 

*vered  *e  WoSd  He  ?.s  JS  ‘-edge'-  foreign  eervice.  Williame  ec- 

h?w^„?wHh “  e  eorresponden.  in  Belginm  at  .he  om- 

London  Chronicle  the  naner  on  which  break  of  the  war  in  1914,  and  from  Ndler  expelled  him  from  Germany 
i^naon  unronicie,  tne  ^per  on  wnicn  Februarv  1918  he  was  lor  condemning  the  assassination  of 

later  he  made  his  reputation.  ™ey,  laio,  to  renruary,  laia  ne  was  „  ,  Austrian  Chancellor 

TT.  ,  ♦  J-  (  t  nu  correspondent  in  several  European  iJoOtuss,  the  Austrian  L.hanceuor. 


His  outstanding  feat  on  the  Chron-  tri  s  ^ 

icle  was  exposing  the  hoax  allegedly  ^oun  e  . 
perpetrated  by  Dr.  Cooke  in  claim-  ^ 
ing  discovery  of  the  North  Pole.  lectured  at  many 

He  had  his  first  trial  as  a  war  corre- 
spondent  for  the  London  Daily  °  ’ 

Graphic  in  1912  when  war  broke  out  Timely  War  Tie-in 
in  the  Balkans  and  he  was  sent  out  , 

with  the  Bulgarian  Army. 

When  Europe  collapsed  in  1914  he  the  advent! 

was  among  the  first  special  corre-  .  v  j  . 
spondents  to  be  sent  to  the  front  with  ^  ’ 

the  French  and  Belgian  armies,  and 
later  with  the  British  armies  in  the  Art 

field,  1915-18.  There  he  acquitted  Foatures 

himself  with  such  distinction  that  the 
English  Government  conferred  a  title 

upon  him  in  1920.  ART 

At  the  outset  of  the  last  war  no 


countries.  ^ 

He  has  written  numerous  books  and  New  Serials  Announced 
has  lectured  at  many  distant  points  in  CHICAGO  TRIBUNE  -  NEW  YORK 


He  was  bom  in  Rotterdam, 


“JANE  ARDEN,”  by  Monte  Barrett 
and  Russell  Ross,  comic  strip  deal- 


NEWS  SYNDICA’TE  this  week  an¬ 
nounced  release  of  two  never-before- 
published  Blue  Ribbon  Fiction  serials, 
a  daily  and  a  weekly.  The  daily, 
“They  Hunted  a  Fox,”  by  Alice  Camp¬ 
bell.  author  of  “A  Door  Closing  Soft- 


ing  with  the  adventures  of  a  girl  re-  ly”  and  “Flying  Blind,”  is  an  excit- 
porter,  which  is  syndicated  to  more  ing  murder  mystery,  with  an  English 
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Banner  Feature: 
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On  Su5ine55 

140  papers  have  added  the 
weekly  Roger  Babson  column  to 
their  pages  so  far  this  year  in¬ 
cluding  the  New  Orleans  Times 
Picayime,  Memphis  Commercial 
Appeal,  Houston  Post,  Rochester 
Times  Union,  Portland  Oregonian, 
etc. 

For  Samples  and  Rates  Write 

Publishers  Financial  Bureau 

BABSON  PARK  MASS. 


serving:  selective  newspapers  lor  more  than 
a  decade. 

Address,  Times  Building,  New  York,  N.  Y. 


rural  fox  -  hunting  background. 

•"The  Guilty  Bystanders”  is  the  title 
of  the  Sunday  serial.  It  is  Rupert 
Hughes’  newest  novel,  which  deals 
mostly  with  the  dramatic  story  of  a 
battle  between  a  clever  criminal 
lawyer  and  an  earnest  district  attor¬ 
ney. 

’The  syndicate  also  announced  it  had 
ready  for  release  16  first  run  weekly 
short  stories,  averaging  from  three  to 
five  thousand  words  each. 

"All  Quiet"  Revived 
“ALL  QUIET  ON  THE  WESTERN 
FRONT,”  by  Erich  Maria  Remarque, 
international  best  seller  of  the  World 
War,  which  has  been  serialized  in 
newspapers  throughout  the  country  at 
various  times,  is  being  revived  again 
in  serial  form  by  King  Features  Syn¬ 
dicate,  which  has  the  American  and 
Canadian  newspaper  rights,  the  syn¬ 
dicate  announced  this  week.  Illus¬ 
trated,  it  will  be  released  in  daily  and 
Sunday  installments.  The  New  York 
Daily  Mirror  will  begin  publication  of 
the  serial  Sept.  18. 

TTie  war  in  Europe  has  enormously 
increased  the  demand  for  news  pic¬ 
tures  and  so  King  has  inaugurate  a 
Pony  Midnight  Special,  and  War  Spe¬ 
cials  picture  mat  service,  the  syndi¬ 
cate  also  announced. 

NEA  Releasing  New  Series 
CONTINUING  its  coverage  of  the 
European  conflict,  NEA  Service  this 
week  is  releasing  a  series  of  three 
stories  by  John  T.  Flynn,  NEA  spe¬ 
cial  writer,  economist,  and  business 
expert.  The  articles,  which  will  be  il¬ 
lustrated,  are  titled  “How  This  War 
Will  Affect  the  Little  Man’s  Pocket- 
book.” 

d  ^  a.y7wo-^” 

mthke^iT 


BRESSLER  KELIGIOCS — Twelve  timely  weekly  featuret 

v'nn'nntAT  r-ARTWovs  lor  church  paces.  One  hundred  newspapers 

EDITORIAL  UAKl-OONS  service  during-  last  fifteen  years. 

America's  first  individualized  cartoon  service  Church  pace  plans  for  revenue  free.  Interna¬ 


tional  Kelicious  News  Service,  1831  Sheldon 
Road.  East  Cleveland,  Ohio. 


COMPlfTf  MAT«I»«M 


WOMENS’.  The  woman  of  today — expressed 
in  the  vivid  lantruagre  of  today — in  pictures  I 
TODAY’S  WOMAN  is  a  5-paKe  woman’s 
“Features  with  a  Future’’  section  offered  by  ESQUIRE  FEATURES. 

QUEEN^^TURES  INC.  INC..  919  No.  Michigan  Ave.,  Chicago. 

12  So.  12th  Street  - 

_ PhU^Iphla,_Pa^ -  YOl'R  FEATURE.  If  your  feature  is  worth 

INFORMATION  SERVICE — A  Good  Answer  doins.  it's  worth  advertising.  Ask  us  about 
to  Questions  Department  in  a  newspaper  the  low  SYNDICATE  rates, 
serves  a  double  purpose — it  has  reader  in¬ 
terest  and  it  brings  mail.  The  oldest  and  ■  - 

largest  service  of  this  kind  it  conducted  by 

Frederic  J.  Haskln,  Washington.  D.  C.  NEWS 

PSYCHOLOGY.  Dr.  Crane’s  “Case  Records.”  _ _ _  _ _ 

Daily,  illustrated,  "fi-in-l’’  feature,  covering 

love  and  marriage  problems,  children,  per-  UNITED  PRESS 

sonality  improvement,  business  psychology, 

mental  hygiene,  every  week,  plus  mail  i»r-  nnminant  N.>wa  Cnvcrm 

vice.  Hopkins  Syndicate,  Inc.,  Chicago,  BeU  Dominant  N.  ws  Coverage 

S>-ndlcate,  Inc.,  New  York. _ _ 

RELIGIOUS.  If  it  were  not  superlatively  CABLE.  Background  of  cable  news  by  au- 
trood,  many  great  dailies  would  not  have  thoritative  writers  from  all  comers  of  the 
used  the  Ellis  Lesson  continuously  for  more  world.  Send  for  samples.  World-Wide  News 
than  25  years.  EUls  Service,  Svvarthmore,  Service,  Newton,  Mass. 

Pa. _ _ _ _ 

fmMrtIS^®eveIu“th^™r?(^  <!lf”auU^^7r  MEXICAN  NEWS:  “CAVALCADE  OF  MEX- 
fm^elv  ivlew^  for  yo*r  weekend  chu?ch  ICO"  by  "BiH"  Wells  a  weekly  dispatch  from 

Fourth  Bo?  ^2^  ^"ywi^.'^CiS 


UNITED  PRESS 
For  Dominant  Nf-ws  Coverage 


CABLE.  Background  of  cable  news  by  au¬ 
thoritative  writers  from  all  comers  of  the 
world.  Send  for  samples.  World-Wide  News 
Service,  Newton,  Mass. 
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New  ^iins, 
new  gases, 
new  planes^ 
all  scientific  angles 
of  WAR  are  com¬ 
pletely  reported  hy 
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The  Original  Synthetic  Rubber  Printing  and  Lithograph  Rollers 

AND  "H.S."  SOLID  RUBBER  ROLLERS  FOR  FORM  POSITIONS 


DAYCO  “STKYPUT"  ROLLERS 
Dovco  Base  «hd  Renewable  Surface 
CAN  EE  APPLIED  TO  ANT  STOCK 


DRYCO  SOLID  RUBBER  FORM  ROLLERS 


The  war  is  on  . . .  military  chiefs  play  chess 
with  the  destiny  of  millions . . .  and  fast  break¬ 
ing  headlines  turn  great  daily  papers  inside 
out  No  wonder  the  pressroom  staff  has  the 
"yips”  until  the  word  comes  to  roll  the  giant 
presses.  But  after  that  they  let  up  and  smile  as 
presses  equipped  with  Dayco  Rollers  take 
over  the  job  of  '’making  the  street”  on  time. 

Yes  sir,  Daycos  take  the  headaches  out  of 
list-second  headlines,  as  Dayco  "H.S.”  Solid 
Rubber  Rollers  in  form  positions  teamed 
with  Dayco  "Stayput”  Rollers  in  other  posi¬ 
tions  to  click  off  trouble-free  mileage  on  high 
speed  presses. 

And  for  smaller  types  of  newspaper  presses 
l^yco  "Stayput”  Rollers,  with  the  renewable 


surface  which  is  an  integral  part  of  the  roller 
construction,  give  top-flight  performances. 

Daycos  are  tough!  They’re  ink  and  water 
resisting.  There  is  no  ink  penetration — no 
soft  spots— no  blisters— they  need  no  time 
out  for  changes  or  adjustments.  Daycos  have 
the  right  consistency  and  affinity  for  properly 

Distributed  by 

GEO.  H.  MORRILL  COMPANY 

Division  General  PrintinK  Ink  Corporation 
Write  to  any  Branch: 

BOSTON  •  DETROIT  •  MINNEAPOLIS  •  NEW 
YORK  ‘CHICAGO  •  FORT  WORTH  •  PHILA¬ 
DELPHIA  •  ST.  LOUIS  •  SEATTLE  •  LOS 
ANGELES  •  SAN  FRANCISCO 


distributing  and  depositing  ink.  They  per¬ 
mit  presses  to  run  at  top  speeds  under  any 
climatic  condition.  And  they  won’t  de¬ 
teriorate  in  storage. 

Ask  for  detailed  figures  which  show  how 
much  time  and  cash  Daycos  are  saving  for 
large  and  small  newspapers,  the  nation  over. 

DAYCO  SOLID  RUBBER 

AND  "STAYPUT”  ROLLERS 

Made  Especially  for  Sewspapers 

★  ★  ★ 

THE  DAYTON  RUBBER  MFG.  CO. 

.  DAYTON,  OHIO 

The  Originators  and  Pioneers  of  Synthetic  Rubber  Printing  and 
Lithographic  Rollers 
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Fluorescent  Lighting  Is 
Efficient  and  Economical 

with  which  he  colored  motion  pictures  of  the  royal 

By  JACK  PRICE  the  rea- 

^  son  he  stays  on 

at  operating  a 

NUMEROUS  requests  addressed  to  Schulman  is  a  staff  INP  photog-  news  camera  is 
this  department  for  additional  data  rapher  assigned  to  cover  the  war  occasional 

concerning  the  use  of  fluorescent  from  the  side  of  the  Allies.  He  was  excitement  and 
lighting  for  general  photography  re-  therefore  prepared  for  any  ^  emer-  “kick”  that  the 
quired  that  further  experiments  be  gency,  and  aside  from  the  ship’s  pho-  work  provides, 
conducted  to  provide  the  desired  in-  tographer  was  the  only  cameraman  to  “This  game  of- 
formation.  Accordingly  additional  obtain  pictures  of  this  particular  res-  ten  is  pure  corn- 
tests  were  made  with  a  three-in-one  cue.  His  negatives  were  developed  bat,”  the  dimin- 
color  camera.  and  printed  aboard  the  Washington  utive  Ries  said 

In  these  tests  photographs  were  ^d  transshipped  to  Ae  office  via  the  recently,  “and  sound  are  shown  in  aii  indoor  the 

taken  on  color  transparency  films  and  Yankee  Clipper  westbound  from  Ire-  that’s  when  ^  I  W.lham  Ries  “re  12  hLS  a^ay 

separation  negatives  with  both  Ae  I^i^.  somethin^  of  a  son  of  j  k  u  A  The  Star’s  exhibit  also  includes  a 

three-in-one  and  a  standard  studio  ,  ^s  bammy  is  something  ot  a  son  ot  been  knocked  down  and  have  had  to  demonstration  of  television  fac 

camera,  the  purpose  being  to  deter-  destiny  who  happens  upon  dramatic  swing  my  camera  as  the  only  avail-  sSd°e  and  WirephoS  S  Sto’s 

mine  by  comparison  whether  fluores-  doings  the  INP  office  is  expecting  able  weapon  to  protect  myself,  but  ^rephotrplant  wa^movS^  fro^^^ 

cent  lighting  provided  the  illumina-  ^ If  run-of-the-mill  pictures  what  _the  heck,  that’s  half  the  fun  of 


Camera  Knights  Toronto  StOT  Had  Large 

ONE  thing  different  about  William  ^nho^?^? 

Ries.  photographer  for  the  St.  Louis  p  „  j 
Globe-Democrat,  is  the  frankness  Eliza^th  and 

«,itb  wbiph  he  color^  motion  pictures  of  the  royal 

visit  to  Canada,  the  United  States  and 
Newfoundland  are  features  of  the 
Toronto  Star's  exhibit  at  the  Canadian 
National  Exhibition  this  year.  The 
Star’s  exhibit  was  officially  opened  on 
Aug.  25  by  Lord  Maugham,  lord 
chancellor  of  Great  Britain,  and 
closed  last  week. 

The  pictures  occupy  two  walls  in 
the  National  Industries  building  and 
overflow  into  the  Graphic  Arts  build¬ 
ing. 

The  colored  motion  pictures  with 
that’s^^when""  I  William  Rie,  sound  are  sho^.m  in  an  indoor  the- 
viT  -f  k  V  r  hours  a  day. 

i  jlf  jk  kj*  Yhe  Star’s  exhibit  also  includes  a 

been  knocked  down  and  have  had  to  demonstration  of  television,  fac¬ 


tion  required  by  two  different  pho¬ 
tographic  methods.  The  results  ex¬ 
ceed^  the  author’s  expectations. 

Separation  Negatives 


from  him. 

More  excitement  occurred  when 


the  picture  chase.” 


Ries,  who  has  a  consistent  record 


building  to  the  exhibition  and  ope¬ 
rated  there  during  the  14  days  of  the 


pank  Muto  another  lOT  staff  pho- 

. . .  2"”.„d  iT  o,b"d  “  aS™  'roUtaeT.sT.Ee  RETURNED  ON  CLIPPER 

For  the  separation  negatives  the  new  f^om  the  Rumanian  border  that  he  fonSwcHtp  *  He^  sterted  with  the  aviation  edi- 

Gallagher  Lerochrome  double  pellicle  0^^  of  the  last  of  the  foreigners  Potion  iQi  n  Kansas  City  Star,  arrived  safely 

mirror  three-in-one  camera  was  used,  to  leave  Warsaw  since  it  was  attacked  1910  in  the  art  depart  tj.  s.  this  week  aboard  the 

This  and  the  regulation  studio  cam-  by  ^  Ce^^^ns.  '  *  ment.  next  worked  on  the  Kansas  Dixie  Clipper  from  Lisbon.  Bower- 

era  were  adjusted  for  daylight  ex-  ^uto  sent  early  dispatches  that  he  r  sock  was  one  of  14  Americans  strand- 

posures  and  the  timing  of  both  was  had  obtained  permission  to  cover  the  j  Yf,,.  I  ffl,  ^  ’kff “  _-lk '  ed  in  Marseille  without  transporta- 

almost  identical.  but  waT  in  tion.  He  and  his  companions  found 

Although  spectral  charts  of  the  being  able  to  transmit  his  pictures  working  for  the  old  St.  Louts  ^  ramshackle  car  with  a  broken 


For  the  separation  negatives  the  new  from  the  Rumanian  border  that  he 


Gallagher  Lerochrome  double  pellicle  was  one  of  The  last  of  "thT  foreigners  ^tate.  He  started  with  the 

mirror  three-in-one  camera  was  used  7  t  ur  ^  *  •  .r^  ♦*  k  j  Denver  Post  in  1910  in  the  art  depart 

mirror  tnree-in-one  camera  was  usea.  jq  jgave  Warsaw  since  it  was  attacked 

This  and  the  regulation  studio  cam-  bv  the  Germans  workM  on  the  Kan^ 

_  oyLne  uermans. . p.  .  f-„:„bt  to  S 


General  Electric  Company,  manufac¬ 
turers  of  the  fluorescent  lamps,  indi¬ 


being  able  to  transmit  his  pictures  gfur 
safely  back  to  his  office.  Baker  who 
realized  that  Muto’s  efforts  would  ,  “ 


m  any  aroppea  imo  pnotograpny  ^ion.  He  and  his  companions  found 
bile  working  for  the  old  St.  Louts  ^  ramshackle  car  with  a  broken 

spring  which  hadn’t  been  comman- 
It  was  Clint  Murphy,  now  chief  of  deered  for  military  service.  They 


cate  a  slight  deficiency  in  the  lower  have  been  wasted  if  he  could  not  find  <fepartment  for  the  Post -Dispatch,  purchased  a  new  spring  and  then 

red  scale  this  was  hardly  discernible  g  method  of  getting  his  action  photos  Provided  the  example  that  lead  drove  to  Spain  and  boarded  a  train 

in  the  developed  negatives,  and  could  back  to  the  States,  cabled  him  to  re-  experiment  with  picture  mak-  for  Lisbon  where  luckily  they  made 

be  dismissed  as  almost  negligible,  main  in  Warsaw  and  effect  a  liaison  gadgets  while  working  as  a  re-  plane  connections.  En  route  Bower- 

Transparencies  made  with  the  studio  with  one  of  the  Polish  photographers  Caught  with  one  in  his  hand  sock  reported  having  seen  a  sub¬ 
camera  provide  an  excellent  color  jq  supply  pictures  for  INP.  The  last  editor  when  pictures  marine  stalking  an  unidentified 

guide  for  the  engraver  when  working  cable  from  Muto  informed  Baker  that  needed,  he  was  told  to  freighter. 

from  separation  negatives.  a  contact  had  been  made  with  a  pho-  Produce.  He  did  and  they  made  the  ■  = 

The  experiments  were  conducted  tographer  on  a  Polish  newspaper  who  ^he  in^ception,  News  Cameras  Deserve 

with  three  units  having  a  total  of  was  to  cover  the  front  and  would  of  William  Ries,  photogra-  Q^LLMEYER 

sixteen  48-in.,  40-watt  fluorescent  send  his  shots  back  by  special  courier.  P"®^*  tci  eBLi/^T/^  1  EklCCC 

Since  arriving  in  St.  Louis,  Ries, 


tubes.  The  light  output  of  these  UO  Muto  is  now  safe  in  Rumania  but  *0  ivies, 

watts  provided  ample  illumination  for  jt  is  expected  that  he  has  established  ^y®  work^  for 

snapshots  with  a  4  x  5  camera  fitted  a  channel  fnr  receivinv  the  Policb  fo®  Louis  star  once,  the  old  Re- 
with  an  f.4.5  lens  at  a  speed  of  1 /150th  photos.  He  ha.s  not  been  orXed  o"®®'  ^®  Globe-Dem- 

of  a  second.  All  negatives  were  fully  home  yet.  and  according  to  present  *^®®-  ^®  '^®®"  ^^®^® 

timed.  Both  super  press  and  ortho  information  it  is  expected  that  he  will  ^‘^®  ®‘"®® 

films  were  used  in  the  tests,  and  both  eventually  find  means  to  return  to  ■ 

fully  reacted  to  the  light.  The  pan  Poland  where  he  may  operate  with-  ALL-STAR  GA^4E 
film  produced  a  better  balance  in  the  out  fear  of  being  cut  off  from  his  base  .  nf  rou 

red  range  while  the  ortho  film  was  of  onerations  ^  record  crowd  of  38,688  paid 

more  responsive  to  the  blue.  The  $82,600  gross  to  see  the  All-Star 

net  result  of  the  experiment  was  the  „  j  rv-  *  eleven,  sponsored  by  the  New  York 

assurance  that  either  emulsion  may  Undersea  Pictures  Herald  Tribune,  play  the  New  York 

be  used  with  excellent  results.  THE  Picture  Post  of  London  England  Giants,  professional  football  team,  at 


Fine  News  Cameras  Deserve 

DALLMEYER 

TELEPHOTO  LENSES 


ALL-STAR  GAME 


red  range  while  the  ortho  film  was  of  operations  .  ^  ^8,688  paid 

more  responsive  to  the  blue.  The  $82,600  gross  to  see  the  All-Star 

net  result  of  the  experiment  was  the  „  j  rv-  *  eleven,  sponsored  by  the  New  York 

assurance  that  either  emulsion  may  Undersea  Pictures  Herald  Tribune,  play  the  New  York 

be  used  with  excellent  results.  THE  Picture  Post  of  London  England  Giants,  professional  football  team,  at 

The  sixteen  tubes  with  a  total  of  recently  ran  a  series  of  pho-  1  kVlf 

640  watts  provide,  in  actual  opera-  tos  illustrating  subsea  attempt  to  night  gai^  Sept.  7  procee^^^^ 

tion  the  light  equivalent  of  approxi-  Photograph  the  submarine  Thetis  „  ,  Ai^FunH  which  annnallv  IcnHc 

matelv  8000  watts  of  tunssten  fila-  which  sank  in  a  mysterious  manner  Fresh  Air  Fund  which  annually  sends 

r‘„f ilSjl  in  i"  I-iven«ol  Bay  England.  The  fea- 

lieht  Dower  is  reeistered  in  actinic  ^“^®  Picture  of  Ae  series  is  one  made  “ue  s  sumrner  Fresh  Air  camp.  The 

v^ue  Sher  than  by  observation  with  ^h  a  miniature  camera  concealed  in  '^Jerfld'^Trib^L^SlilS  ^‘imr 

the  eye  ^®  ili'^ers  helmet.  ward,  Herald  Tribune  sports  editor. 


As  repeatedly  stated  in  this  depart¬ 
ment  fluorescent  lighting  for  mono- 


the  diver’s  helmet. 

The  photograph  itself  is  not  very 
good  but  represents  initiative  on  the 


ward,  Herald  Tribune  sporte  editor. 


Your  Speed  ^ 

Graphic  or 

Gredlex  is  the  — \ 

best  you  can  i  I 

»et  for  your 

work.  It  has  /  'Si 

to  be.  Because  J  y  •w 

you  know  how 

editors  want  1  ^  /I^'’ 

pictures — and  1  V  i 

no  excuses!  '  y  I 

And  that’s  ^  ’  V  PX 

why  you’ll  \  ,f\  1 

nnd  so  many  I ' 

newsmen 

equipped  with  Dallmeyer  ^Telephoto 
Linses  .  .  .  bringin,  back  the  d.ffic^t 
or  “impossible”  shots  that  make 
photo  history.  Made  with 
precision  and  accuracy, 
lenses  are  the  finest 
moderate  in  price.  Write  for  4es«  P“ 
tire  literature  EP  and  please  speeliy 
the  make  of  your  camera. 

M  E  D  O 

1  15  West  47th  St.,  New  York  City 


chrome  photography  is  decidedly  su-  ^^®  Pi^lication  that  devised 

perior  to  any  light  source  now  in  use.  ^"®  coY®r3g®-  Great  secrecy  was  ob¬ 
its  adaptability  to  color  work  by  any  ^ciwed  in  pr^aring  for  the  expedition 
of  the  several  recognized  methods  u^®use  of  the  presence  in  Liverpool 
has  been  demonstrated  to  a  degree  many  rival  reporters  and  camera- 
where  its  acceptability  for  this  pur-  uien  assigned  to  ^  cover  the  salvage 
piose  should  no  longer  cause  any  hesi-  op®r3tious.  The  diving  apparatus  was 


tation  to  employ  it.  Newspapers  op¬ 
erating  their  own  studios  will  find  it 
both  more  effective  and  economical 


contracted  for  through  an  unknown 
intermediary. 

Arriving  at  the  site  of  the  sunken 


than  their  present  lighting  equipment.  Thetis  the  cameraman  in  diving  re¬ 
galia  was  lowered  over  the  side  and 


Got  Torpedo  Shots 


operated  his  miniature  on  the  sea 
floor  with  his  teeth  and  lips.  Seven 


HARRY  Baker  of  the  INP  relates  that  exposures  were  made,  all  more  or 
his  office  has  been  repeatedly  less  indistinct.  In  one,  however,  the 
thrilled  during  the  past  10  days.  The  contour  of  a  part  of  the  sunken  hulk 
first  excitement  occurred  when  a  ra-  is  discernible. 


dio  flash  from  Sammy  Schulman 
aboard  the  S.S.  Washington  was  re¬ 
ceived  reporting  the  rescue  of  the 


SATURDAY  EDITION 

The  Berlin  (Wis.)  Journal,  now 


crew  of  the  torpedoed  steamer  Olive-  published  evening  except  Sunday,  has 
S^ove.  added  a  Saturday  edition. 


Scott 

Newspaper 

Presses 

The  utmost  in 
Dependability 

Units 

Folders 

Paper  Feeds 

Fastest,  Safest 
in  the  World 

Walter  Scott  &  Co. 

PLAINnELD,  N.  J, 


HOES 

ROOTERS 

Hat  and  curved 

SAW  table-trimmer 
JIG  SAW-DRILL 

are  described  in  an  illustrated 
bulletin.  Write  for  it  today. 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York.  N.Y. 


Swain  Scalf,  Chicago  Tribune  staff  fihofograhhcr,  focuses  the  Tribune’s  “Big  Bertha. 


If  You  Can’t  Get  Close 
with  a  GRAFLEX 


predetermined  distances.  It’s  a  “natural”  that  will  “earn 
its  keep”  from  the  very  beginning. 

Right  now,  too.  is  the  time  to  take  stock  of  your 
regular  camera  equipment.  (If  you  need  replacements, 
get  them  now  before  the  season  is  in  full  swing.)  And,  how 
about  telephoto  lenses?  They  greatly  broaden  the  scope 
of  your  Speed  Graphic  and  Series  D  Graflex  cameras. 


It  won’t  be  long  now  before  you’ll  be  “on  the  spot”  for 
dramatic,  story-telling,  paper-selling  football  and  play- 
'tff  baseball  shots.  Make  such  pictures  a  certainty  with 
J  custom-built  Graflex  “Big  Bertha.” 

You  don’t  need  lucky  breaks  or  close-up  positions  on 
the  playing  field  with  this  camera.  Using  either  a  28" 
or  a  40"  lens,  it  enables  you  to  get  big  close-ups  from 
stands.  It  has  Graflex  guess-proof  ground  glass 
focusing,  is  equipped  with  visual  diaphragm  ring  for 
setting  the  diaphragm  from  the  rear  of  the  camera, 
built-in  sunshade  and  a  pre-focusing  gear  shift  raechan- 
that  permits  pre-setting  the  unit  to  any  of  four 


MM  AM  Send  for  our  FREE  catalog  of 

vHIHLww  ^’’■allcx  and  Speed  Graphic 
American-made,  Pri/.c-Winning 
Cameras  and  Accessories.  We  will  also  send  you  further  information 
concerning  the  Graflex  “Big  Berthas”  upon  request,  holmer  (iraflex 
Corporation,  Dept.  EP-47,  Rochester.  N.  \  U.  S.  A. 


While  in  iCew  York  for  the  W orld’s  Fair,  visit  the 
Graflex  Display  Rooms  at  SO  Rockefeller  Plaza. 


AMERICAN 

k  made 


I 


36— A  DVERTISING 


EDITOR  6  PUBLISHER 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 

No.  134.  Comparative  Prices  and  Special  Sales 


facturer,  can  “pick  off”  in  his  market  will  mean  two  or  three  sales  each 
the  best  customers  and  sell  them  at  week.  Prospects  should  be  placed  in 
a  fair,  full  retail  price.  It  is  simply  the  hands  of  salesmen.  When  the 
a  matter  of  constructive  copy  rim  salesman  calls  on  the  prospect  he 
continuously.  '  should  take  with  him  clippings  of  ad¬ 

vertisements  that  have  appeared.  It 
is  the  constant  pounding  of  the  3- 


3.  Copy  Suggestions  is  the  constant  pounding  of  the  3- 

AFTER  our  discussion  with  the  manu-  t»"e-a-week  ads  that  makes  it  twice 
facturer  who  was  mentioned  in  the  easy  or  e  sa  esman  to  get  an 
first  Dart  of  this  column,  we  sub-  audience  and  sell  against  competitors. 


first  part  of  this  column,  we  sub¬ 
mitted  a  simple  formula  that  he  might 
use  in  a  test  campaign.  Here  is  the 
formula. 

A.  Lay  out  a  12-month  campaign. 


Prices  Will  Remain 

WHETHER  the  national  advertiser,  the 
regional  advertiser  or  the  local’ ad- 


m/-.  fT-Tn/rc'  t  .  1  *  •  u  u  f  Ruo  3  advertisemonts  a  week.  Sug-  regional  advertiser  or  the  local  ad- 

FROM  T  ME  TO  TIME  the  editor  of  retail  stores  ,s  bought  by  four  different  publisher  who  runs  the  vertiser  likes  it  or  not,  price  adverth- 

this  column  has  an  opportunity  to  age  groups  of  women  buyers: -young  ^  -  t^at  the  advertisements  ap-  ing  will  be  with  us  so  long  as  retail 

discuss  with  national  advertisers  the  women  from  15  to  20,  unmamed,  pear  on  the  woman’s  page,  the  house-  stores  are  operated.  Ninety  per  cent  of 
use  of  black  and  white  advertismpn  young  marri^  women  from  20  to  hold  page,  near  the  radio  log  or  near  all  our  families  have  incomes  of  $2,500 
daily  newspapers.  At  one  of  these  2o  without  children;  married  women  ^  or  less.  They  must  shop  in  order  to 

meetings,  held  m  the  office  of  a  manu-  from  25  to  44  with  small  children;  and  „  keen  within  their  budeets  hut  in 


meetings,  held  m  the  office  of  a  manu-  from  25  to  44  with  small  children;  and  g  ®  ^  advertisements  keep  within  their  budgets  but,  in  everj- 

facturer  who  produces  a  line  of  prod-  older  women,  from  44  to  75  with  interest  to  young  market,  one  will  find  from  10  to  20'c 

ucts  us^  in  most  honries,  this  question  grown  children.  married  women  who  do  not  have  of  these  buyers  seeking  the  best.  Thev 

was  raised:— “How  long  will  it  re-  We  know  that  90*7^  of  the  women,  children.  Describe  the  convenience  of  are  willing  to  pay  a  little  more  if  they 
quire  for  us  to  see  tangible  results  in  including  their  husbands,  fathers  and  a  medium-sized  refrigerator,  ample  can  be  assured  of  better  service  or 
a  given  market  if  we  release  in  one  brothers,  have  annual  incomes  of  for  two  people.  Always  list  in  each  longer  wear.  If  the  advertiser’s  prod- 
newspaper  3  average  size  advertise-  $2,500  down.  We  know  that  from  20%  advertisement,  price,  size  and  terms,  ucts  sells  at  more  than  $5  he  has  no 
mente  each  week?  Will  the  pre-  jq  as  high  as  35%  of  their  annual  in-  Run  copy  for  this  group  of  buyers  choice  in  the  type  of  advertising  copy 
dominance  of  ‘price  advertising  in  come  is  spent  on  food.  We  know  that  each  Monday.  that  he  prepares  for  release  in  a  daily 

the  paper  we  use,  have  anything  to  the  average  25%  of  their  income  c.  On  Wednesday,  prepare  special  newspaper.  It  must  be  factual,  in- 

do  with  the  success  or  fmlure  of  a  devoted  to  rent  or  to  the  monthly  copy  for  women  with  small  children,  formative,  constructive  if  his  retailer 

test  campaign?  As  we  go  through  the  payments  they  make  on  the  purchase  Point  out  in  these  advertisements  how  to  win  the  10  to  20%  of  each  mar- 
average  daily  newspaper— and  we  see  ^heir  homes.  food  mav  be  Durchased  in  Quantities  ket  who  will  buy  better  things  at  full 


several  hundred  each  year — we  have 


their  homes.  food  may  be  purchased  in  quantities  ket  who  will  buy  better  things  at  full 

These  four  groups  of  women  buyers  thereby  reducing  the  weekly  food  price.  If  the  item  sells  at  $50  or 


the  feeling  that  most  newspaper  ad-  compelled  to  shop  constantly  for  budget.  Emphasize  the  importance  uiorc-  the  retailer  must  use  the  same 

vertismg  is  confine  to  sales,  close-  bargains.  We  know  that  a  large  per-  of  food  protection  for  children.  Show  formula  that  has  been  used  by  piano 

outs  or  specials.  Seldom  do  we  see  centage  of  them  buy  on  “eye  value.”  how  doctor  bills  may  be  cut  down  by  rnerchants.  heating  contractors  and 


close-outs  or  special  sales  in  national  value.  We  know  that  many  of  having  pure,  healthful  food.  others  who  sell  high-priced  units.  He 

magazines  and  almost  never  do  we  p^y  fQj.  ^  mattress  that  D.  On  Friday,  run  special  adver-  oiust  employ  canvassers  or  investiga- 

hear  of  specials  or  close-outs  on  a  ^^gy  give  fair  service  for  5  years,  tisements  for  older  women  who  have  produce  new  prospects.  If  he 


radio  program  nor  do  we  see  many  3  $25  mattress  might  last  20  grown  children, 

specials  offered  on  billboards. 

^  years. 


4.  How  to  Get  Prospects  men  will  find  it  twice  as  easy  to  close 

NOT  ONE  retail  refrigerator  dealer  in  ^kose  prospects  who  have  been 

50  is  today  using  the  tried  and  prov-  produced  by  the  canvasser  or  invest!- 


Analysis  oi  Small  Paper  Haw  to  Gel  Prospects  men 

BEFORE  ANSWERING  the  several  national  advertiser  who  uses  radio,  NOT  ONE  retail  refrigerator  dealer  in 
questions  propounded  by  the  ad-  magazines  or  billboards  seldom  quotes  50  is  today  using  the  tried  and  prov-  P*"®  ^ 
vertiser  and  his  agent,  we  decided  to  the  retail  price  of  his  unit.  He  may  formulae  that  have  been  develojwd 
make  a  column-by-column  analysis  give  a  price  range,  which  is  helpful,  over  the  years  by  piano  stores,  heating 
of  a  typical  medium-sized  daily  news-  but  it  is  not  nearly  so  effective  as  the  contractors,  vacuum  cleaner  specialty 
paper.  The  paper  selected  was  dated  listing  of  an  item  in  a  daily  news-  salesmen  and  book  salesmen.  It  is 
Tuesday,  August  8,  1939,  and  is  pub-  paper  with  a  specific  price  attached  to  our  belief  that  the  average  retailer 
lished  in  an  Ohio  city.  Twenty-four  a  description  of  the  article.  How  could,  within  90  days’  time,  produce 
pages  were  analyzed.  In  this  issue  long  will  it  require  for  the  national  almost  any  market,  dozens  of  re¬ 


follows  this  procedure  and  if  he  runs 
3  advertisements  each  week  directed 
at  specific  groups  of  buyers,  his  sales¬ 
men  will  find  it  twice  as  easy  to  close 
sales  to  those  prospects  who  have  been 


there  appeared  62  separate  advertise-  advertiser  to  win  customers  and  re-  irigerator  prospects  it  he  were  to  em- 
ments.  Based  on  our  check-up,  we  duce  his  selling  costs  by  confining  the  P^oy  ^  woman  canvasser.  There  are 
found  706  special  items  in  this  one  major  portion  of  his  advertising  dozens  of  women  in  every  community, 
issue.  Dozens  of  nationally-advertised  budget  to  newspapers?  That,  to  us,  who  have  four  or  five  hours  a  day 
brands  were  included  in  these  various  seems  to  summarize  the  problem.  fkat  could  be  devoted  to  this  work 
advertisements  ‘'nd  they  can  be  employed  for  from 

Competing  with  these  706  special  „  ^  il  ♦  T' 

itpmc  at  snppial  nripps  wp  fminH  19  2.  Sell  One  at  a  Time  sell  a  refrigerator.  Simply  ask  them 


frigerator  prospects  if  he  were  to  em- 


advertisements  they  can  be  employed  for  from 

Competing  with  these  706  special  „  ^  il  ♦  T' 

items  at  special  prices,  we  found  12  2.  Sell  One  at  a  Time  sell  a  refrigerator.  Simply  ask  them 

regular  advertisers  who  were  telling  TODAY  about  half  of  all  American  ^  inven- 

a  story  about  their  store  and  service.  homes  have  mechanical  refrigera-  *®’^y  their  kitchen  equipinent.  Tum- 
Those  of  us  who  are  associated  with  tors.  In  the  average  city  our  4  women  Qowns  are  few  when  an  investigator 
newspapers  know  that  most  retail  buyers  may  see  at  least  10  different  ®  canvasser  says  to  a  woman  who 

stores  conduct  sales  in  the  month  of  makes  of  refrigerators.  Even  though  a  possible  prospect,  I  am  ^p***”® 

August.  It  is  clean-up  time  in  the  the  manufacturer  has  set  up  a  price  nothing.  I  am  simply  making  a  kitch- 
average  store.  Fall  merchandise  is  control,  a  sharp,  aggressive  buyer  can  homes  m  this 

arriving,  and  the  average  retailer  obtain  a  price  concession.  Largely  be-  community.  Will  you  be  good  enough 
feels  that  a  discontinued  line,  a  bro-  cause  the  average  shopper  has  come  to  tell  me  wheth^  or  not  you  have 

ken  line  or  slow-moving  items  should  the  belief  that  most  newspaper  adver-  ^  refrigerator,  what  type  of  range 

be  sold  during  this  last  month  of  tising  is  confined  to  close-outs,  special  ypjj 

summer.  Cash  at  this  time  is  more  sales,  or  discontinued  lines,  it  takes  three  prospects  each  day 


important  than  an  inventory. 


the  patience  of  Job  and  considerable 


daily  is  this  true  when  the  inventory  courage  for  a  retailer  to  stand  fast  on 
consists  of  things  that  have  not  moved  his  price  list  and  to  release  3  times 
and  that  the  buyer  is  willing  to  admit  each  week  for  a  year,  in  a  newspaper, 
are  not  wanted  by  his  average  cus-  specific  information  about  the  refrig- 
tcmers.  erator  that  he  sells.  Yet,  many  suc- 

We  have  found,  however,  that  this  cess  stories  are  now  available  proving 
explanation  does  not  satisfy  the  na-  lhat  a  retailer,  backed  by  the  manu- 

tional  advertiser  or  his  agent.  Many  . . . . 

of  them  feel  that  a  continuous  pro-  PBOTIlllllffillllilllWIII^^ 

motional  campaign,  or  an  educational  I  NEWSPAPER  PROPERTIES  I 

campaign  or  a  factual  campaign  about  |  B 

their  products,  cannot  succeed  because  |  BOUGHT  &  SOLD  B 

of  the  predominance  of  price  adver-  i  g 

tising  that  is  found  in  practically  every  |  § 

daily  newspaper  in  the  United  States.  |  VALUATIONS  I 

To  those  who  have  encountered  the  I  .  n  B 

same  opposition  when  they  suggested  |  purposes  H 

the  use  of  daily  newspapers  in  pref-  |  a.  a 

erence  to  other  media,  the  following  g  abddaicai  B 

suggestions  may  be  helpful.  g  NEWSPAPER  APPRAISAL  g 

CORPORATION 
L.  Parker  Ukrly,  Pm. 


(UE) 


MARK 


NEWSPAPER  PROPERTIES  I  OF  ACCURACY,  SPEED 


1.  Analysis  of  Buyers  g  Parker  ukrij.  Pm.  g 

IT  IS  NOW  generally  believed  that  |  I 


80%  of  all  merchandise  sold  in 


AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 

UNITED  PRESS 


4 

Easier  Job 

Vi'ith  Linotype 
Legibility  Faces 

The  eyes  of  your  readers  are 
very  delicate  organs.  And  our 
modern  civilization  gives  them 
a  lot  of  tough  work. 

Let  those  eyes  take  it  easy 
when  they  read  your  news¬ 
paper.  It  will  make  your  news 
more  enjoyable  for  readers,  it 
will  attract  more  readers. 

Linotype  Legibility  Faces 
were  especially  designed  for 
newspaper  printing.  They  gh  e 
excellent  readability  in  spite  o 
the  adverse  conditions  of  news 
paper  production. 

f.,.a.LIN0TYP&5 

...retype  Bodoni  Bold  and  Ionic  No.  5 
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1475 

Sen 
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boun'i®'' 


^o4  thing* 
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.  ti«  hunni’^' 
.(lorKi-S'^'^ket 
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The  fifty-two-issues-a-year  of  Editor 
&  Publisher,  the  MARKET  GUIDE,  and 
International  Year  Book  constitute,  in 
the  truest  sense,  an  efficient  “fleet”  of 
periodicals,  making  fact-flnding 
“flights”  over  a  territory  so  huge  it 
would  be  impossible  for  those  who  need 
such  a  service,  to  conduct  it  profitably. 
You  desire,  for  example,  in  planning  a 
newspaper  advertising  campaign,  to 
have  dependable  information  relative  to 
certain  markets  . . .  buying-power,  trad¬ 
ing  areas,  industrial  strength,  income 
prowess,  retail  outlets,  strategic  terri¬ 
torial  position,  etc. 

The  MARKETT  GUIDE  speeds  you 
there  on  swift  wings.  That  it  should  be 
the  most  practical  and  profitable  adver¬ 
tising  medium  for  any  newspaper  to  tell 
its  OWN,  high-lighted  market  and  cir¬ 
culation-coverage  story  is,  of  course, 
obvious.  Reservations  should  be  made 
without  delay.  Publication  date  Nov. 
25th;  forms  close  Nov.  11th. 
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19.19 

Linage 

Total  Advertising 

August  .  90,525,74’ 

July  .  85,407,448 

Display  Only 

.\iigust  .  69,410,349 

July  .  64,837,754 

Classified 

August .  21,115,394 

July  .  20,569,694 

Retail 

August  .  52.021,701 

July  .  45.222,418 

I  teieirtment  Store 

August  .  21,456.014 

July  .  18,039,503 

( ieneral 

.\ugust .  12.527.071 

July  .  13,999,268 

■Vutomotive 

.\ugiist .  3,512,310 

July  .  3,495,993 

Financial 

August  .  1,349,266 

July  .  2,120,075 


86,101.667 

83,652.929 


65.293,494 

63.351,771 


20.808,173 

20,301,158 


49,295,382 

45,423,616 


20.532.325 

17.909,506 


12,174.778 

13,027,619 


2,622,568 

3.031,230 


1,200.766 

1,869:306 


Newspaper  Linage 
Up  5.1%  in  August 


NEWSPAPER  advertising  linage  in 
August  took  a  healthy  spurt  for¬ 
ward  and  for  the  fifth  successive 
month  this  year  registered  a  gain, 
and  all  classifications  registered  sub¬ 
stantial  upswings.  August  was  96.9Vr 
giving  the  month  a  total  increase  of 
5.1*7r  over  the  same  period  last  year, 

Chicago  Guild 
Fined  $500  for 


Picketing 


Violation  of  Secondary 
Picketing  Court  Order 
Draws  Two  $250  Levies 

Superior  Court  Judge  John  J.  Lupe 
fined  the  Chicago  Newspaper  Guild 
S500  on  Sept.  11  for  violating  an  in- 
juction  prohibiting  secondary  picket¬ 
ing  of  advertisers  in  the  Chicago 
Herald-American.  A  strike,  called 
against  the  Hera  Id- Examiner  and 
American  Hearst  newspapers,  last 
December,  still  is  in  effect. 

The  rule  against  the  American 
Newspaper  Guild,  parent  body  of  the 
CNG,  was  dismissed,  inasmuch  as 
Judge  Lupe  said  the  evidence  sub¬ 
mitted  did  not  directly  implicate  it 
in  two  offenses  involved.  On  Sept. 
15,  however.  Judge  Lupe  will  hear 
other  petitions  against  the  national 
guild,  charging  similar  violations  of 
court  orders,  which  are  being  brought 
by  15  or  more  Chicago  advertisers, 
as  well  as  other  business  organizations 
such  as  San  Francisco  and  Detroit, 
which  also  have  been  picketed. 

The  $500  fine  was  levied  on  the 
basis  of  $250  for  each  violation  and 
was  announced  after  detailed  testi¬ 
mony  was  given  by  officials  of  the 
Komiss  Fur  Company  and  the  Swarts 
Jewelry  Company,  both  occupying 
places  of  business  on  the  Chicago 
State  Street  rialto.  Photographs  taken 
by  Herald-Examiner  staff  men  were 
used  in  evidence  and  several  witnesses 
identified  the  picketers  as  members  of 
the  CNG. 

The  court  injunction  which  forbade 
picketing  and  trouble-making  was  is¬ 
sued  by  Superior  Court  Judge  Grover 
C.  Niemeyer,  on  Feb.  7,  1939. 

New  Coast  Strike 

Eight  members  of  a  newly-formed 
guild  unit  on  the  Huntington  Park 
(Cal.)  Bulletin,  free-distribution  pa¬ 
per,  went  out  on  strike  Sept.  9  over 
a.sserted  non-recognition  of  the  unit 
and  alleged  discharge  of  four  em¬ 
ployers  for  guild  activities. 


on  the  Editor  &  Publisher  Index. 

The  gain  of  5.1%  was  based  on 
Media  Records  measurements  for  52 
cities. 

Automotive,  with  its  33.9%  gain  for 
the  month,  paced  the  other  classifica¬ 
tions  and  easily  outdistanced  finan¬ 
cial,  which  was  second  with  a  12.4% 

Transfer  of  Mat  Brings 
Strike  Threat 

The  Tuesday,  Sept.  12,  publication 
of  the  Boston  Herald  was  endangered 
when  members  of  the  Boston  Typo¬ 
graphical  Union  No.  13  went  on  a 
6-hour  strike  Monday  over  the  dis¬ 
charge  of  their  chapel  chairman. 

According  to  the  union  version, 
William  Govier,  mechanical  superin¬ 
tendent  of  the  Herald,  discharged 
Chairman  John  Brown  about  3  o’clock 
Monday  afternoon  over  a  dispute  re¬ 
garding  the  disposition  of  an  ad  mat 
going  out  of  the  plant,  presumably 
to  the  Boston  Post.  According  to  the 
union  contract  with  the  daily  news¬ 
papers  of  Boston,  a  mat  may  be 
transferred  but  not  type  matter  un¬ 
less  near  a  deadline  or  an  emergency, 
and  in  either  case  the  type  must  be 
set  in  the  recipient  plant  within  a 
day  and  then  thrown  back  into  the 
melting  pot. 

Chairman  Brown,  a  working  member 
of  the  Herald  composing  room  staff, 
claims  he  could  not  ascertain  just 
where  the  mat  was  going,  which  is 
his  contract  right.  The  composing 
room  went  on  strike  demanding  that 
Brown  be  reinstated.  It  was  not  until 
about  9  o’clock  that  evening,  after 
mediation  by  representatives  of  the 
International  Typographical  Union 
and  the  ANPA  with  officials  of  the 
Herald,  that  the  dispute  was  settled 
and  the  men  including  Brown  re¬ 
turned  to  their  work. 

lOIN  AP  WIREPHOTO 

The  San  Francisco  Call-Bulletin 
Sept.  12  began  publication  of  Asso¬ 
ciated  Press  Wirephotos.  The  Call- 
Bulletin  is  the  fourth  newspapier  in 
the  San  Francisco  Bay  area  and  the 
second  Hearst  paper  to  join  the  net¬ 
work.  The  San  FrancLsco  Examiner 
began  publication  of  Wirephoto  two 
weeks  ago.  The  San  Francisco  Chron¬ 
icle  and  the  Oakland  Tribune  have 
been  subscribers  since  inauguration  of 
the  service.  The  Spokane  (Wash.) 
Sookesman-Review  and  the  Daily 
Chronicle  on  Sept.  1  began  using 
Wirephotos.  Lexington  (Ky.)  Herald 
and  Ledger  also  have  taken  Wire¬ 
photos. 


increase.  General  was  third  with  a 
9.2%  gain. 

Also  showing  gains  for  the  month, 
other  classifications  registered  as  fol¬ 
lows:  display,  6.3%;  retail,  5.5%;  de¬ 
partment  store,  4.5%,  while  classified 
showed  a  gain  of  1.5%. 

The  various  classifications  stood  as 
follows  on  the  Editor  &  Publisher 
Index,  an  average  for  the  month  for 
the  last  five  years:  display,  95.7%; 
classified,  101.4%;  retail,  100.7%;  de¬ 
partment  store,  101.6%  ;  general.  85.6%; 
automobile,  71.1%,  and  financial, 
101.9%. _ 

Two  Special 
Representatives 
Combine  Offices 

Prudden.  King  &  Prudden,  Inc.,  and 
DeLisser-Boyd.  Inc.,  newspap>er  pub- 
li.shers’  representatives,  announced 
this  week  that  effective  Sept.  1,  they 
have  combined  their  offices  in  12 
cities. 

Harry  J.  Prudden,  president  of 
Prudden,  King  &  Prudden,  told  Edi¬ 
tor  &  Publisher  the  move  was  made 
to  “save  duplicated  overhead  and  in¬ 
crease  service.” 

DeLisser-Boyd  has  moved  into  the 
Prudden  offices  in  New  York  at 
Rockefeller  Center,  and  in  Chicago 
at  180  North  Michigan  Ave.  The 
DeLisser-Boyd  office  in  Philadelphia 
at  1421  Chestnut  Street  now  serves 
both  representatives. 

By  the  move  Prudden.  King  & 
Prudden  acquired  new  offices  in 
Philadelphia,  Pittsburgh  and  Allen¬ 
town,  Pa.  DeLisser-Boyd  acquired 
new  offices  in  Rochester,  N.  Y.,  and 
San  Francisco.  Other  offices  now 
combined  are  in  Denver,  Omaha.  Los 
Angeles.  Seattle  and  Portland. 


AD  IDEA  SUIT 

A  suit  to  recover  $15,000  was  filed 
in  Supreme  Court,  Manhattan,  this 
week  by  Nathan  Fried  against  R.  J. 
Reynolds  Tobacco  Co.  in  which  Fried 
charged  that  defendant  used  slogans 
originated  by  him  in  the  advertise¬ 
ments  of  Camel  cigarettes.  Plaintiff 
alleges  he  originated  the  phrase  “Last 
Longer”  as  applied  to  Camel  cigar¬ 
ettes.  No  answer  has  been  filed  to 
the  complaint  as  yet. 

LARSEN  HEADS  "TIME" 

At  a  special  meeting  of  the  board 
of  directors  Sept.  7,  Roy  E.  Larsen 
was  elected  president  of  Time  Inc. 
Henry  R.  Luce  will  continue  as  chair¬ 
man  of  the  board  and' senior  editor 
of  all  Time  Inc.  publications.  Mr. 
Larsen,  a  graduate  of  Harvard,  class 
of  1921.  was  one  of  the  founders  of 
Time  with  Briton  Hadden  and  Mr. 
Luce. 


J.  C.  Dayton  Dies; 
Ex-Publisher  of 
Ne'w  York  Journal 

Headed  Hearst  Doily 
From  1913  to  1928  .  .  .  Was 
Advertising  Expert 

James  Chandler  Dayton,  for  15 
years  publisher  of  the  New  York  Eve- 
iiing  Journal  and  later  general  ad- 
v’ertising  counselor  for  all  the  W.  R. 
Hearst  newspapers,  died  Sept.  13  at 
his  home,  21  East  82nd  Street,  New 
York,  after  an  illness  of  several 
months.  He  would  have  been  77 
years  old  Sept.  19. 

Born  in  Mexico,  N.  Y.,  the  son  of 
the  late  Dr.  Gilson  A.  Dayton  and 
Frances  Chandler  Dayton,  Mr.  Day- 
ton  entered  the  newspaper  field  as  an 
advertising  solicitor  on  the  New  York 
American  in  1900.  He  served  Mr. 
Hearst  in  important  executive  capaci¬ 
ties  before  he  established  himself  as  an 
independent  advertising  consultant  in 
1931. 

Mr.  Chandler’s  rise  in  the  Hearst 
organization  was  rapid.  Transferring 
to  the  New  York  Journal,  he  was  sub¬ 
sequently  placed  in  charge  of  a  special 
soliciting  force  representing  all  Hearst 
newspapers  in  the  foreign  field.  Un¬ 
der  his  administration  business  of  the 
department  was  increased  507c.  In 
1911  he  became  advertising  manager, 
then  business  manager,  and  finally, 
in  1913,  publisher  of  the  Journal. 

Mr.  Dayton  resigned  as  publisher 
of  the  Journal  on  Feb.  1,  1928.  After  a 
vacation  of  six  months,  he  opened  his 
own  offices  in  New  York  as  private 
consultant  in  merchandising  and  ad¬ 
vertising.  In  March,  1929,  he  rejoined 
the  Hearst  organization  as  general  ad¬ 
vertising  counselor  for  all  the  Hearst 
newspapers.  He  retired  from  this  po¬ 
sition  and  devoted  his  time  to  his  in¬ 
dependent  advertising  business  until 
ill  health  forced  his  retirement  a  year 
ago. 

Known  as  one  of  the  ablest  execu¬ 
tives  in  the  newspaper  business.  Mr 
Dayton  was  credited  with  a  leading  in¬ 
fluence  in  the  development  of  news¬ 
paper  advertising.  He  was  a  firm  be¬ 
liever  in  the  future  progress  of  news¬ 
paper  advertising,  believing  its  ad¬ 
vance  would  be  sharper  than  in  the 
first  quarter  of  the  century. 

Mr.  Dayton  had  a  wide  circle  of 
friends  in  the  advertising  merchandis¬ 
ing  and  newspaper  fields.  In  1928.  at 
the  time  he  resigned  as  the  Journals 
publisher,  he  was  tendered  a  dinnw 
by  his  associates  and  received  a  gift 
of  a  watch  and  chain,  the  watch  being 
inscribed  with  the  familiar  phrase. 
“Please  see  me,  J.  C.  D.”  . 

A  widower,  Mr.  Dayton  is  survivM 
by  two  daughters,  Mrs.  Joseph  R- 
Greenwood  and  Miss  Katherine  Day- 
ton,  and  a  son  Duncan  McC. 

His  wife,  Julia  McCallum  Dayton,  died 
in  1926.  The  funeral  was  held  from 
the  Dayton  home  at  2:30  p.m.  Friday 
■ 

Mai  Lunn  Now  with 
Sun-Telegraph 

Malcolm  S.  Lunn,  business  mana¬ 
ger  of  the  New  York  Journal- Ameri¬ 
can,  has  been  appointed  circulation 
director  of  the  Pittsburgh  Sun-Tele¬ 
graph.  The  appointment  was  an¬ 
nounced  this  week  by  Harry  M.  Bi  - 
ner,  publisher  of  the  Sun-Tele.gn^P  ■ 

Mr.  Lunn  succeeds  Ben  Bloom,  w  o 
has  been  appointed  circulation  i 
rector  of  the  American  Weekly  wi 
offices  in  New  York.  , 

Thomas  Crowley'  has  assumed 
duties  of  business  manager  at 
Journal- American. 


Chicago:  211  West  Wacker  Drive 
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Census  to  Include 
Information 
On  Weeklies 

NEA's  Request  Granted  .  .  . 
Only  $5,000,  or  More, 

Gross  Reported 

Washington*,  D.  C.,  Sept.  11 — The 
United  States  Bureau  of  the  Census 
has  granted  the  request  of  the  Na- 
jonal  Editorial  Association  to  restore 
a  the  1940  census  of  manufactures 
•k  schedule  contained  in  the  1935 
.-ensus,  but  dropped  in  1937,  which 
save  the  breakdown  of  information 
a  the  weekly  newspapers  of  the 
.'ountry. 

Ihe  request  was  conveyed  during 
a  conference  with  census  bureau  offi- 
;ials  recently  by  James  Wright 
Brown,  publisher  of  Editor  &  Pub¬ 
lisher;  Howard  W.  Palmer,  president 
of  the  National  Editorial  Association; 
Robert  H.  Pritchard,  past  president  of 
•k  association,  and  William  L.  Daley, 

:3  Washington  representative.  News 
•Jiat  the  request  had  been  granted 
was  learned  when  proofs  of  the  new 
ionns  were  returned  from  the  print¬ 
ers  this  week. 

Education  Campaign 
In  return  for  the  action  of  the 
census  bureau  in  inserting  the  sched¬ 
ule,  the  representatives  of  the  NEA 
lave  assurances  that  they  would  con- 
3uct  a  campaign  of  education  be- 
iween  now  and  January  1,  1940,  when 
■Jie  census  will  start,  enlisting  the 
eapport  of  state  press  associations 
and  individual  publishers,  to  see  that 
k  information  is  furnished  by  the 
publishers. 

The  movement  to  restore  the  sched¬ 
ule  was  started  by  an  address  by  Mr. 
Brown  at  the  convention  of  the  NEA 
in  June  on  board  the  S.S.  Aleutian 
uetween  Seattle  and  Alaska.  He  de¬ 
plored  the  lack  of  accurate  informa¬ 
tion  concerning  the  weekly  newspaper 
•teld.  A  committee  was  authorized 
iiy  the  association  to  confer  with  the 
census  bureau  officials  and  seek  to 
remedy  the  situation. 

Insertion  of  the  schedule  will  mean 
that  when  the  figures  are  tabulated 
there  will  be  an  accurate  picture  of 
the  number  of  weekly  newspapers 
doing  a  gross  business  of  $5,000  or 
more  a  year,  with  their  average  cir¬ 
culation  figures,  and  their  receipts 
trom  subscriptions  and  sales,  adver¬ 
tising  and  commercial  printing.  Since 
the  $5,000  minimum  applies  to  all  in- 
jhistries  it  will  be  impossible  to  col- 
;Kt  data  on  the  newspapers  doing 
•ess  than  that  volume. 

In  the  conference  census  bureau 
^als  stressed  the  fact  that  the 
hgures  to  be  supplied  by  the  news¬ 
papers  should  be  for  those  of  the 
calendar  year  of  1939.  Enumerators 
a^l  start  the  distribution  of  the 
^nedules  the  first  week  of  January 
m  the  census  of  manufactures,  the 
Work  on  the  population  census  start¬ 
ing  April  1. 


Local  News  Played 
Above  War 
In  New  Orleans 


AD  CLUB  DAY  SEPT.  29 

“Advertising  Club  Day”  at  the  New 
York  World’s  Fair  honoring  the  Ad¬ 
vertising  Club  of  New  York  at  the 
Poor  Richard  Club  of  Philadelphia, 
originally  scheduled  for  Sept.  15,  has 
been  postponed  until  Sept.  29. 

■ 

Block  Promotes 
Speen  Newell 
On  Toledo  Blade 

Former  Named  General 
Manager,  Latter  Succeeds 
Him  as  Business  Manager 

Two  key  business  department  exec¬ 
utive  posts  were  involved  in  the  an¬ 
nouncement  Sept.  8  by  Paul  Block, 


N*EWORT.KANS.S'^i<3p3S 

gil^ELtCliralTDEAL 
RESTS  nuiilD  CASE 


States  and  Times-Picayune 
Giving  Top  Position  to 
State  Political  Scandals 

New  Orleans,  La.,  Sept.  12 — With 
war  news  bogging  down  deep  in  offi¬ 
cial  censorship,  the  Times-Picayune 
and  the  New  Orleans  States — after  the 
first  flurry  of  war  extras — are  now 
giving  equal  or  better  play  to  im¬ 
portant  local  developments  in  the 
.state  political  scandals. 

The  States  is  consistently  playing 
local  political  and  investigation  news 
over  the  European  situation  when 
the  occasion  demands. 

An  apt  illustration  occurred  Sept.  8. 
Faced  with  two  big  developments  on 
the  scandal  front.  Editor  James  E. 
Crown  gave  both  higher  play  than 
the  Polish  defense  of  Warsaw. 

One  dealt  with  running  testimony 
at  the  mail  fraud  trial  of  Dr.  James 
Monroe  Smith.  Seymour  Weiss.  Monte 
Hart  and  two  other  state  machine 
political  figures.  The  other  concerned 
the  sudden  payment  by  former  Gov¬ 
ernor  Richard  W.  Leche  of  $11,000  to 
the  state  conservation  department  as 
reimbursement  for  that  amount  “ad¬ 
vanced”  by  the  department  last  De¬ 
cember  when  Leche  was  presented 
with  a  40-foot  cabin  cruiser  sup¬ 
posedly  by  a  group  of  business  friends. 

Editorially,  in  cartoons  by  Keith 
Temple  and  Roy  Aymond,  and  in  of¬ 
fice  promotion  literature  the  Nichol- 
.son  newspapers  are  continuing  to 
emphasize  that  “we  have  a  war  of 
our  own  right  here.” 

The  federal  mail  fraud  trial  is  the 
first  of  the  widespread  cases  un¬ 
covered  by  newspaper  and  govern¬ 
ment  investigations  to  reach  court. 

An  effective  system  of  covering  the 
trial  is  being  used  by  the  States. 
City  Editor  F.  Edw.  Hebert  and  Russ 
Mr.  Newell  was  president  of  the  Kintzley  of  the  news  staff  are  dictat- 
International  Circulation  Managers’  ing  the  running  trial  story  and  all 
Association  in  1934,  and  previously  leads  to  Andy  Ojeda,  rewrite  man. 
had  been  a  vice-president  of  that  The  dictation  is  done  over  a  private 
organization.  wire  from  the  federal  building  out- 

While  Messrs.  Speer  and  Newell  side  the  courtroom.  Trial  copy  does 
have  been  with  the  paper,  it  has  had  not  go  over  the  city  desk,  passing 
its  greatest  period  of  growth  in  cir-  directly  from  rewrite  to  the  copy  desk, 
culation  and  as  an  advertising  me-  After  considering  a  blanket  censor- 
dium,  the  Blade  management  an-  ship  on  use  of  any  grand  jury  pro¬ 
nounced.  ceedings  such  as  the  one  in  effect  on 

Mr.  Block  announced  that  F.  E.  federal  grand  jury  proceedings  in 
Cottrell,  with  the  Blade  48  years.  New  Orleans,  District  Attorney  Dewey 
would  continue  as  vice-president  and  Sanchez  agreed  not  to  ask  for  such  a 
treasurer,  and  that  the  editorial  and  court  order  on  condition  that  re¬ 
news  department  would,  as  hereto-  porters  would  not  use  names  or  pho- 
fore,  continue  under  the  direction  of  tographs  of  witnesses  requested  by 
Grove  Patterson,  Blade  editor.  the  district  attorney’s  office. 


wiASiuitnia 


This  Sept.  9  front  page  of  the  New  Orleans 
States  shows  how  this  newspaper  is  top¬ 
heading  local  developments  of  the  state 
political  scandal  over  war  news. 


lewel 


.  .  ,  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 


Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can-  be  obtained 
through  The  Personnel  Bureau. 


SPARK  PLUGS 
FOR  PUBLISHERS 


The  Employment  Division  of  the 
National  Newspaper  Promotion  Asso¬ 
ciation  can  put  you  in  touch  with 
qualifiad  men  or  women  of  evaluated 
experience.  If  you  need  talent  to 
head  up  or  round  out  your  adver¬ 
tising,  sales,  circulation,  or  editorial, 
Promotion  Department,  please  write 
in  confidence.  (No  fees.) 

NATIONAL  NEWSPAPER 
PROMOTION  ASSOCIATION 

Lee  Tracy,  Prom.  .Mgr. 

NEW  YORK  WORLD-TELEGR.\.M 

Chairman,  Employment  Cammittat 


Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


Write  or  tviu 


James  C.  Kiper,  Director 

35  E.  Wacksr  Orivs,  Chicago,  III, 


Trenton  (Mo.)  Reyublican- 
"•es  marked  its  75th  anniversary 
eight-page  paper. 
Rogers  Clark,  its  present 
Wisher,  assumed  that  post  upon  the 
3th  of  her  father  Sept.  22,  1924. 


A  aAtidn-wida  noa*|^oflt  larTiM 
ported  hj  Siffma  Delta  Ohi.  PrefessioB 
al  Jornraaliitie  Frateraitj. 
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Why  Some  Letters 
Click,  Others  Flop 

continued  from  page  7 


A  certain  salesman  who  had  been  fired 
from  paper  A  and  subsequently  hired 
by  a  fourth  paper,  D,  quite  under- 
standingly  thought  it  would  soothe  his 
injured  ego  if  he  could  get  this  busi¬ 
ness  away  from  the  paper  that  had 
fired  him! 

So  he  wrote  a  long  sales  letter  to 
the  chain's  advertising  manager — a 
letter  containing  many  meaningless 
generalities  (and  damn  few  facts)  in 
which  he  contended  that  the  chain’s 
use  of  paper  A  was  a  sad  mistake! 
The  advertising  manager  promptly 
forwarded  a  copy  of  this  letter  to  the 
paper  so  bitterly  attacked,  with  the 
suggestion  that  that  paper  reply  to  the 
indictment. 

Accyracy  Foremost 
Now,  it  so  happened  that  the  sales¬ 
man  had  made  a  lot  of  bad  guesses 
about  certain  phases  of  paper  A’s  in¬ 
fluence,  and  the  cold,  cold  facts  that 
would  establish  the  inaccuracy  of  his 
guesses  were  readily  available. 

Paper  A  replied  as  forcefully  and 
convincingly  as  possible  and  the  drug 
chain  executive  sent  a  copy  of  that 
reply  to  the  rancorous  salesman’s  boss 
— paper  D’s  advertising  director. 

“It  looks  to  me  as  if  you  were  jolly 
w'ell  licked  in  this  dog  fight  of  yours,” 
said  that  executive  when  the  salesman 
had  been  invite'd  in  on  the  carpet,  “and 
I  think  you  might  as  well  admit  it.” 

So  the  chastened  salesman  had  to 
write  the  account  again,  not  only  ad¬ 
mitting  that  the  paper  he  had  attacked 
should  be  used  but  inferring  that  it 
was  the  chain’s  best  buy! 

And,  as  long  as  that  salesman  kept 
the  account,  its  advertising  was  con¬ 
spicuously  absent  from  the  columns  of 
his  paper! 

*  •  * 

There's  a  type  of  letter  that’s  too 
seldom  written.  I  refer  to  the  letter 
that’s  designed  to  sell  you — the  sales¬ 
man — and  to  create  good  will  for  you 
and  your  paper — the  letters  you  write, 
or  should,  to  the  “birds  in  hand” — to 
the  accounts  you’ve  landed! 

It’s  a  safe  bet  that  more  advertisers 
drop  out  of  newspapers  because  they 
feel  neglected  or  aggrieved  than  de¬ 
part  because  results  weren’t  up  to 
snuff. 

Keeps  Client's  Problems  in  Mind 

If  you  were  only  sure  of  keeping  all 
the  accounts  you  had  this  year 
throughout  the  year  to  come,  what  a 
gain  you  would  have  next  year  with  a 
lot  of  new  business  in  the  bag! 

Then  why  not  keep  your  present 
customers  happy?  Why  not  continue 
to  be  interested  in  them  and  their 
problems?  How  about  offering  an 
occasional  sugge-^tion  or  two?  How 
about  sending  them,  from  time  to  time, 
memos  of  interesting  points  about  your 
paper?  How  about  keeping  them  sold 
on  your  paper  instead  of  dropping 
them  like  hot  coals  as  soon  as  you’ve 
landed  them? 

There’s  another  type  of  letter  that’s 
written  too  often!  'ITiat’s  the  impas¬ 
sioned  epistle  written  after  the  battle 
has  been  fought — and  lost.  The  letter 
that  adds  nothing  to  the  sales  story 
you’ve  previously  presented.  The 
space  buyer  is  apt  to  say  to  himself, 
“I’ve  heard  all  this  before.  Why  does 
he  bother  me  again.” 

There’s  a  time  to  fight  and  a  time 
to  lose  with  a  smile.  There’ll  be  other 
battles! 

The  letter  that  raves,  that  intimates 
that  the  space  buyer  or  advertiser 
doesn’t  know  his  business  because  he 
did  not  choose  to  use  your  paper  is  a 
dangerous  letter.  “Aha,”  says  the 
person  addressed,  “this  bird  can’t  take 


EDITOR  & 


PUBLISHER 


it!”  Why  not  prove  to  him  that  you 
can! 

A  few  years  ago,  a  large  Eastern 
daily  lost  a  tough  fight  to  retain  a  key 
account.  A  high  powered  salesman 
and  the  advertising  manager  were 
both  on  the  firing  line.  Loss  of  the 
business  meant  loss  of  leadership  in 
the  classification.  It  was  a  bitter  pill 
to  swallow.  A  letter  was  sent  to  the 
space  buyer  and  copies  to  the  agency 
vice-president  and  the  head  of  the 
business. 

This  letter  began  “now  that  the  cur¬ 
rent  - schedule  is  all  set,  I’ve  no 

intention  of  squawking  about  it.  All 
of  us  have  to  take  one  on  the  whiskers 
occasionally,  whether  we  like  it  or 
not.” 

No  mention  of  the  paper  was  made 
in  any  part  of  the  letter.  Instead,  a 
general  discussion  of  the  advertiser’s 
problems  was  so  constructed  as  to 
point  to  the  necessity  of  an  advertising 
policy  that,  if  adopted,  would  almost 
automatically  bring  the  paper  the 
business. 

What  happened? 

The  owner  took  the  trouble  to  write 
.  .  .  “You  are  of  course  familiar  with 
our  present  plan,  but  this  in  no  way 
precludes  the  possibility  of  altering 
our  coverage  at  a  later  date.” 

Facts  in  Letter 

The  vice-president  of  the  agency 
wrote,  “I  want  to  congratulate  you  on 
this,  both  as  to  the  spirit  of  the  letter 
and  the  facts  it  contained.” 

Here’s  evidence  that  a  salesman’s 
ability  “to  take  it”  built  respect  and 
good  will.  When  the  next  schedule 
came  up  for  consideration,  he  had  no 
great  difficulty  in  getting  back  on  the 
list.  Everyone  likes  a  good  loser! 

If  a  clever  artist  is  available,  have 
him  illustrate  some  of  your  sales  let¬ 
ters  to  your  colder  prospects.  (If  he 
has  a  humorous  twist  to  his  style,  so 
much  the  better).  Tlie  letter  about 
the  crosseyed  pup  would  not  have 
been  half  as  appealing  without  the 
drawing  of  the  puppy,  goggle  eyed 
from  trying  to  follow  the  mad  gyra¬ 
tions  of  the  bee  that  buzzed  about  his 
nose. 

The  use  of  a  simple  stock  cut  of  a 
man’s  face  has  increased  return  from 
ordinary  postcards  10  or  15%.  Pic¬ 
tures  appeal — increase  attention  value! 

If  you  can  use  humor  effectively,  by 
all  means  do  so  occasionally  but  don’t 
spread  it  on  too  thick.  Humor  is  the 
sauce  for  the  pudding,  not  the  roast! 
If  it  doesn’t  come  spontaneously,  don’t 
bother.  Nothing  falls  so  flat  as  obvi¬ 
ously  forced,  ineffectual  efforts  to  be 
funny.  And  be  sure  to  establish  a 
logical  connection  between  your 
humor  and  the  body  of  your  story. 

In  some  nearly  hopeless  situations, 
where  a  tremendous  “shock  value” 
has  been  needed,  an  account  occasion¬ 
ally  has  been  brought  into  line  by  use 


of  a  technique  that  can  only  be  de¬ 
scribed  as  “goofy”!  F’r’instance:  — 

A  newspaper  salesman,  who  felt  cer¬ 
tain  that  he  was  licked  on  a  certain 
shoe  account,  threw  the  problem  in 
the  lap  of  his  promotion  man.  The 
latter,  not  relishing  being  called  in 
after  the  horse  was  stolen,  and,  there¬ 
fore,  not  caring  a  damn  about  the  job, 
went  completely  haywire. 

He  dashed  off  a  lot  of  nonsense 
about  “fish  with  feet”;  “half  naked 
savages  reading  newspapers  upside 
down”  and  the  like.  He  had  these 
letters  illustrated  in  colors.  Out  went 
the  letters  in  due  course  and — 
miracle  of  miracles — in  came  the  busi¬ 
ness! 

When  the  hopeless  idiot  and  the 
salesman  had  recovered  from  the 
shock,  they  sent  the  same  series  to 
another  shoe  account  on  which  little 
or  no  progress  had  been  made.  That 
also  came  in!  So  perhaps  we  should 
have  our  advertising  sales  letters 
written  by  inmates  of  our  better  in¬ 
sane  asylums! 

When  a  national  magazine  can  get 
space  orders  from  11%  of  a  list  of 
busy  business  executives  to  whom  a 
postcard  message  had  been  sent  en¬ 
tirely  in  code  (numbers  having  been 
substituted  for  letters),  we  realize 
that  curiosity  is  a  very  common  human 
failing  and  that  it  pays  to  be — DIF¬ 
FERENT! 

GANNETT  NAR  CONTEST 

The  Gannett  Newspapers’  National 
Aero  Reserve  contest  was  held  at  the 
Rochester,  N.  Y.,  airport  Sept.  2. 
Contestants  were  entered  from  Hart¬ 
ford.  Conn.,  Albany,  Utica,  Ogdens- 
burg,  Rochester  and  Danville,  Ill.,  to 
represent  the  Gannett  newspapers 
that  sponsored  contests  in  those  cities. 
Winners  of  first  and  second  place  were 
flown  to  the  National  Air  Races  at 
Cleveland  Sept.  3  in  the  Gannett 
Newspapers  Lockheed  12  of  which 
Lt.  Comdr.  Russell  Holderman  is 
chief  pilot  and  John  L.  Scherer  is  co¬ 
pilot.  The  model  plane  meet  was 
sponsored  through  the  NAR  club,  a 
semi-weekly  feature  in  those  papers. 

PUBLISH  BOOK 

“Publication  Laws  of  New  Jersey,” 
published  by  the  New  Jersey  Press 
Association  and  edited  by  Charles 
L.  Allen,  executive  secretary,  is  ex¬ 
pected  to  be  off  the  press  Oct.  1.  The 
main  body  of  the  250-page  book  con¬ 
sists  of  a  reprint  of  jJl  New  Jersey 
statutes  that  relate  to  newspaper 
production. 

pubushers'to  meet 

The  twentieth  annual  meeting  of 
the  National  Publishers  Association, 
composed  of  magazine  publishers,  will 
be  held  Sept.  19,  20  at  Skytop  Lodge, 
Skytop,  Pa. 


1/  you  need 
circulation 
men — 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  poats  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Secretary  -  Treas¬ 
urer,  c/o  The  Tulsa  World. 
Tulsa,  Oklahoma. 


YOU  read  Editor  & 

Publisher  and  profit  by  your 
reading. 

YOU  would  also  profit  by 
reading  The  Newspaper  World 
&  Advertising  Review,  Great 
Britain’s  fellow  weekly  journal 
lo  Editor  and  Publisher.  Cost 
$5  per  annum. 

WE  will  send  yon  post  free, 
specimen  copies  with  pleasure. 
Please  write  the  Manager 

The  Newspaper 
World 

and  Advertising  Review, 

134  Fleet  Street,  London. 


GET  RADIO  PERMITS 

The  Cincinnati  Times-Star  and  the 
Milwaukee  Journal  recently  received 
construction  permits  from  the  Fed¬ 
eral  Communications  Commission 
The  Times-Star  permit  authorizes  the 
construction  of  a  high  frequency  fac¬ 
simile  broadcast  station  to  be  operated 
on  an  experimental  basis.  The  station 
will  operate  on  25.175  kilocycles  with 
100-watt  power.  The  Times-Star  re¬ 
cently  purchased  WKRC  regular  pro¬ 
gram  station  from  CBS  (E.  &  P.  Sept, 
9).  Discussing  the  step  Hulbert  Taftj 
Times-Star  president,  said:  “Fac¬ 
simile  broadcasting  is  still  in  its  in¬ 
fancy.  It  may  have  a  long  way  to  go 
before  it  is  of  practical  value  to  a 
newspaper.  However,  the  Times-Star 
wants  to  be  ready  for  whatever  hap¬ 
pens.”  TTie  Milwaukee  Journal’s  per¬ 
mit  was  granted  for  a  “frequency 
modulation”  transmitter,  to  operate 
on  42.6  megacycles  with  a  power  of 
1,000  watts.  Tlie  new  station,  a  step 
towards  static-free  radio,  is  yet  un¬ 
named  and  will  have  its  transmitter, 
control  rooms  and  studios  in  the  Wis¬ 
consin  Tower.  Remodeling  work  has 
already  begun  and  the  Journal  hopes 
to  have  the  new  experimental  station 
on  the  air  within  three  months. 


DAILY  REORGANIZES 

Reorganization  of  the  financial 
structure  of  the  Lubbock  (Tex.) 
Daily  Times  was  announced  in  the 
edition  of  Sunday,  Sept.  10.  Con¬ 
trolling  interest  in  the  paper  was  pur¬ 
chased  from  J.  D.  Garnett  by  the  Lub¬ 
bock  Times  Publishing  Company. 
A.  J.  Humphreys,  Lubbock  invest¬ 
ment  broker,  is  president  of  the  new 
company.  R.  Graham  Smith,  Lub¬ 
bock  attorney,  is  secretary-treasurer, 
and  Fred  C.  Lantz,  formerly  of  the 
Houston  Press,  advertising  manager. 


Not 

FOR  WOMER 

Only! 

DRESS,  a  truly  unique  fashion  col¬ 
umn  by  Mary  Hampton,  brings  some¬ 
thing  entirely  new  to  the  average 
woman  newspaper  reader.  Different, 
smooth  and  streamlined,  the  column 
is  filled  with  practical  common-sense 
suggestions  in  dress  for  women,  from 
CaUfomia,  new  style  center  of  America, 
Although  appealing  primarily  to  the 
average  woman,  DRESS  is  nevertheless 
a  popular  feature  with  everyone — rich 
and  poor,  old  and  young.  It  is  enter¬ 
taining  reading,  human,  appealing  and 
a  proven  circulation  builder.  Tour 
advertising  department  will  profit  from 
DRESS— and  so  wlU  your  local  mer¬ 
chants,  for  DRESS  is  a  builder  of 
sales.  ,  ,  , 

For  samples  and  additional  infor¬ 
mation  almut  this  daily  column 
(mailed  weekly)  write  to 

MARY  HAMPTON 

26  O’Farrell  St.  :800 
San  Francisco,  California _ 
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AUSTRALIA 


The  only  jonrnal  giving  the  new 
of  advertisers,  advertising,  puhj 
lishing,  printing  and  commercial 
broadcasting  in  Australia  ana 
New  Zealand. 

If  you  are  planning  sales 
paigns  or  are  interested  in  these 
territories  read 

“NEWSPAPER  NEWS.” 

Published  Monthly 


Subscription  rate  $1.50  per  year 
post  free 

Warwick  Bldg.,  Hamilton  St.» 

SYDNEY  _ _ 


POR  SEPTEMBER  16,  1939 


41 


Lawrence  Gilman, 

Music  Critic,  Dies 

Lawrence  Gilman,  61,  music  critic 
of  New  York  Herald  Tribune  since 
1923  and  an  outstanding  authority  in 
the  music  field,  died  Sept.  8  at  his 
summer  home  in  Franconia,  N.  H., 
after  a  heart  attack,  the  fourth  he  had 
suffered  within  a  month.  Mr.  Gilman, 
who  was  self  taught  in  musical  theory, 
composition,  orchestration,  organ  and 
piano,  started  his  newspaper  career 
with  the  New  York  Herald  in  1896. 
In  1901  he  became  music  critic  of 
Harper’s  Weekly,  remaining  there 
until  1913  when  he  joined  Harper’s 
Weekly  editorial  staff.  In  1915  he 
joined  North  American  Review,  serv¬ 
ing  successively  as  drama,  literary 
and  music  critic. 

In  1923  following  the  death  of  the 
late  Edward  Krehbeil,  music  critic  of 
the  New  York  Tribune,  he  was  named 
music  critic,  and  with  the  Herald  and 
Tribune  merger  retained  that  post. 

In  addition  to  writing  13  books  on 
the  subject,  he  was  also  author  of  the 
program  notes  for  concerts  by  the 
New  York  Philharmonic  Society  and 
the  Philadelphia  Symphony  orches¬ 
tras.  His  wife,  a  daughter  and  a 
brother  survive. 

■ 

(g^iiituarp 

DAVE)  H.  SWAIM,  81,  publisher, 
Bluffton  (Ind.)  News-Banner,  died 
there,  Sept.  6.  His  career  began  when 
he  left  the  practice  of  law  and  with  his 
partners  bought  the  Chronicle,  a 
weekly.  He  and  his  brother,  W.  T. 
T.  Swaim,  bought  the  Bluffton  Eve¬ 
ning  News  in  1893.  It  was  consoli¬ 
dated  with  the  Bluffton  Evening  Ban¬ 
ner  in  1929  to  become  the  present 
daily.  Survivors  include  a  son,  Roger 
G.  Swaim,  business  manager  of  the 
newspaper,  and  a  grandson,  David  S. 
Thompson,  also  connected  with  the 
paper. 

William  McClellan  Walker,  45, 
business  manager  and  associate  editor 
of  the  Athens  (Ala.)  Limestone  Demo¬ 
crat  and  at  one  time  financial  news 
reporter  for  the  New  York  Times, 
World-Telegram  and  the  Herald  Trib¬ 
une,  was  killed  Sept.  10  in  a  fall  from 
a  train  near  Cincinnati. 

William  B.  Osborne,  58,  director  of 
information  service  for  the  New  York 
State  WPA  and  prior  to  that  city  edi¬ 
tor  of  the  Schenectady  (N.  Y.)  Union- 
Star,  died  in  Schenectady  Sept.  7  of  a 
cerebral  hemorrhage.  He  started 
newspaper  work  on  the  Albany  (N.  Y.) 
4rgus,  changed  to  the  Albany  Eve¬ 
ning  Journal  and  subsequently  be¬ 
came  managing  editor  of  Schenectady 
(N.  Y.)  Gazette.  He  also  was  part 
owner  of  the  Pittsfield  (Mass.)  Sunday 
Press  and  then  joined  the  Hearst 
Newspapers  in  New  York  as  a  special 
'enter  and  later  became  day  news 
editor  for  International  News  Service. 
After  service  as  INS  correspondent  in 
Albany  and  Washington,  he  held  ex¬ 
ecutive  offices  on  the  Buffalo  Evening 
News  and  the  Newark  (N.  J.)  Eve¬ 
ning  Star.  In  1920  he  joined  the  Al- 
^ang  Times-Union  as  a  political 
''Titer.  He  later  joined  the  Schenec- 
tady  paper.  His  mother  and  a  daugh¬ 
ter  survive. 

Mrs.  Kathryn  Lynch  Heinig,  34, 
classified  manager,  Terre  Haute  (Ind.) 
Tribune-Star,  died  Sept.  6  in  Al- 
buquerque,  N.  M.,  after  an  eight- 
tt'onth  illness. 

George  M.  Moreland,  58,  for  20 
years  the  “Rambling  Reporter”  of  the 
Memphis  Commercial  -  Appeal  and 
inductor  of  the  “Tri-State  Rambles” 
■or  15  years,  died  Sept.  6  in  the  U.  S. 
Veterans  Hospital,  ’Tucson,  Ariz.,  of 
tuberculosis. 
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September  19-20  —  Central 
States  Circulation  Managers 
Ass’n,  Palmer  House,  Chicago. 

September  19-20  —  National 
Publishers  Ass’n.  20th  annual 
meeting,  Skytop  Lodg^  Skytop, 
Pa. 

September  20-22  —  National 
Industrial  Advertisers  Assn., 
annual  conference.  Hotel  New 
Yorker,  New  York  City. 

September  22-2.3  —  Texas 
Newspaper  Publishers’  Assn., 
Fall  convention,  Angelina  Hotel, 
Lufkin,  Texas 

September  23-26  —  Classified 
Advertising  Managers  of  Wis¬ 
consin,  meeting.  Hotel  Wausau, 
Wausau,  Wise. 

SeptemluT  29-.30  —  Canadian 
Weekly  Newspapers  Assn.,  B. 
C.  division,  annual  convention. 
Vancouver,  B.  C. 

September  29-.30  —  Interstate 
Advertising  Managers  Assn., 
meetings,  Washington  Hotel, 
Washington,  Pa. 

Septemlier  .30,  October  1-2 — 
Illinois  Newspaper  Mechanical 
Conference,  Inman  Hotel, 
Champaign,  Ill. 


Spreckels  Replaces 
Nylantier  on  NLRB 

Washington,  D.  C.,  Sept.  11 — The 
National  Labor  Relations  Board  has 
announced  the  appointment  of  Walter 
Peter  Spreckels  of  Yonkers,  N.  Y.,  as 
regional  director  for  the  Los  Angeles, 
Cal.,  district  to  succeed  Dr.  Towne  J. 
Nylander  who,  it  was  explained,  has 
resigned  to  re-enter  the  educational 
field. 

A  press  release  stated  that  Dr.  Ny- 
lander’s  resignation  was  received 
July  18. 

TTie  retired  regional  director  came 
to  national  attention  in  March  when 
Representative  Leland  Ford  of  Cali¬ 
fornia,  placed  in  the  Congressional 
Record  an  article  from  the  Inglewood 
(Cal.)  Daily  News  which  attributed 
to  Dr.  Nylander  the  statement  that 
an  employer  “hasn’t  got  a  chance 
when  cited  in  an  NLRB  proceeding.” 
The  story  had  been  written  by  J.  L. 
(Roy)  Rosenberg  who  based  it  on 
an  address  before  a  public  forum. 

BENRUS  ADS  INCREASE 

More  than  $100,000  additional  ad¬ 
vertising  by  retail  jewelers  in  news¬ 
papers  this  Fall  was  forecast  this  week 
by  the  Benrus  Watch  Company.  Its 
estimate  was  based  on  the  demand  for 
mats  by  customers  who  have  signed 
up  for  the  Benrus  co-operative  news¬ 
paper  campaign,  starting  this  month. 
The  campaign  proof  sheet  includes 
more  than  fifty  complete  ads  and 
“drop-in”  units,  ranging  in  size  from 
thirty-six  lines  to  1,390  lines.  J.  D. 
Tarcher  &  Co.,  Inc.,  handles  the 
account. 

TO  HONOR  GOLF  CHAMP 

The  San  Antonio  Advertising  Club 
plans  to  honor  Miss  Betty  Jameson  of 
San  Antonio,  who  recently  won  the 
women’s  national  golf  championship. 
Miss  Jameson  is  the  daughter  of  A.  M. 
Jameson,  assistant  advertising  mana¬ 
ger  of  the  San  Antonio  Express  and 
Evening  News. 

POLITICAL  EDITOR 

Chicago,  Sept.  13  —  Charles  N. 
Wheeler,  long  associated  with  the 
Hearst  papers  here,  and  nationally 
known  as  an  outstanding  political 
writer  and  European  correspondent, 
has  joined  the  Chicago  Daily  News 
staff  as  political  editor. 


Skott  “Takai 


THERE'S  A  MORAL  in  this  some¬ 
where,  for  even  the  more  ruthless 
reporters  look  askance  at  the  fellow 
craftsman  who’ll  tattle  without  mak¬ 
ing  sure  of  his  facts. 

The  tale  is  that  a  reporter  “some¬ 
where  in  America”  was  a  guest  in 
the  summer  home  of  a  minor  public 
official.  He  noted  that  the  pine  panel¬ 
ing  his  host  was  having  installed  was 
marked  “WPA,”  and  a  few  days  later 
one  of  the  government’s  investigators 
beat  on  the  door  and  asked  what 
about  it. 

“Sure,  the  boards  are  marked, 
trade-marked,  in  fact,”  the  host  said. 

They  were,  too.  Western  Pine 
Association. 

■ 

“SHOULD  this  be  listed  under  polit¬ 
ical  news?”  asks  a  contrib  of  this 
excerpt  from  a  New  York  Times  story: 

“The  police  believed  Raymond  was 
seized  with  homicidal  mania  after 
he  had  retired  to  his  room  in  his 
nightgown  to  read.  The  light  was  on 
and  on  the  bed  was  found  a  copy  of 
Postmaster  General  James  A.  Far¬ 
ley’s  book,  ‘Behind  the  Ballots,’  lying 
open  as  if  it  had  been  put  aside  tem¬ 
porarily.” 

A  "STOP  DELIVERY”  order  was 
given  the  circulation  manager  of  the 
Cumberland  (Md.)  Evening  Times  a 
few  days  ago  by  the  young  boy  who 
carries  the  route.  On  the  line  re¬ 
served  for  reason  for  cancelling  order 
the  boy  had  written  “Husband  in  the 
jug.” 

■ 

UNUSUAL  train  mishap  reported  in 
the  Sunday  Independent,  Wilkes- 
Barre,  Pa.: 

“A  Plymouth  man  fell  under  a 
freight  train  at  Scranton  last  night 
and  had  his  two  left  legs  cut  off.” 

■ 

FROM  A  PENCILLED  description  of 
a  surprise  party  submitted  for  pub¬ 
lication  to  the  woman’s  editor  of  the 
Daily  Express,  Easton,  Pa.: 

“Mrs.  Howard  Gruber  and  her  9 
yr.  old  girls  sang  What  a  friend  we 
have  in  Jesus  in  the  Sweedish  language 
and  also  Jesus  never  fails  in  the 
Chinese  language.” 

■ 

AN  ITEM  about  the  wedding  of  a 
former  co-ed  as  it  appeared  in  the 
Indianna  Daily  Student  carried  this 
final  line; 

“The  bride  was  graduated  from  In¬ 
diana  University  in  1937  and  has  been 
teaching  in  Hope.” 

■ 

A  DAYDREAMING  copy  reader 
achieved  this  headline  over  a  birth 


announcement  in  the  Claremore 
(Okla.)  Daily  Progress  recently: 

Parents  of  a  Son  Bom 
Saturday 

■ 

BUT  a  Portland  Oregonian  man  al¬ 
most  tied  him  with  this  alarming 
announcement: 

SISTERS  SUDDENLY 
BECOME  MOTHERS 

North  Bend,  Aug.  11  (Special)  — 
Two  sisters,  Mrs.  George  Fuller  and 
Mrs.  Neil  Hosking  of  Marshfield,  be¬ 
came  mothers  within  three  hours  of 
each  other  Friday  at  Keizer  hospital. 

■ 

Editor  &  Publisher  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 

■ 

Journal-Gazette  SoH 
In  Mattoon,  Ill. 

The  stock  of  the  Mattoon  Journal 
Company,  Mattoon,  111.,  which  ope¬ 
rates  the  Gazette  Printing  Company 
and  publishes  the  Daily  Journal- 
Gazette,  has  been  sold  by  Mrs.  Jessie 
B.  Kendall  and  Benjamin  Weir  as 
executors  of  the  estate  of  the  late 
H.  F.  Kendall,  to  four  employes  of 
the  company:  William  B.  Hamel.  W.  J. 
Rider  and  'Walter  Kemper,  all  of  Mat¬ 
toon,  and  Timothy  L.  J.  Klapp,  Jr., 
who  has  been  with  the  Journal-Ga¬ 
zette’s  Chicago  office  the  past  23  years. 

The  new  board  of  directors  of  the 
company  will  be  comprised  of  Wil¬ 
liam  B.  Hamel,  president  and  general 
manager;  Timothy  L.  J.  Klapp,  Jr., 
vice-president;  Ed  Cummings,  secre¬ 
tary,  and  W.  J.  Rider  and  Walter 
Kemper. 

The  consummation  of  the  sale  of 
the  Journal-Gazette  by  the  executors 
follows  the  plan  decided  upon  in 
negotiation  with  Mr.  Kendall  for  sev¬ 
eral  months  before  his  death. 

Mr.  Hamel  was  formerly  circula¬ 
tion  manager  of  the  paper.  Mr.  Kem¬ 
per  was  mechanical  superintendent. 

NEWSMAN  RESTRAINED 

Atlantic  City,  Sept.  11 — William  F. 
Hetrick,  a  former  newspaper  pub¬ 
lisher  in  Ocean  City,  N.  J.,  today  was 
ordered  to  stay  out  of  competition  in 
that  resort  until  Sept.  15,  1940,  under 
terms  of  a  sale  contract.  The  injunc¬ 
tion  was  granted  by  Vice-Chancellor 
W.  Frank  Sooy  on  final  hearing. 
Hetrick  did  not  appear.  A  temporary 
restraint  was  granted  last  year.  The 
Newspaper  Publishing  Company  of 
Ocean  City,  which  publishes  the 
Daily  Sentinel-Ledger,  showed  the 
court  that  Hetrick  formerly  published 
the  Ocean  City  Daily,  a  seasonal 
paper.  He  sold  out  to  them  in  1936, 
agreeing  not  to  reenter  the  local  field 
for  four  years. 


Where  ^^little  business'' 


could  afford 


For  dependable  stereotyping,  rely 
Certified  fAats,  made  m  the  U.  S 


to  advertise 

Beside  its  major  accounts,  this  pa¬ 
per  enjoyed  the  patronage  of  scores 
of  small  business  concerns — the  kind 
whose  proprietors  often  say,  “We 
can’t  afford  to  advertise.”  Reading 
habits  are  formed  by  readability  and 
this  paper’s  subscribers  were  so 
trained  to  read  it  all  through  that 
little  ads,  as  well  as  big,  got  gratify¬ 
ing  attention,  as  well  as  the  clarity 
that  goes  with  Certified  stereotyping. 


CiRTIFlEO  PIT  MAT  CORPORATION,  9  RockefellT  Ploxa,  Dept.  P,  New  York,  N.  Y. 
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Robert  Edgren,  War  Expected  to 

Cartoonist,  Bring  Auto 

Dies  on  Coast  Buying  Rush 


Famed  Sports  Editor, 

65.  Started  with  Detroit,  Sept.  12 — With  cut  prices 

Hearst  Newspapers  right  across  the  line  and  price  reduc¬ 

tions  already  announced  for  Dodge, 
Robert  W.  Edgren,  65,  sports  editor  Buick,  Willys-Overland,  Nash  and 


By  HIL  F.  BEST 


and  cartoonLst,  whose  work  was  syn-  Hudson,  it  looks  as  though  the  rush 
dicated  by  Bell  Syndicate  in  the  U.  S.  to  buy  new  1940  cars  will  be  most 


and  by  the  syndicate’s  Canadian  rep-  exciting.  Car  prices  are  bound  to 
resentative.  Dominion  News  Bureau,  rise  as  the  war  goes  on  because  of 


in  Canada,  died  Sept.  9  at  his  home  in  the  shortage  of  steel  and  other  ma- 
Carmel,  Calif.,  after  a  series  of  heart  terials  in  the  modem  motor  car  and 


their  resulting  rising  prices.  Because 


Although  best  known  in  recent  the  buying  public  will  be  forced  to 
years  for  his  syndicated  column  and  pay  higher  prices  later  on  for  1940 


cartoons,  known  as  “Miracles  of  models,  it  is  believed  that  early  sales 
Sport,”  he  was  at  one  tune  a  political  will  far  exceed  last  year’s  registra- 


cartoonist,  and  was  court-martialed  tions.  De  Soto  is  expected  to  an- 
by  Spanish  authorities  for  drawings  nounce  lower  prices  later. 


he  sent  from  Cuba  during  the  Span- 
ish-American  War. 


Began  on  S.  F.  Examiner 


Because  the  auto  manufacturers  are 
looking  at  short-range  operations 
because  of  the  war,  the  flexibility  of 


Mr.  Edgren  began  his  newspaper  newspapers  is  expected  to  gamer  the 
career  in  San  Francisco  in  1895,  when  bulk  of  new  car  copy  for  a  few 


he  joined  the  staff  of  the  Examiner,  months 
the  original  W.  R.  Hearst  newspap)er. 

From  the  Examiner  he  was  trans-  ■» 


Oldsmobilc  Preview 


L  r  •  T  I  •  Or'  Monday  the  Detroit  newspaper 

V  u  ^  veiling  ounia  in  representatives  journeyed  to  Lansing, 


New  York  and  appointed  poUtical 

■  fy  _  r,  j  Mich.,  capital  of  the  state,  to  see  the 
cartoonist.  During  his  Spanish  ad- 


t  1940  Oldsmobiles.  Big  newsoaper  plans 
ior  the  1940  line  of  Oldsmobile  can 
Qr,/i  erne  be  expected.  Carl  Havens  announced 


_ ]  .1  TT  .L  1  1  XXd  veils  ctiiiiuuiiecvj 

°  papers,  were  c  le  y  increased  advertising  expenditures 

war  atrocities.  ™  j  x-  •  _  _  -n  i 


They  were'  so  extreme  that  Mr  advertising  agency  will  release 

Hears?  wired  the  cartoonist^  announcement  about  Oct.  10. 


xxeeixoi,  vTxxe\x  tiie  cai  luuiiist.  x^Ull  t  T»t  _  i.i_  nc  a.  ^  •  -trkArkJi  • 

_ ^  _  u  A  ^  J  n/r  Plymouth —  first  place  m  1940  is 

exaggerate  so  much.  Angered,  Mr.  .1  r  » 

*0  ambitious  program  of  this  years 


Ederen  nrooeedpd  tn  "JOn  r>hn  dmuiiiuus  piogiuxi  oi  uus  ycdi  s 

<^o^*ect  500  pho-  running  in 

tographs  to  prove  the  accuracy  of  his  .  ...  .  oo  oo 


work. 

The  pictures  were  subsequently  dis- 


metropolitan  cities  Sept.  22.  23  or 
24,  released  by  Sterling  Getchell,  Inc. 
Exciting  newspaper  ads  will  tie  in 


played  before  Congress,  and  caused  Li,  t 

considerable  exdteLnt  ol/Wuth-  I" 

Wo.  I.d.p<.d..ll,  Weelth, 


that  “over  90%  of  all  daily  newspaper 


He  became  associated  with  the  old  circulation  in  America  will  carry  the 
New  York  Evening  World  in  1904  as  exciting  news  about  Plymouth.” 


sports  editor.  In  addition  to  a  daily  Annoiineement 

column  and  sports  cartoon,  he  was  .  ,  ,  i.  j  .i.  ^  i 

executive  editor  in  the  sports  section  ,  laimched  the  Buick 

when  that  paper  was  the  leading  au-  campaign  which  was  picti^d 


thority  in  the  field  of  sporte  in  publication  last  week  The 


after  the  World  War,  and  built  a 


home  on  the  Monterey  Peninsula.  He  ^ales-this  is  a  sort  of  a  Nash  anni 


resigning 

health. 


1932  because  of 


Mr.  Eldgren  was  made  independently 


CLASSIHED 

RATES 


Special  Services 


•SITUATIONS  WANTED" 
(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 


"HELP  WANTED" 
(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 


Take  a  tip  from  newspapers,  reps,  agencies 
and  advertisers  the  country  over 
S-T  K  K-T-C  H  your  promotion  dollars 
thru  the  use  of  Laurel's  nc-xest  Process 
Results  that  bring  home  the  bacon  every 
time,  at  prices  to  suit  your  budget.  5oo 
Copies  (BVixll”)  $2.63;  add  l  lOOs  only 
22c.  Any  size  supplied.  Instructive  man¬ 
ual  free  on  request.  LAL'RKL  PKOCE.Sft 
480  Canal  St.,  N.  Y.  C.  WAlker  5-0526 


Press,  Radio  and  Public  Relations  problems 
expertly  handled.  Personal  representation. 
Write  James  W.  Barrett,  551  Fifth  Ave. 
New  York,  N.  Y.  .Murray  Hill  2-567o'. 


BUSINESS  OPPORTUNITIES" 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .75  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 


HELF  WANTED 


Advertising  man  wanted  for  first  class  Mid¬ 
dle  West  weekly.  Fair  pay  and  good 


future.  Must  know  his  stuff,  be  agree 
able,  detail-minded,  and  honest.  5Ian 
ready  to  buy  paper  might  find  better 
answer  here.  Box  7082,  Editor  &  Pub. 
lisher. 


Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  properly  or  goods. 


Aggressive  advertising  solicitor  wanted  by 
New  York  City  daily  newspaper.  Must 
have  car.  Furnish  complete  experience 
and  personal  details  that  will  stand  check¬ 
ing.  Moderate  salary  to  start.  The  job 
is  open  NOW  for  some  young  advertising 
salesman  who  cun  prove  his  ability  to 
go  places.  Box  7070,  Editor  &  Publisher. 


FORMS  CLOSE  THURS.  NOON 
A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six-month  registration  in  tha 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Syndicate  Salesman.  Hare  o|iportnnity  and 
good  salary.  Must  be  thoroughly  experi 
eiiced.  Write  complete  details  stating 
qualifications,  past  experience  and  earn¬ 
ing.-,  age.  education,  and  salary  require¬ 
ments.  Inquiries  will  be  kept  confiden¬ 
tial.  Address  Box  7056,  Editor  &  Pub 
lisher. 


BUSINESS  OPPORTUNITY 


Partner  for  established  Newspaper  Supply 
Business  in  California.  SiniiU  investiiient ; 
prefer  experienced  circulation  man.  C.  R. 
(Jraves.  7.512  Sunset  Boulevard,  Holly¬ 
wood,  California. 


Syndicate  salesmen  to  handle  fast-selling 
specialized  features  on  couimission  basi> 
Excellent  opportunity  fur  additional  in 
come.  Box  7053,  Editor  &  Publisher. 


Sifaationt  Wantad 

Advertising 


NEWSPAPERS  BOUGHT  AND  SOLD 


Properties  listed  below  are  offered  either  by 
the  publishers  themselves  or  by  the  more 
reliable  brokers  in  the  Held. 


A  youthful  adman  with  proud  record;  earn' 
$40  in  rut;  will  take  less  for  opportunit.v 
Box  7063,  Editor  tc  Publisher. 


California  Evening  Daily  -  Weekly  and  job 
business  Successful  jiast;  Assured  future; 
Substantial  town;  $25,000  down;  A.  W. 
Slypes.  Mills  Bldg..  San  Franei,-.<-o. 


Ad  Salesman  for  16  years,  with  executive 
ability  and  ideas.  Seeking  further  ad¬ 
vancement.  Box  8005,  Editor  &  Pub¬ 
lisher. 


Four  dallies:  Pa.  1;  X.  C.  1;  Tex.  1;  Teiin. 
1.  Four  Weeklies;  Pa.  1;  X.  C  1;  Ala.  2. 
Many  others.  Harwell  &  Fell.  2026  4tli 
Ave.,  Hirmingham,  Ala. 


Ad  manager  daily  desires  change.  Salesman 
good  daily  or  manager  weekly.  Box  7081, 
Editor  &  Publisher.  _ 


1940  Buick  announcement  will  prob- 


Weekly  newspaper  loeated  in  Western  North 
Carolina.  Bi-st  proposition  in  the  South. 
Cash,  balance  time  payments.  Will  sell  all 
or  controlling  interest.  Box  7083,  Editor 
&  Publi.sher. 


Advertising  Copywriter,  city  staff  job 
wanted;  college  graduate;  employed  coun¬ 
ty  scat  corr»>.-pondent.  Box  6971,  Editor 
A-  Publisher.  _ 


Advertising  Mailer — experienced  in  local 
and  national  display  advertising.  Eighteen 
years’  Metropolitan  newspapers.  Mamed, 
36  years  of  age.  Box  7089,  Editor  » 
Publisher.  _ _ 


He  returned  to  live  in  California  ^  Sept.  24. 


Nawspapar  Brokars 


was  appointed  to  the  California  Box-  Twe"ty-four  years  ago  Nash 


ing  Commission  by  Governor  Rolnh,  founded.  The  Nash  an- 

1000  1 _  t  ‘m  nouncement  will  run  next  week  and 


will  be  placed  by  Geyer,  Cornell  & 
Newell,  Inc. 

John  L.  McQuigg,  account  execu- 


To  newspaper  workers;  With  cash  invest¬ 
ment  of  $5,000  to  $10,000  you  can  buy 
a  newspaper  and  be  independent  with  a 
yearly  net  income  of  from  $5,000  to 
$7,000.  Let  us  advise  you.  Harwell  & 
Fell.  2026  4th  Ave.,  Birmingham,  Ala. 
Brokers  for  30  years 


Advertising  Manager — local  and  nationH. 
Ten  years  -ales,  copy.  Age  33.  For  staff, 
or  us  business  manager,  etc.  Available, 
short  notice.  Box  7066,  Editor  &  Pub¬ 
lisher.  _ 


t  ^  ^  kmdness  to  a  fnei^,  agency,  told  Editor  &  Pub- 

w  ^  oan^  money  before  Ae  lusher  that  newspapers  had  done  a 


Capable  handling,  buying,  selling  mergers. 
Xo  leases  or  trades.  Highest  references. 
LEX  FEIGHXER  AGEXOY,  Nashville.  Mich. 


Advertising  Salesman  or  Executive,  em 
ployed,  seeks  greater  opportunity.  1® 
years  experience  on  large  Metropohuu 
daily.  Sound  merchandising  backgrounu. 
Excellent  references.  Box  6942,  Editor 
&  Publisher. _ _ 


Tir^..U  Tir  A  1  V*  a  1-  tiiat  iitiu  uuiic  a 

,  ,  splendid  job  in  1939  in  position  and 

leather  go^s  business.  Wien  the  co-operation. 


ATTENTION— 

EASTERN  STATES’  PUBLISHERS! 


war  started,  the  CcUloonist’s  friend 
repaid  the  loan  with  stock  that  tre¬ 
mendously  increased  in  value. 
Surviving  are  his  wife,  a  son,  Rob- 


Hudion  Copy  Starts  Sunday 

Brooke,  Smith  &  French  are  re¬ 
leasing  the  first  of  the  Hudson  dis- 


Weeklies  in  New  Jersey,  New  York,  Conn. 
Tell  us  what  you  want  and  down  pay- 
ment  available.  Xewapaper  Apprait^al 
Corporation,  Timea  Bldg.,  New  York. 


Nawspapers  Wanted 


Thoroughly  experienced  display  sale.'-mau. 
Expert  layout  and  copywriter.  Several 
years  executive  experience.  Desire  posi¬ 
tion  with  pnblish.-r  seeking  competent 
and  loyal  worker.  Family  man.  Box  707->. 
Editor  &  Publisher. 


ert  Durant  Edgren,  and  three  sisters,  tributor  announcement  advertise- 
Funeral  services  were  held  Sept.  13  ments  in  newpapers  to  run  Sunday, 


at  Del  Monte,  Calif. 


Sept.  17.  The  smallest  size  of  the 


The  cartoonist’s  son,  who  had  been  announcement  ads  wiU  be  300 

collaborating  with  him  in  recent 

years,  will  continue  the  feature.  Bell  The  pre-announcement  advertising 


Executive  Editor,  with  nnusnal  experience, 
will  consider  purchasing  small  daily  or 
strong  weekly  ripe  for  development  into 
daily.  Confidential  replies  fully  respected. 
Box  7095,  Editor  &  Publisher. 


Syndicate  told  E.  &  P. 


INS  BUREAU  MANAGER 


The  pre-announcement  advertising 
by  Willys  placed  by  the  United  States 
Advertising  Corporation  will  be  fol¬ 
lowed  by  announcement  copy  early 
in  October.  The  Chrysler  newspaper 


Wanted:  And  wanted  bad,  a  daily  anywhere 
within  850  miles  of  Nashville  doing  $50. 
000.00  or  more  gross  a  year  that  can  be 
handled  for  $25,000.00  cash.  Murray  E. 
Hill  &  Associates.  Newspaper  Brokers, 
Nashville.  Tennessee. 


DISPLAY  ADVER-nSlNG 
Salesman’s  Job  wanted  in  town  of  oO.wu 
or  more  by  capable,  personable  7®“  8 
woman  with  six  years’  experience  s® 
cessfully  selling  and  »®r\'cing  accounts 
for  middle  west  daily  and  weekly  ®®  . 
nation.  Accounts  have  ^hown  increM  S 
linage  gains  and  special  emphasis 
placed  on  campaigns  and 

Now  employed,  but  seeking  P®'  . 

offering  greater  chances  for  u..,,' 


Columns,  O.,  Sept.  11 — ^Appoint-  announcement,  through  the  Lee  An- 
ment  of  Gerald  B.  Healey  as  manager  derson  Agency  is  expected  about  Oct. 


of  Ae  Cleveland  Bureau  of  the  Inter-  j.  MacManus,  John  &  Adams,  the 
national  News  Service  was  announced  agency  on  the  Pontiac  account  has 


Will  buy  good  Eastern  weekly.  No  brokers. 
Write.  R.  Campbell.  34  Colonial  Place, 
New  Rochelle,  New  York. 


University  graouuie.  , 

Write  or  wire,  collect,  to  Box 
&  Publisher  for  information  or  interv - ; 


this  week  by  Carl  Turner,  Ohio  State  not  released  any  pre-announcement 
manager.  Healey  for  several  years  advertising.  They  are  expected  early 


Circvlation  Promotion 


was  a  member  of  the  Columbus  staff,  in  October. 


in  charge  of  statehouse  coverage.  He  The  feature  of  Dodge  advertising 


Successful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO;, 
Occidental  Building,  Indianapolis. 


swceeds  Alvin  L.  Krieg  who  re-  already  released  in  major  points  by 
signed  to  enter  the  public  relations  Ruthrauff  &  Ryan  is  the  emphasis 


Diract-Moll  Sarvicat 


field.  Simultaneously  the  promotion  on  its  “full-floating  ride.”  The  basic 
of  J.  Allison  Bors  to  be  chief  of  the  size  for  the  dealer  points  will  be 


statehouse  staff  was  announced. 


Onr  Process  Letters  are  taken  for  personal 
coiiimuniratinns.  Try  us.  Complete  mail¬ 
ing  service.  Perfect  Letter  Co..  30  E. 
2lKt  St..  X.  Y.  C. 


Personable.  Prefer  Xorlhea>t. 
Editor  k  Publisher. 


Experienced  newspaper  man  and 

ing  Executive:  several  years  >"  I'Voyei; 

Advertising  field  of  the 

seeks  job  larger  field, 

ences.  Box  7072.  Editor  &  1  ublisher — . 


Newspaper  solicitor.  Agency  *’"**'1! 

tioAs.  Sales.  Advertising  g 

experience.  Energetic  3,,^  7049. 


I 

IS 


Higb-type  advertising  .^Vo“' 

31.  thoroughly  ‘“^married. 

15.000,  wants  change.  CoUege.  m 
A-1  references.  Box  6996  Editor 
Publisher. _ 


for  SEPTEMBER  16,  1939 


Situations  Wanted 
Circulation 

CircnUtlon— Twenty  years  experience.  Ca¬ 
pable,  conseii'iitious.  Get  results  with  low 
cost  Ape  41.  married.  Excellent  refer¬ 
ences.  Temperate  habits.  Interview  ray 
expense.  Box  7067.  Editor  &  Publisher. 
«^]pHnii~Manager — aiu  not  seeking  snap 
or  small  daily  field,  but  where  capable 
organiier,  promoter  and  producer  is 
needed.  Box  8001,  Editor  &  Publisher. 

HOME  DELIVERY  and 

BOY  PROMOTION 
speclallat 

Seven  years.  Albany,  N.  Y.,  paper;  seven 
ytari  Allentown,  Penna. ;  three  years 
Long  Island,  N.  Y.,  paper.  Enviable 
circulation  record.  Available  immedi¬ 
ately,  anywhere.  Own  car.  Interview  at 
no  obligation  or  cost.  Box  7015,  £lditor 

t  Publisher. _ 

Manager,  experienced  in  all  phases  of  cir¬ 
culation  details  and  promotion  on  Na¬ 
tional  .Magazine  or  Newspaper.  Age  33, 
gentile.  University  specialization.  Box 
7073.  Editor  &  Publisher. _ 

Situation*  Wonfad 
Edilurul 

A  photo  of  "HITLER  KNEELING  BEFORE 
CHAMBERLAIN”  would  be  a  pictorial 
scoop.  But  in  the  meantime  there  are 
so  many  pictures  which  can  gain  an  in 
creased  readers  interest.  I  am  a  suc¬ 
cessful  picture  editor  (with  long  experi¬ 
ence  in  Europe).  I  know  fashion  and 
retailing  field.  If  you  really  want  to 
improve  your  illustrations,  roto  gravure, 
make  up,  an  interview  will  conviuce  you 
that  I  am  the  niau.  Box  7U45,  Editor  A 

Publisher. _ _ _ _ _ 

Able  and  energetic  newspaperman  —  desk, 
reporting,  features.  Experienced  in  pub¬ 
licity.  Married,  age  30.  College  degree. 
Go  anywhere.  Box  7061,  Editor  A  Pub¬ 
lisher _ _ _ 

Alert  girl  —  writer,  demonstrated  ability; 
competent  secretary -stenographer;  pub¬ 
licity,  editing;  college  graduate;  person¬ 
ality.  New  York.  Box  8003,  Editor  A 
Publisher. 

All-around  newspaperman.  Desk,  reporting, 
feature,  publicity,  advertising.  University 
jouruuli.Mii  graduate,  24.  now  working. 

Box  6984,  Editor  A  Publisher. _ 

AD  'round  reporter-editor.  Five  years  on 
dailies,  weeklies;  now  employed;  wishes 
change.  Go  anywhere.  Age  27,  single. 

Box  7002,  Editor  A  Publisher. _ 

Ambitious  young  woman,  university  gradu¬ 
ate  journalism.  Experienced  reporter, 
fiction  writer,  stenographer.  Desires  con¬ 
nection  newspaper.  radio,  publishing 
bouse.  Box  7i)20,  Editor  A  Publisher. 
American  trained  editor,  reporter;  London 
Times  foreign  service  qualifies  for  "war” 
desk,  features;  A-1  references;  reason- 
sble.  Box  7076.  Editor  A  Publisher. 
B*|lnner  Editorial  field.  Theological  Semi¬ 
nary  Graduate.  Regular,  willing  fellow. 
Speaking,  writing  ability.  How  about 
s  chance?  Box  7091,  Editor  &  Publisher^ 
By  IS-year  Hollywoodlan  to  represent  news¬ 
paper  there;  wide  experience  motion  pic¬ 
tures  and  news;  employed;  references. 
Box  809.  Hollywood  post  ofliee. 

CtrtMniat:  free-lance;  national  magazines; 
daily  new-s-cartoon  strip  experience;  (Col¬ 
lege  graduate) ;  desire  steady  work.  Box 
7099.  Editor  A  Publisher. 

Cartoonist — ‘i'>.  single.  Don’t  hire  anyone 
until  you  see  my  convineing  originals, 
reprints.  Salary  secondary.  Box  6938, 
Editor  k  Publisher. 

city~e‘ditor 

now  employed  town  of  100,000  far  west, 
seeks  new  connection  in  far  west.  Twenty 
years*  splendid  record.  Age  42.  Fullest 
investigation  invited.  Box  7088,  Editor 
t  Publisher. 

If  Looking  For 

A  JOB 

In  Any  of  These  Fields: 

Advertising  Management 

^blatlon  Mechanical 

Editorial  Publicity 

Utilize  These  Services 
'  Graft  a  four  time  ad  setting  forth 
your  qualifications,  and  send  it  to 
IIS  with  iiayment.  (Count  five  words 
to  line;  tninimnra,  three  lines;  40r  |>er 
'ne  per  issue).  For  a  month  your 
™eseage  will  reach  prospective  ein- 
P  oyers.  Many  have  been  placed 
^  ireetly  in  this  manner. 

fs'.  completely  (including 
th  t  *  •  Personnel  application 

}»•  sent  you  upon  receipt 
■  *d.  This  application  will  be  kept 

Bles  for  six  months.  It  will 
i..Iir  record  available  to  the 

;  and  exeeutives  ealling 

j  pen  ns  constantly  for  emfiloyes. 

li«***"*L  ***  f"  catch  our  dead¬ 

line  of  next  Thursday. 

Pl^SONNEL  HERVICE 
Editor  A  leublisher 
^‘iieea  Bldg.,  Times  Bq.,  N.  Y.  C. 


Situation*  Wantnd 

Editorial  (Cont’d) 

College  and  Post  Grad  (Columbia),  23, 
want.s  -start  (jireferably  sports),  any¬ 
where;  review  for  Ohio  daily  while  in 
school;  .sports  eorrespoiideut  for  INS; 
green — but  on  the  ball!  Box  7078,, 

Editor  A-  Publisher. _ 

Commercial  photographer  19,  employed  by 
a  prominent  firm.  Wants  opportunity  on 
news  camera  staff.  Box  6974,  Editor  A 

Publisher. _ 

Copy  desk  and  reportorial  experience.  Uni¬ 
versity  of  Missouri  graduate,  '36.  Box 

7077,  Editor  A  Publisher.  _ _ 

Copyreader,  makeup.  Ten  years’  Metropoli¬ 
tan  experience — two  in  slot.  A-1  record. 
Young,  steady,  capable.  Go  anywhere. 
George  T.  McCabe,  222  90tb  Street, 

Broooklyn,  New  York. _ 

Do  you  want  a  reporter?  For  experience, 
to  prove  my  value  to  myself,  you.  will 
work  two  payless  months.  College 
trained,  25.  Kenneth  Beaver,  422  Mar¬ 
ket,  New  Cumberland,  Penna. _ 

Rditor,  35,  successful  business  magazine 
record,  available  editorial,  advertising, 
promotion,  publicity  connection.  Box 

6987,  Editor  A  Publisher. _ 

Editor,  38,  capable  of  taking  complete 
charge  of  editorial  department,  desires 
change. 

Forceful  editorial  writer,  aggressive 
news  director,  19  years  experience, 
qualified  for  any  executive  post. 

Unexcelled  references,  never  been  dis¬ 
missed  from  a  newspaper  job.  South  or 
East  preferred.  Box  6932,  Editor  A 

Publisher.  _  _  _  _ 

^itorial-all- around  desk  man,  makeup 
exiiert.  available;  Age  39,  Christian; 
now  in  New  York.  Box  7084,  Editor  & 

Publisher.  _ _ _ _  _ 

Edltoirtal  and  publicity  writer,  radio  ex¬ 
perience,  university.  27,  Christian,  wants 
future,  salary  secondary,  go  anywhere. 

Box  7090,  Edjtor  A  Publisher. _ 

^itorlal  Asslstant^young  woman  junior 
pxeeutive,  proofreader,  stenographer  — 
last  four  years  with  prominent  newspa¬ 
perman.  Box  7097,  Editor  A  Publisher. 
Energetic  College  graduate.  23,  wants  ex 
perienre  on  daily  or  weekly;  qualified  in 
every  respect  but  experience.  Willing  to 
work  for  little.  Location  immaterial.  Box 
7064.  Editor  A  Publisher. _ 

For  Hire — News  nose  tbat  knows  news  and 
knows  how  to  handle  it.  Two  years  di¬ 
versified  reporting,  rewrite  experience  on 
A1  dailies.  College  grad.  23,  now  em- 
ployed.  Box  7069,  Editor  A  Publisher. 

I  edited  weekly  fourteen  months.  Increased 
reader  interest,  circulation.  Want  to 
report  for  daily.  Missouri  University 
jiiurnalism  graduate.  Linotype  exper¬ 
ience.  References.  Box  6991,  Editor 
A  Publisher. _ 

Missouri  Journalism  honor  graduate  desires 
more  experience  news,  sjiorts,  general 
editorial  work.  Conscientious,  able,  am¬ 
bitions.  Salary  secondary.  Excellent 
references.  Apply  Box  7009,  Editor  A 
Publisher. _ 

Photographer:  8  years  newspaper  experi¬ 
ence.  last  4  years  chief  photographer 
metropolitan  chain.  Single.  27.  Locate 
anywhere.  Own  complete  equipment.  Also 
studio  and  magazine  experience.  Box 
70, ">9,  Editor  A  Publisher^ _ 

Photographer — news;  features;  advertising; 
manage  department;  edit  and  layout  pic 
tures.  LUKS,  Box  2160.  Philadelphia. 
Penna.  _ _ 

Political  Cartoonist — illustrator;  age  24, 
single.  Now  available,  anywhere.  Samples 
eheerfnllv  submitted.  Box  8004,  Editor 
A  Publisher^ _ _ 

Reporter,  assistant  sports  editor  New  Jersey 
daily,  29;  Ten  years’  exjierience  Metro¬ 
politan  newspapers;  secretary  managing 
editor  New  York  daily;  newspaper, 
magazine  connection  either  capacity 
songht;  will  travel.  Box  7098,  Editor 
A  Publisher, _ ______ 

Reporter;  five  years’  experience  dailies ; 
industrious,  dependable,  capable;  college 
education;  training:  city,  sports,  prefer 
latter,  go  anywhere;  now  employed.  Box 
694 8.  Editor  A  Publisher _ 

Reporter-Editor,  3.'.  in  same  job  12  years, 
seeks  change,  rmisider  any  offer  any¬ 
where  U.  S.  or  Canada.  Box  6930.  Editor 
A  Publisher. _ ] _ 

Reporter-Editor,  26.  five  years’  experience, 
reporting,  editing,  daily,  weekly,  trade 
fields.  Oamera.  car.  university  trained. 
Go  anywhere.  Box  7092.  Editor  A  Pub- 
lisher. _ _ 

Smart,  reliable,  level-beaded  reporter  and 
editor.  Exceptional  professional  and  edu- 
rational  background.  Single;  age  32.  Ten 
years’  all  ’round  weekly  and  daily  ex¬ 
perience.  Seeking  permanent,  respon¬ 
sible  job  in  daily  or  w-eekly  field.  Go  any¬ 
where.  C.  H.  Burgess.  1618  Frederick 
Street.  East  St.  Louis,  Tllinois. _ 

Society  Editor-reporter,  23 ;  ambitious 
good-will  builder;  versed  in  civic,  home 
and  women’s  fields:  three  years  experi 
eiice.  Box  7019.  Editor  A  Publisher. 


Shop  of—  THE  EQUIPMENT  MART  — And  Save 

Used  Equipment — Sew  Equipment  &  Supplies — Private  Sources,  Dealers,  Supply  Houses 

Composing  Room  Equipment  For  Sole  Mechanical  Equipment  For  Sole 


(1)  Model  C-3SM  Intertype,  serial  number 
over  9700,  equipped  with  (3)  main  Maga¬ 
zines,  Tripod  Auxiliary,  (4)  Molds,  Mo¬ 
tor,  etc.  Practically  new.  Terms. 
PAYNE  A  WALSH  CORPORATION,  82 
Beckman  St..  N.  Y.  C. _ 

Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock ;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  comi)Osiiig 
room.  Linotyi>e  Maintenance  Co..  237 
Lafayette  St..  N.  Y.  _ 

Guaranteed  Rebuilt  Linotypes  A  Intertypes 
See  HOOD  FALCO  CORP.  First 

225  Varick  Street _ New  York.  N.  Y. 

LINOTYPE,  INTERTYPE  MACHINE S 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street  _ New  York  City 

Linotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  Y'ork 
City. 

Situations  Wanted 

Editorial  (Gint’d) 

Sports  writer,  police  reporter,  23  years 
old;  six  years’  experience;  excellent  ref¬ 
erences.  Box  7094,  Editor  A  Publisher. 

Sports  writer — 30.  siugle.  A.B. ;  Five  years 
experience  on  metropolitan  daily — rewrite, 
copy  reading,  covered  twelve  .sports;  fea¬ 
tures.  statistics  expert.  Box  6925,  Editor 
A  Publisher. _ 

Successful  young  feature-writer.  Experience 
with  newspaper,  magazine,  publicity, 
press  association.  Master’s  degree,  but 
don’t  hold  it  agin  me.  Metropolitan  area. 
Box  7074.  Editor  A  Publisher. _ 

Telegraph  Editor — College  graduate,  excep 
tional  background  for  handling  foreign 
and  national  news.  Now  employed  Mid¬ 
west  city  of  100,000,  seeking  more  con¬ 
genial  sit!iation.  Available  for  i)ersonal 
interview  in  Midwest.  Age  32.  single  hut 
with  famil.v  responsibilities.  Box  7047, 
Editor  A  Publisher.  _  _ 

THE  WAR  OF  WORDS  IS  ON, 
and  you  need  a 

telegraph  editor  able  to  select,  rewrite, 
boil  down  ;  with  broad  knowledge  of  world 
politics.  Here's  a  mediniii-sized  i)aper’s 
chance  to  do  a  metropolitan  job  on  wire 
editing: — young  man  with  fen  years  desk, 
rewrite,  make-up,  feature  writing  experi¬ 
ence,  six  years  abroad,  to  edit  wire  copy 
and  write  background  and  summary  eol- 
nmn  on  foreign  affairs.  Box  70.")0.  Editor 
A  Pnhlisher. _ _ 

Three  years’  experience,  small  daily.  Leg. 
desk.  Writing  ability,  copy  reading. 
Prefer  middle  west.  24,  Box  7004.  Edi 
tor  A  Publisher _ 

Twenty  years’  experience.  Can  take  charge 
or  take  orders.  Clean  record.  A-1  ref¬ 
erences.  Sober.  Married.  Box  7085. 
Editor  A  Pnblisher. 

University  graduate,  age  22;  newsjmppr  re- 
porforial  experience;  edited  magazine. 
Single.  Available  immediately,  where. 
Excellent  references.  Box  7060,  Editor 
A  Publisher. _ _ 

Versatile  Reporter — feature  writer,  medium 
daily.  Married.  32,  resourceful  college 
graduafe.  Employed.  Executive  ability, 
analytical,  entertaining,  graphic.  Box 
7068.  Editor  A  Pnblisher. 

Wanted:  An  organization  who  ran  use  col 
lege  graduate  with  ten  years’  experience 
in  newspaper,  public  relations  field.  Crea¬ 
tive  ability  I  Integrity  guaranteed!  Ex 
cellent  references.  Box  7058.  Editor  A 
Publisher. 


SlfaatioR*  Wantad 
Gaaerai  &  Adaiaiitrative 

Newspaper  Executive — at  present  assistant 
to  pnblisher  on  good  size  daily — wants 
larger  field.  Thoroughly  competent  — 
knows  advertising  —  good  personality — 
age  45.  Box  6981,  Editor  A  Publisher. 

Sitaatioas  Waatad 
Mockaaical 

Composing  Room  Foreman — excellent  cost, 
production  record.  New-sjiapcr,  shopper, 
circular  experience.  Capable  managing 
all  mechanical  departments.  Box  7079 
Editor  A  Publisher _ 

Experienced  Tubular  pressman  and  atereo- 
typer;  permanent:  refereneps.  Color  ex¬ 
perience  —  foremanship  ability.  BRUCE 
BRAND.  724  East  Maple.  Enid.  Oklahoma. 

Photoengraver  all  branches  for  small-town 
newspaper  shop.  Donald  MaePhemon. 
S.'i  21  noth  Street.  Richmond  Hill.  N.  Y 


3  LINOTYPES.  5  MIEHLE 
PRESSES,  and  OTHER  PRINTING 
EQUIPMENT  AND  SUPPLIES  FOR  -SAT.K 

2  Model  5 — one  Model  14  Linotypes. 

I  No.  00,  two  No.  I,  one  No.  2,  one 
No.  3  Miehle  Presses. 

1  4x8,  one  2^x4  Carver  Die  Embossing 
Presses. 

Large  number  of  Brass  Galleys  at  >4 
original  cost. 

3  Monotype  Keyboards  and  3  Casters. 

1  30  H.P.  Diesel  Electric  Engine. 

A  number  of  A.C.  and  D.C.  Motors. 

One  8x12,  two  10x15  C.  A  P.  Job  Presses. 
One  New  Poggle  Two-in-One  Conditioner 
for  Lithograph  Press  Room. 

Ingersoll-Rand  4^x4  Type  No.  20  Gaso¬ 
line  Driven  Portable  Air  Compressor. 

One  70  H.P.  Frisbie  and  one  80  H.P. 
Buffalo  Marine  Engines. 

All  the  above  equipment  in  first-class 
condition.  Reason  for  selling:  need  space 
for  uew  equipment.  Write  for  details  and 
prices. 

STANDARD  PRINTING  (X).,  Inc., 
Louisville,  Kentucky 

Plant  liquidation — 6  foot  steel  ad  storage 
table ;  Goss  full-page  flat  casting  box ; 
Wood  gas  fired  metal  re-melting  furnace, 
side  pour  water  cooled  moulds ;  Potter 
No.  1  proof  press;  Wesel  stereo  saw; 
Hoe  full-page  fiat  shaver.  John  Griffiths 
Company,  Inc.,  145  Nassau  St.,  New 
York,  N.  Y. 

Printers  Bargains  —  Miehle  Verticals, 
Kellys,  Cylinders,  Web  and  Job  Presses, 
Linotypes,  Intertypes.  Ludlows,  Elrods, 
plants  bought  and  sold.  Write  for  bar¬ 
gain  bulletin.  Craftsmen  Machinery  Com¬ 
pany,  307  Atlantic  Ave.,  Boston.  Mass. 

All  sizes  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotypes,  Intcrtypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE.  Inc.,  30  West 
24th  Street,  New  York  City. 


Machaaical  Eqaipmant  Waatad 

Wanted — Fonts,  molds,  ina^azinos,  motors, 
esrapoiiients.  majuiziiu*  cradlfs  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  ns 
your  needs.  Montgomery'  &  Bacon,  To- 
\\anda,  Penna. 

Newspaper  Machinist 

Moving,  erecting,  dismantling  —  pressroom 
and  stereotype  equipment.  Call  BEekman 
3-5967.  H.  Ammon  A  Co.j  136  Lafayette 
St.,  N.  Y.  C. 


Photo-Engraving  Eqaipment  For  Sole 


Phot «-  Engraving  Eq u  i pmen  t 
complete  film  plants 
Chemco  PhotoProdnets  Company 

230  W.  41st  Street  New  York  City 

Complete  Photo  Engraving  Eqaipment 
chemicals  and  supplies,  inaniifueturers 
and  distributors.  Send  fur  eatnlogne. 

THE  DOUTHITT’  (X)Kl’OKATION 
650  W.  Baltimore  Ave.,  Detroit,  .\lieh. 

Tascope’,  world  s  largest  builders  of  com¬ 
plete  photo-engraving  plants.  Precision 
built,  low-cost  equipment  fur  daily  or 
weekly.  Uoiuplete  instruction.  (?Hsh  or 
terms.  Catalogs  free.  DEl’T.  A.  TASOl’E’ 
Bldg.,  Aurora,  Mo. 

Photo-engraving  Equipment  and  Metals 
E.  T  SULLEBARGER  CO 
110  Fulton  St.  538  S.  Clark  St. 

New  Y'ork,  N.  Y".  Chicago,  111. 


Pra**  Room  Eqaipmant  For  Sal# 

IX)R  SALE 

By  owner.  Rebuilt  Iloe  X  Pattern  Sextuple 
Press  with  two  Automatic  McMullen, 
color  ink  fountains,  Rubber  Rollers, 
Electric  Paper  Hoist.  D.  C.  Motors,  Con¬ 
trol  Switch  Board  and  complete  stereo¬ 
type  equipment.  For  further  details, 
write  Box  696.">.  Editor  A  Pnblisher. 

Goss  Comet  flatbed  press  in  good  eondi- 
tiou,  complete  with  motors,  chases;  must 
be  moved  soon;  merger.  GALVIN  NEWS¬ 
PAPERS.  Wilmington,  Ohio. 

Modem  Goss  low  construction  nnit-fypt- 
presses,  arranged  with  underneath  or 
end-roll  feed.  Available  in  6-unit,  double 
sextuple,  octuple,  sextuple,  quadruple,  or 
unit  capacity.  (22’U'’  cut-off).  May  be 
seen  in  operation.  For  further  informa¬ 
tion  apply  K.  HOE  A  CO.,  910  E.  138 
.-iT  X.  Y.  C. 
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SHOP  TALK  AT  THIRTY 

to  give  news  of  the  allies  preferential 

By  ARTHUR  ROBB  ®«riin, 

wy  nxixxawat  provided  the  news  gave  them  any 

leeway.  Many  papers  did  that  in 

WE  HAD  THIS  piece  last  week,  and  about  the  dispatches  and  broadcasts  table  by  several  days,  but  it  must  be  1914-18  largely  for  the  reason  that 

should  have  said  something  about  from  Berlin.  Even  the  high-school  permitted  to  a  skeptic  to  question  the  news  of  the  Allies  was  the  only  news 

it  then,  but  as  readers  of  this  page  cheer-leader  style  of  Herr  Goering  accuracy  of  the  estmate  that  “several  to  be  had.  They  undoubtedly  hast- 
may  have  gathered,  reads  like  the  stuff  of  a  free  man  hundred  thousand”  Tommies  have  ened  our  entrance  into  the  war  and 
Mathews  Maps  oi^ce  we  get  the  wind  until  you  analyze  his  “factual”  state-  been  ferried  to  France.  If  “several  blinded  our  people  to  some  important 
Course  of  ^  ®  fixed  ments  one  at  a  time  and  note  the  sig-  hundred  thousand”  can  be  trans-  considerations  behind  the  news.  We 

course,  we  find  it  nificant  omissions  and  admissions,  lated  as  “two  hundred  thousand,”  the  know  better  now,  and  we  know  or 
European  War  Berlin’s  smart  opportunism  last  week  Paris  dispatch  may  be  considered  ac-  should,  that  our  national  interests 

belatedly  we  accord  in  using  a  Polish  radio  wave  length  curate — just  another  example  of  how  will  best  be  served  by  news  which 
the  recognition  of  this  space,  for  its  to  announce  the  “fall  of  Warsaw”  the  reader  who  wants  to  know  what  tells  the  truth  as  well  as  it  can  be 
worth,  to  William  Rankin  Mathews,  boomeranged  as  propaganda  when  the  Ls  going  on  has  to  read  not  only  be-  discerned  at  the  moment  of  publica- 

editor  of  the  Tucson  Arizona  Daily  army  failed  to  hold  what  the  air  waves  tween  the  lines,  but  between  the  let-  tion. 

Star,  for  as  fine  a  bit  of  newspaper  had  captured — just  another  proof  that  ters  of  words.  But  that’s  aside  from  ^  Morris  writes  in  the  Pal 

prescience  as  we  have  seen.  you  can’t  win  wars  in  the  new.spapers  the  point  of  this  argument,  which  is —  Beach  Post-Times  of  Sept  9- 


By  ARTHUR  ROBB 


WE  HAD  THIS  piece  last  week,  and 


prescience  as  we  have  seen. 

Tucson  is  a  long  way  from  the 
Polish  Corridor,  and  Americans  who 


or  on  the  radio. 


In  our  opinions,  Americans  have 


work  west  of  the  Hudson  River  aren’t  Germany  a  practical  monopoly  of  war 


British  censorship  has  also  given  little  right  to  sneer  that  the  “fix  is 


on  the  basis  of  available  news. 


“It  is  terribly  important  and  ter¬ 
ribly  necessary  that  we  think  with 
our  brains  instead  of  our  emotions. 


supposed  to  be  informed  on,  or  in-  pictures.  It  was  published  last  week  It  isn’t  our  fight.  If  the  British  public  Emotions  there  will  be  aplenty  but 
terested  in,  the  affairs  of  Europe,  that  a  packet  of  pictures  consigned  by  and  the  British  press  see  fit  to  com-  fgj.  q^.  thinking  we  should  deal' only 
That’s  the  curious  belief  held  by  a  the  AP  office  in  London  for  Clipper  plain  of  their  government’s  policy,  ^jth  facts.  Whose  fault  is  this  war’ 

lot  of  Americans  of  cis-Hudsonian  mail  to  the  U.S.A.  never  reached  the  that’s  important  to  them  and  of  pass-  tVhen  you  are  thinking  of  facts,  re¬ 

habitat  and  most  Europeans,  but  Mr.  Clipper.  One  result  to  date,  of  the  ing  interest  to  us.  But  Americans  member  that  is  not  the  same  question 
Mathews  (and  several  other  news-  German  volubility  and  the  British  abroad  are  doing  our  interests  for  35  provoked  it.  The  fault  lies 

papermen  we  can  name)  are  marked  silence  has  been  to  create  an  Amer-  the  future  no  good  whatever  when  mankind.  Until  you  and  I  and 

examples  of  the  contrary.  ican  “bridgehead”  for  the  German  they  suggest  that  the  pledged  words  gjj  aside  our  petty  personal 

Mr.  Mathews  was  in  Europe  this  cry  that  “Britain  forced  the  war  on  of  British  statesmen,  uttered  publicly  selfishness  to  work  for  the'  good  of 
summer.  On  July  24,  he  wrote  a  us”  and  an  impression  that  the  Ger-  and  with  the  utmost  solemnity,  are  qH  mankind  and  a  lasting  peace,  the 
piece  from  Paris  for  the  Daily  Star,  man  army  in  Poland  is  as  good  as  its  worthless.  We  may  need  friends  again,  lights  will  continue  to  go  out  all 

It  was  published  as  soon  as  the  mail  imperial  predecessor  of  1914.  The  We  may  find  them  hard  to  get  when  Europe  and  perhaps  all  over  the 

brought  it  to  Arizona  and  the  Star,  combination  hasn’t  yet  built  any  dis-  we  need  them  if  thoughtless  individu-  vvorld.  As  American  citizens  we 

with  pardonable  orgueil  (as  they  say  cernible  sympathy  here  for  the  Ger-  als  run  off  at  the  mouth  now.  should,  this  moment,  be  getting  our 

in  Paris)  reprinted  it  Sept.  2.  In  an  man  cause  or  German  methods,  and  It’s  hardly  appropriate  for  us,  as  house  in  order  to  play  whatever 

article  of  less  than  1,000  words,  Mr.  probably  won’t — but  the  situation  is  neutrals  who  hope  to  stay  neutral,  pg^t  we  can  in  the  greatest  task 

Mathews  predicted  with  uncanny  ac-  far  different  from  that  prevailing  in  to  sneer  at  people  who  are  in  for  a  ahead:  insuring  peace.” 

curacy  everything  that  has  happened  1914.  And  in  Britain,  according  to  fight  of,  and  for,  their  lives.  It’s  Those  are  noble  thoughts.  America 

up  to  the  moment  this  was  written.  John  O’Donnell  in  the  New  York  certainly  not  appropriate,  with  the  has  had  them  before  and  lost  them 

The  heat  w’ould  be  turned  on  in  Daily  News,  Americans  are  already  information  available,  to  hint  that  a  ^he  face  of  chicanery  both  of  for- 

August,  Mr.  Mathews  predicted.  Hit-  talking  of  the  war  in  terms  of  the  great  nation  has  acted  according  to  eigners  and  of  our  own  people.  Is 
ler  would  demand  the  return  of  Dan-  New  York  prize  ring — the  “fix  is  in.”  the  ethics  of  the  New  York  wrestling  futile  to  hope  that  we’ll  have  them 

zig,  and  would  blame  the  obstinacy  Newspaper  owners  and  newspaper  industry  and  arranged  to  “go  into  again  and  that  we  won’t  repeat  our 

of  the  Poles  if  his  demand  was  re-  workers  alike  are  commenting  upon  the  tank”  in  a  war  for  principles  which  errors?  If  we  do  as  Morris  re¬ 
fused.  France  and  Britain  would  be  British  silence  and  apparent  inactiv-  it,  and  we,  regard  as  vital  to  the  marks  the  lights  will  continue  to 

adjured  not  to  sustain  this  unjust  ity,  upon  the  lack  of  the  air-raids  future  of  democratic  institutions.  We  gg  ^ut,  and  many  of  them  will  never 

situation.  If  they  showed  the  slight-  which  were  expected  over  London  and  needn’t  be  gullible.  We  mustn’t  be  rekindled 

est  trend  toward  negotiation,  the  ante  Paris — which  nobody  wants,  but  all  cynical,  unless  we  are  ready  to  ac-  *  •  • 


would  be  raised.  The  Corridor  must  seem  to  be  disappointed  in  missing,  cept  the  consequences  of  cynicism — 


be  eliminated  and  East  Prussia  joined  Funny  ducks,  this  human  race, 
to  the  Reich.  At  one  time,  Hitler  was  This  writer  knows  no  more  than  he 


which  destroys  reason. 


willing  to  be  reasonable  and  gener-  reads  in  the  papers,  but  he  does  recall 
ous  with  the  Poles.  They  refused  his  a  few  circumstances  of  1914.  England 


magnanimous  offer.  Now  Polish  per-  declared  war  on  Germany,  as  we 
secution  of  Germans  in  Poland  re-  remember,  on  Aug.  4.  Between  Aug. 
quires  more  drastic  action.  Germans  9  and  Aug.  22,  Britain  sent  across 
living  in  Poland  must  be  restored  to  the  Channel  some  six  divisions — all 
the  Reich  to  end  the  atrocities.  Danzig  the  regular  troops  it  could  assemble 
would  blow  its  top  off  and  proclaim  within  the  Briti^  Isles  in  18  days, 
itself  a  part  of  the  Reich.  Hitler  Within  the  next  month,  another  regu- 


rcads  in  the  papers,  but  he  does  recall  WE  HAVE  NOT  FOUND  that  sort  of 
a  few  circumstances  of  1914.  England  thinking  among  American  news- 
declared  war  on  Germany,  as  we  paper  people.  From  the  first  day  of 


Daily  Warns 
Headlint 
Writers 


the  war  New  York 
papers  have  plainly 
warned  their  readers 
that  the  news  from 
Europe  and  Asia  was 
censored.  The  De- 


THREE  WEEKS  ago,  we  referred  to 
the  untimely  death  of  a  young  man. 
He  had  been  in  several  minor  brushes 
with  the  police,  who, 
because  of  the  prom- 
<  inence  of  his  family, 

of  Killing  gf 

News  jjjg  grst  traffic  ac¬ 

cident  off  the  records 
and  out  of  the  papers.  We  men¬ 
tioned  the  warning  of  a  newspaper- 


<1  pail  01  uie  rvcivii.  nxiici  vviuiui  uie  iictal  iiiuiiui,  rtfgu-  Ltriisoreu,  Aiie  uv  -  "  '  .  ,  t  #  thCF 

would  proclaim  that  the  Poles  were  lar  division  and  a  naval  division  had  troit  Free  Press  last  week  issued  strict  to  his  friend,  tiw  My  ®  ^  ^  ’ 

the  aggressors  and  would  engage  in  a  been  sent  into  France  or  Belgium,  orders  to  its  editorial  staff  that  leads  that  untold  harm  might  M  one 

“defensive”  war.  Poland  would  be  And,  in  our  memory,  there  wasn’t  and  headlines  on  war  news  must  re-  youngster  by  the  knowlMge 

mopped  up  in  two  or  three  months,  much  about  it  in  the  papers  until  ceive  the  utmost  care.  No  color,  seemingly  immune  niing 

regardless  of  British  or  French  help,  afterwards.  The  British  regulars  won  no  slanting,  no  prejudices  of  any  from  publicity.  The  . 

In  the  event  of  the  latter.  Hitler  would  fame  because  they  were  put  in  as  kind.  prophecy  was  fulfilled  when  the  y 

stand  pat  on  the  Western  front,  and  they  arrived  because  they  died  by  That  is  timely  and  wise.  Our  for-  body  was  found  in  his  au  omo  ^ 

with  Poland  cleaned  up,  seek  peace  thousands  in  efforts  to  defend  posi-  eign  correspondents  are  doing  their  the  coroner  pronounce 

by  claiming  he  had  no  quarrel  with  tions  which  the  French  strategy  best  under  extremely  difficidt  cir-  death  accidental,  from  mon 


prophecy  was  fulfilled  when  the 
body  was  found  in  his  automobil^ 


Britain  or  France. 


meant  to  abandon,  and  because  the  cumstances  to  get  the  truth  to  the  poisoning.  ^ 

Kaiser  gave  them  immortality  by  re-  papers.  They  can’t  say  in  direct  Th®  newspaperman  who^  gave _ _ 


They  can’t  say  in  direct 


MR.  MATHEWS,  of  course,  wrote  ferring  to  them  as  “contemptible.”  language  a  lot  of  the  things  they  have  advice  recognized  the  incident 
from  Paris  seven  weeks  ago  with  That  was  a  piece  of  propoganda  in  .seen.  As  Westbrook  Pegler  said  in  related  it.  and  writes  us  this  w  • 


"Fog  of  War" 
Lies  Thick 
Over  Nations 


no  censorship  to  plague  him.  Today  reverse.  his  column  of  Sept.  11,  Fred  Oechsner  “You  have  said  something 

neither  his  informa-  *  *  *  could  not  have  questioned  the  ac-  which  should  open  the  heart  o  e  ^ 

"Fog  of  War"  fiis  pre-  DESPITE  ALL  THE  ballyhoo  of  1938  curacy  of  his  Nazi  informants’  state-  editor  and  publisher  of  a 

Lies  Thick  science  would  be  and  early  1939,  we  doubt  that  the  ments  on  alleged  Polish  atrocities  so  that  he  can  see  the  fallacy  ® 

ft  u  . .  worth  a  postage  first  British  expeditionary  force  will  without  destroying  his  usefulness  to  ing  news  because  of  pers^al  i 

ver  a  ions  gj^gj^jp  gg  far  as  get-  be  much  larger  than  the  UP  and  leaving  his  principals  ship.  I  sometimes  think  that  ^ 

ting  his  information  Britain  Faces  of  1914.  Its  diffi-  without  adequate  coverage  until  he  been  more  alert  and 

to  his  paper  is  concerned.  After  two  Difficult  culties  of  landing  could  be  replaced,  maybe  months  in  that  situation,  the  boy  imght 
weeks  of  fighting,  the  “fog  of  war”  safely  in  France  are  hence.  These  fellows  have  to  go  ing  today.  Anyway,  I  ^ 

lies  thick  over  the  nations  and  even  immeasurably  greater  along  until  the  chance  comes  to  tell  the  subject  sufficiently  to  hea 

-Americans,  the  best-informed  people  than  they  were  then,  their  stories.  Between  the  lines  of  that  it  is  not  likely  that  i^ws  o 

in  the  world,  have  had  little  news  with  the  improvement  of  German  air  a  good  corresi>ondent’s  dispatches,  the  sort  will  ever  be  kUled  throug 

that  they  can  consider  99.44%  pure,  and  submarine  equipment.  If  the  alert  and  discerning  reader  can  find  direction  of  mine. 

Strangely  enough,  the  British  and  British  duplicate  their  feat  of  landing  plenty  of  exercise  for  his  deductive  exJ 

not  the  Germans  seem  primarily  re-  100,000  to  150,000  men  in  France  with-  faculties.  So  can  the  war  “experts”.  HUNTERS  Sll 


Britain  Faces 
Difficult 
Task 


HUNTERS' SHOW 

The  Milwaukee  (Wis.)  dentine  wi 
sponsor  its  first  annual  Hunters  btw 


not  the  Germans  seem  primarily  re-  100,000  to  150,000  men  in  France  with-  faculties.  So  can  the  war  “experts”.  HUNTERS  SllvJ  W  .in] 

.sponsible  for  the  lack  of  light.  The  out  the  loss  of  a  ship  or  a  man,  it  It  is  our  present  view  that  desk  The  Milwaukee  (Wis.)  Sentinel  wi 

Germans  have  shed  knowledge  in  will  be  a  miraculous  achievement  and  men  ought  not  to  constitute  them-  sponsor  its  first  annual  Hunters 

their  own  fashion,  and  as  the  Jack-  it  will  go  far  to  justify  their  silence  selves  war  experts.  It  is  up  to  them  at  the  Milwaukee  Auditorium, 

sonville  Journal  pointed  out  editorially  while  the  critical  operation  was  in  to  take  thoughtful  precaution  in  25.  The  event  is  designed  to  M 

this  week,  they  are  probably  enjoying  progress.  handling  and  displaying  war  news  interest  to  hunters,  and  will  _ 

the  most  pleasant  week  of  news  they  On  Thursday,  Sept.  14,  it  appears  objectively.  The  sympathies  of  most  along  lines  similar  to  its  annual  r 
will  have  until  the  conflict  ends,  from  New  York  headlines  that  the  of  them — despite  an  appreciation  of  ermen’s  Party.  Hundreds  ® 

There  is  an  air  of  apparent  candor  British  have  beaten  their  1914  time-  allied  blunders — will  be  on  the  side  ance  prizes  will  be  awarded. 


ogress.  handling  and  displaying  war  news  interest  to  hunters,  and  will 

On  Thursday,  Sept.  14,  it  appears  objectively.  The  sympathies  of  most  along  lines  similar  to  its  annual  r 
om  New  York  headlines  that  the  of  them — despite  an  appreciation  of  ermen’s  Party.  Hundreds  of  a  e 


